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KONGRE YURUTME KURULU BASKANI
SUNUS

L. Uluslararas1 Balikesir Uygulamali Bilimler Kongresi (International Balikesir Applied Sciences Congress-
IBAS-CON), Balikesir Universitesi, Burhaniye Uygulamali Bilimler Fakiiltesi'nin ev sahipliginde, 13-15
Eylil 2024 tarihleri arasinda diizenlenmistir. Kongremiz, alanlarinda uzmanlagmis akademisyen ve
arastirmacilart bir araya getirerek, uygulamali bilimlere dair genis bir bilgi paylasimina sahne olmustur.
Tiirkiye’den 25 farkli {iniversiteden 106 arastirmacinin bilgi ve deneyimlerini paylagtigt bu ortamda, 77
0zglin aragtirma ile zengin bir bilimsel paylasim gerceklesmistir.

Ana temast "Tim Yonleriyle Uygulamali Bilimler" olarak belirlenen kongremizde uygulamali bilimlerin
cesitli yonleriyle ele alindigi cok sayida baslik yer almigtir. "Sosyal Bilimler, Egitim Bilimleri, Beseri
Bilimler, Giizel Sanatlar, Antropoloji, Arkeoloji, Cografya, Dil, Edebiyat, Egitim Bilimleri, El Sanatlari,
Felsefe, Gazetecilik, Halkla Iliskiler, Hukuk, Isletme Bilimleri, iktisat, iktisadi ve idari Bilimler, Iletisim,
Kiiltlir, Maliye, Mimarlik, Moda, Miizik, Pazarlama, Psikoloji, Resim, Sanat, Sanat Tarihi, Siyaset Bilimi,
Aile Politikasi, Sosyoloji, Yerel Yonetimler, Sosyal Hizmet, Spor Bilimi, Turizm, Tarih, Uluslararasi
Iliskiler, Saglik Bilimleri" gibi genis bir konu yelpazesiyle katilimecilar, bilgi ve deneyimlerini
paylagmiglardir.

Bu kapsamda, kongreye sunulan bildiriler %52,5 oraninda Turizm, %13,75 oraninda Gastronomi, %10
oraninda Uluslararasi Ticaret, %15 oraninda Finans ve Bankacilik, %8,75 oraninda ise diger alanlarda
cesitlenmistir. Tiirkiye'nin farkli bolgelerinden ve yurtdisindan gelen katilimcilarin dagilimina bakildiginda,
%65 orantyla Marmara Bolgesi en yiiksek katilimi saglamistir. Ege Bolgesi %20,7, Karadeniz %6,3, I¢
Anadolu ve Giineydogu Anadolu %1,8 oranlarinda katki sunarken, yurtdisindan da %4,5 oraninda katilimci
kongremizde yer almistir. Zengin katilmci profiliyle uygulamali bilimlerin tiim yonleriyle ele alindigi
interdisipliner bir bulugma noktasi olan kongremizin, gelecekte hem ulusal hem de uluslararasi diizeyde daha
da dnemli ve etkin bir platform olmasini hedefliyoruz.

Ilk kez diizenlenen Uluslararasi Balikesir Uygulamali Bilimler Kongresi, uygulamali bilimlerdeki
arastirmalar1 ayni ¢ati altinda bulusturmustur. Bu alandaki ¢alismalar tegvik ederek bilgi iiretimine katkida
bulunmay1 hedefledigimiz kongrede, farkli perspektifleri bir araya getiren, yeni fikir ve aragtirmalarla
zenginlesmis bir paylasim ortami olusturmayi amagladik. Ele alinan konularin yalnizca akademik alanda
degil, sektordeki uygulamalara da yol gosterici nitelikte olmasini umuyoruz.

Son olarak kongrenin ger¢eklesmesinde emegi gecen Bilim Kurulu ve Yiiritme Kurulu tiyelerine, Kongre
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SURDURULEBILIR MUTFAK HAREKETI: LOKANTA BAHAR ORNEGI

Hiimeyra Demir?

Ozet

Gastronomi kavrami, yemek ve kiiltlir arasindaki iligkiyi, lezzetlerin yaratilma yollarini, sofra diizenlerinin
roliinii, gorselligin 6nemini ve bu unsurlar arasindaki etkilesimi de kapsayan sanatsal bir etkinliktir.
Gastronomi kavraminin temel 6gesini olusturan beslenme kiiltiirii hem kiiltiirel hem de fizyolojik uyaranlara
yanit vermektedir. Sonug¢ olarak yeme eylemi, siirdiiriilmesi gereken c¢ok sayida karmasik ekolojik,
ekonomik, politik, sosyal ve kiiltiirel siirecin baglant1 noktasinda yer almaktadir. Tiim bu baglantilar1 igine
alan ve siirdiiriilebilirlik kavrami, iiretimin ve cesitliligin siirekliligini saglarken, insan yasaminin
devamliligimin da giivencesidir. Bagka bir deyisle, gelecek nesillerin ihtiyaclarindan 6diin vermeden kendi
ihtiyaglarimiz1 karsilayabilme ve kendi kendine yetebilme kapasitemizdir. Bu baglamda® siirdiiriilebilir
gastronomi” kavrami, gidalarin hazirlanmasi sirasinda dogal kaynak israfinin 6nlenmesini 6n planda
tutmaktadir. Bu, odak noktasinin lokantadan veya yemegin kendisinden mense kaynagi olarak tarlaya
kaymasin1 gerektirir. Ayrica lretim silireclerinin ¢evreye ve sagliga duyarli bir sekilde tasarlanmasi
gerekmektedir. Siirdiiriilebilir  kalkinma hedefleri, tarimsal ilerleme, gida gilivenligi, beslenme
uygulamalarinin gelistirilmesi, siirdiiriilebilir gida tiretimi ve biyolojik cesitlilige katkilar dahil olmak tizere
bir dizi hedefi kapsamaktadir.

Bu ¢alismada, siirdiiriilebilirligin ¢esitli yonlerini ve bunlarin is modellerine ve stratejilerine entegrasyonunu
tartisilmaktadir. Arastirmanin amaci pratik modelleri ve bunlarin belirlenmis standartlar dahilinde
uygulanabilirligini belirlemektir. Yapilan literatiir taramasi ile siirdiiriilebilirligin en énemli {i¢ unsuru olan
cevre, toplum ve ekonomi iizerindeki etkisine iliskin gelisen durum incelenmektedir. Bu baglamda, 2017
yilinda Balikesir'in Edremit ilgesinde agilan Lokanta Bahar drneginde oldugu gibi siirdiiriilebilir bir lokantay1
tanimlayan kosullar1 incelemektedir. Bulgular, siirdiiriilebilir bir isletmenin g¢esitli yontemlerle kapsamli bir
siirdiiriilebilirlik konsepti gelistiren bir igletme oldugunu gostermektedir.

Arastirmada veri toplama yontemi olarak yar1 yapilandirilmis goriisme teknigi kullanilmistir. 10 Temmuz -
15 Temmuz 2024 tarihleri arasinda restoran personeli ve Lokanta Bahar kurucusunun da aralarinda
bulundugu toplam 14 c¢alisanla mesai saatleri disinda iletisime gegilerek sorular sorulmustur. Yari
yapilandirilmig goriisme teknigi ile elde edilen verilerin desteklenmesi amaciyla ek olarak gozlem teknigi de
kullanilmgtir,

Anahtar Kelimeler: Siirdiiriilebilir Gastronomi, Siirdiirtilebilir Mutfak Uygulamalari, Edremit.
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SUSTAINABLE KITCHEN MOVEMENT: THE EXAMPLE OF LOKANTA BAHAR

Hiimeyra Demir?

Abstract

The concept of gastronomy is an artistic activity that includes the relationship between food and culture, the
ways in which flavors are created, the role of table settings, the importance of visuality and the interaction
between these elements. The culture of nutrition, which constitutes the basic element of the concept of
gastronomy, responds to both cultural and physiological stimuli. As a result, the act of eating is at the nexus
of many complex ecological, economic, political, social and cultural processes that need to be sustained.
The concept of sustainability, which encompasses all these connections, is the assurance of the continuity of
human life while ensuring the continuity of production and diversity. In other words, it is our capacity to
meet our own needs and be self-sufficient without compromising the needs of future generations. In this
context, the concept of “sustainable gastronomy” prioritizes the prevention of waste of natural resources
during the preparation of food. This entails shifting the focus from the restaurant or the food itself to the field
as the source of origin. In addition, production processes need to be designed in an environmentally and
health-conscious manner. The sustainable development goals cover a range of objectives, including
agricultural progress, food security, improving nutrition practices, sustainable food production and
contributions to biodiversity.

This study discusses various aspects of sustainability and their integration into business models and
strategies. The aim of the research is to identify practical models and their applicability within established
standards. With the literature review, the evolving situation regarding the impact on the environment, society
and economy, which are the three most important elements of sustainability, is examined. In this context, it
examines the conditions that define a sustainable restaurant, as in the case of Lokanta Bahar, which opened
in Edremit district of Balikesir in 2017. The findings show that a sustainable business is one that develops a
comprehensive sustainability concept through various methods.

Semi-structured interview technique was used as the data collection method in the research. Between July 10
and July 15, 2024, a total of 14 employees, including restaurant staff and the founder of Lokanta Bahar, were
contacted outside working hours and asked questions. In order to support the data obtained with the semi-
structured interview technique, observation technigue was also used.

Keywords : Sustainable Gastronomy, Sustainable Culinary Practices, Edremit.
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GELENEKTEN GELECEGE YEREL TURLERIN YOLCULUGU

Meziyet Narin!

Ozet

Icinde bulundugu cografyanin biyolojik cesitliligi ve kiiltiirel mirasin nemli bir bileseni olan yerel cesitler,
yetistigi ¢evre kosullarina adapte olmus, yetistiricinin kullanim, bilgi, aliskanlik ve gelenekleri ile yakindan
iliskili degisken bir populasyon olarak tanimlanmaktadir. Arastirma alam olan Balikesir ili Savastepe Ilgesi
Saribeyler Mahallesinin ge¢miste, yerel koyun irklar1 ve pamuk cesitleri iiretimi geleneksel el sanatlar1 olan
dokumacilik ve kegeciligin gelismesinde etkili olarak yerel ekonomiye olumlu yonde ivme kazandirmistir.
Ancak giliniimiizde kaybolmaya yiiz tutmus sdzkonusu yerel tiirlerin iiretim bilgisi yaninda mahalle halki da
artik el sanatlarimi iireten degil, yerel cesitliligi ve toplumsal kiiltiiriin azaldig1 bir topluluk haline gelmeye
baglamistir. Arastirmanin amact séz konusu yorede gecmiste oldugu gibi yerel koyun irklart ve pamuk
tiretiminin kege ve dokumacilik el sanatinin gelistirilerek yasatilmasi 6ngoriilmektedir. Bu konuda etnografik
bilginin elde edilmesi amaciyla nitel arastirma yontemlerinden yar1 yapilandirilmis form teknigi kullanilarak
hazirlanmis sorularla gelenek tasiyicisi yerel halktan 30 kisi ile 2024 yilinin subat ve mart aylarinda yliiz yiize
miilakatlar gerceklestirilmistir. Yapilan arastirma sonucunda kececiligin ve dokumancilik geleneginin yok
olmaya yiiz tutmas1 hammedde kaynagi olan koyun yiinlerinin ve yerel pamuk c¢esitlerinin de hak ettigi yeri
yerel pazarda bulamayarak olumsuz etkilenmesine yol agtig1 tespit edilmistir. Geleneksel el sanatlarinin
yeniden canlandirilmasiyla yerel pamuk cesitleri ve yerli koyun irklarmmin korunarak yasatilmasi
saglanabilecektir. Boylece yorede gegmisin izlerinin takip edilmesi ile yerel kalkinma ve siirdiiriilebilir
turizmin altyapisinin olusturulmasina da katki saglanabilecektir.

Anahtar kelimeler: Gelenek, siirdiiriilebilirlik, yerel tiirler, elsanatlari.
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THE JOURNEY OF LOCAL SPECIES FROM TRADITION TO THE FUTURE

Meziyet Narin!

Abstract

Local varieties, which are an important component of the biodiversity and cultural heritage of the geography
they inhabit, are defined as a variable population closely related to the environmental conditions they are
adapted to, as well as the knowledge, habits, and traditions of the growers who cultivate them. The
Saribeyler Neighborhood of the Savastepe District in Balikesir Province, which is the research area, has
historically contributed positively to the local economy by influencing the development of traditional
handicrafts such as weaving and felting, along with the production of local sheep breeds and cotton varieties.
However, today, both the knowledge of production of these local species, which are on the verge of
extinction, and the local people themselves have started to transform into a community where traditional
handicrafts are no longer produced, and local diversity and social culture are declining. The aim of the
research is to revive the production of local sheep breeds and cotton, as well as to develop and sustain
traditional handicrafts such as felting and weaving in the region, as was done in the past. To obtain
ethnographic information on this subject, face-to-face interviews were conducted with 30 local tradition
bearers using semi-structured questionnaires, which is a qualitative research method, during February and
March 2024. The research revealed that the decline of the felting and weaving traditions has negatively
impacted the local market, as the sheep wool and local cotton varieties, which are the raw materials for these
crafts, no longer receive the attention they deserve. Reviving traditional handicrafts could help preserve and
sustain local cotton varieties and indigenous sheep breeds. In this way, by following the traces of the past in
the region, it could also contribute to local development and the creation of a foundation for sustainable
tourism.

Keywords: Tradition, sustainability, local species, handicrafts.
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TURIZMDE METALASMANIN OLUMSUZ ETKILERININ COZUMLERINE YONELIK
KAVRAMSAL BiR DEGERLENDIRME: CITTASLOW SIGACIK ORNEGI

Nur Ertiirk?

Ozet

Gilintimiizde kapitalizmin bir boyutu olan kiiresellesme, her seyi meta haline getirebilmekte ve yalnizca kar
amacina yonelik hizmeti tesvik etmektedir. Insanlarm ya da nesnelerin metaya doniismesi kapitalizmin
ilerlemesinde onemli bir gii¢ olarak goriilmektedir. Meta, bireylerin digsal ihtiyaclarini karsilayan bir nesne
olarak tanimlanmaktadir. Dolayisiyla, dogal alanlarin ve kiiltlirlerin metalagmasinda rol oynayan
sektorlerden birisi de turizm sektoriidiir. Ozellikle isletmeler, alternatif turizm gesitleriyle birlikte yerel ve
kirsal alanlar bireylerin ihtiyaglarina gére metalastirmasiyla, yerel kiiltiirii ¢ekici hale getirerek bolgedeki
turizmi canlandirmay1 hedeflemektedir. Fakat bu durumda yerel alanlar metalasirken, yoresel degerlerin yok
edildigi, bolgenin metalastirilarak yerel halkin somiiriildiigiine yonelik elestiriler s6z konusu olmaktadir.
Dolayisiyla turizmde zaman icerisinde metalasan faktorlerin (¢evre, mekan, kiiltiir ve doga), elestirel bir
paradigma kapsaminda ele alinmasmin onemli oldugu diisiiniilmektedir. 1999’Iu yillarda ortaya g¢ikan
Cittaslow (yavas sehir) kavramiyla birlikte Tiirkiye’de bugiin 23 adet Cittaslow (yavas sehir) kapsamina
giren il/ilge bulunmaktadir. Cittaslow, kiiresellesmenin getirdigi hizli yasam tarzina alternatifler sunarak
sehirlerin yerel ozelliklerini, kiiltiirlerini ve g¢evrelerini korumay1 amaglamaktadir. Dolayisiyla bu hareket,
turizmde metalasma karsisinda giiglii bir alternatif sunarak yerel kiiltiiriin, ¢evrenin ve ekonominin
korunmasi ve siirdiiriilebilirligini gelistirmesiyle metalagsmanin olumsuz etkilerini azaltmak icgin etkili
olabilir.Bu ¢alismada ilgili alan yazinda goriilen bosluktan hareketle, metalagma, turizmle metalagma iliskisi,
kiiltiirlerin mekanlarin ve doganin metalasmasinda turizmin oynadigi roller, alan yazin taramasiyla
kavramsal bir sekilde ele alinarak, olumlu ve olumsuz durumlar ortaya koyulmus, Cittaslow hareketi
kapsaminda Seferihisar/Sigacik iizerinden turizmde metalagmanin azaltilmasina ydnelik Oneriler
gelistirilmigtir. Kavramsal degerlendirme neticesinde, yerel kiiltiiriin korunmasi, doga ve gevre dostu
faaliyetlerle siirdiiriilebilir turizmin tesviki, kiiciik 6lgekli isletmelerin tesviki ve egitim ile farkindaliklarin
artirllmasiyla turizmin yalnizca ekonomik bir faaliyet olmadigi ortaya koyulmustur. Bu dogrultuda yerel
yoneticilere ve turizm literatiiriine 6neriler sunulmustur.
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A CONCEPTUAL EVALUATION TOWARDS THE SOLUTIONS TO THE NEGATIVE
EFFECTS OF COMMODIFICATION IN TOURISM: CITTASLOW SIGACIK EXAMPLE

Nur Ertiirk?

Abstract

One aspect of modern capitalism is globalization, which has the power to reduce everything to a commodity
and promote services that are solely focused on making money. One key factor in the growth of capitalism is
the conversion of individuals or things into commaodities. An item that satisfies people's exterior demands is
referred to be a commaodity. Consequently, the tourist industry is one of the industries that contributes to the
commercialization of natural regions and cultures. Businesses specifically want to boost tourism in the area
by transforming rural and local regions to meet the demands of travelers seeking other forms of travel and by
showecasing the region's rich cultural heritage. Local values are allegedly being destroyed, the region is being
commodified, and locals are being exploited in this instance, despite the fact that local regions are being
commercialized. As a result, it is seen to be crucial to address the elements of environment, space, culture,
and nature that have contributed to the commodification of tourism over time within the framework of a
critical paradigm. Since the concept of Cittaslow (slow city) first emerged in the 1999s, 23 provinces and
districts in Turkey have been included in the program. Cittaslow provides alternatives to the fast-paced
lifestyle that globalization has brought about in an effort to preserve the unique qualities, cultures, and
environments of urban areas. Therefore, by providing a strong alternative to tourism-related
commodification and by fostering the preservation and sustainability of regional culture, the environment,
and the economy, this movement has the potential to effectively lessen the detrimental effects of
commodification. In this study, positive and negative circumstances were exposed through a literature review
that theoretically addressed the concepts of commodification, the relationship between tourism and
commodification, and the roles played by tourism in the commodification of cultures, places, and
environment. Within the framework of the Cittaslow movement, recommendations were created to lessen
tourism's commercialization through Seferihisar/Sigacik. The conceptual evaluation's findings showed that
tourism is more than just an industry; it also plays a role in preserving local culture, promoting
environmentally conscious and sustainable travel, supporting small businesses, and raising public awareness
through outreach. Proposals were made in this regard to tourism literature and municipal officials.

Keywords: Cittaslow, Commaodification, Tourism.
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SURDURULEBILIR TURIiZM ARASTIRMALARINDAKI EGILIMLER UZERINE
BiBLIYOMETRIK BiR ANALIZ

Cagatay Tungsiper?, Cagla Oduncular?

Ozet

Turizm, diinyanin en hizli biiyliyen endiistrilerinden biridir. Turizm sektoriiniin hizli biiylimesinin 6nemli
ekonomik, sosyal ve gevresel etkileri mevcuttur. Siirdiiriilebilir kalkinma ilkelerinin turizm sektdriine entegre
edilmesi ile baglayan siirdiiriilebilir turizm kavrami giderek 6nem kazanmaktadir. Son yillarda stirdiiriilebilir
turizme iliskin bilimsel arastirmalara ilgi artmis ve bu durum siirdiiriilebilir turizm alanindaki aragtirmalarin
mevcut durumunun analizi ihtiyacini ortaya g¢ikarmistir. Bu c¢alismanin amaci, siirdiiriilebilir turizmin
arastirma durumunu belirlemek ve gelecekteki arastirmalara yon vererek siirdiiriilebilir turizmle ilgili
bosluklar1 doldurmaya caligmaktir. Bu amag¢ dogrultusunda, Scopus veri tabanindan alinan siirdiiriilebilir
turizm alanindaki yayinlar bibliyometrik analiz yontemi kullanilarak analiz edilmistir. 1996’dan 2023’e
kadar olan donemi kapsayan g¢aligmalar R programinda yer alan Biblioshiny paket programi araciligiyla
analiz edilip gorsellestirilmistir. Calisma dahilinde, baslik, 6zet veya anahtar kelimelerinde “siirdiiriilebilir
turizm” anahtar kelimesi yer alan ¢aligmalar aratilmis ve ilgili filtrelemeler sonucunda yazim dili Ingilizce
olan 1737 arastirma makalesine ulasilmistir. Tarama sonuglari, “sosyal bilimler”, “igletme, yonetim ve
muhasebe”, “karar bilimleri” ve “ekonomi, ekonometri ve finans” alanlar1 ile sirlandirilmistir.
Siirdiiriilebilir turizm ¢alismalarini yillara gore dagilim, en iiretken yazar, kurumlar, temalar, isbirligi aglari
analizi, anahtar kelime analizi gibi farkli perspektiflerden analiz eden bu calisma, akademik literatiirii
sistematik olarak gdzden gecirerek giincel literatiirii ortaya koymaktadir. Analiz sonucunda elde edilen
bulgular, siirdiiriilebilir turizm alanina iligkin ilginin giderek arttigim1 gostermektedir. Buna gore,
stirdiiriilebilir turizm alaninda yapilan ¢aligmalarin yillik biiylime orant %24.15’tir. Calismanin bulgularina
gore, ekoturizm, turizm gelisimi, siirdiiriilebilirlik ve siirdiiriilebilir kalkinma kavramlari en ¢ok one ¢ikan
kavramlardir.

Anahtar Kelimeler: Siirdiirtilebilir Turizm, Siirdiiriilebilirlik, Turizm Ekonomisi, Bibliyometrik Analiz.
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A BIBLIOMETRIC ANALYSIS ON TRENDS IN SUSTAINABLE TOURISM RESEARCH

Cagatay Tungsiper?, Cagla Oduncular?

Abstract

Tourism is one of the fastest growing industries in the world. The rapid growth of the tourism sector has
significant economic, social and environmental impacts. The concept of sustainable tourism, which begins
with the integration of sustainable development principles into the tourism sector, is gaining increasing
importance. In recent years, interest in scientific research on sustainable tourism has increased, and this has
revealed the need to analyze the current situation of research in the field of sustainable tourism. The aim of
this study is to determine the research status of sustainable tourism and to try to fill the gaps in sustainable
tourism by directing future research. For this purpose, publications in the field of sustainable tourism taken
from the Scopus database were analyzed using the bibliometric analysis method. Studies covering the period
from 1996 to 2023 were analyzed and visualized through the Biblioshiny package program in the R program.
Within the scope of the study, studies containing the keyword "sustainable tourism" in their titles, abstracts
or keywords were searched and as a result of the relevant filtering, 1737 research articles written in English
were reached. The screening results are limited to the fields of "social sciences", "business, management and
accounting”, "decision sciences" and "economics, econometrics and finance". This study, which analyzes
sustainable tourism studies from different perspectives such as distribution by years, most productive
authors, institutions, themes, collaboration networks analysis, keyword analysis, systematically reviews the
academic literature and reveals the current literature. The findings obtained as a result of the analysis show
that interest in the field of sustainable tourism is increasing. Accordingly, the annual growth rate of studies in
the field of sustainable tourism is 24.15%. According to the findings of the study, the concepts of
ecotourism, tourism development, sustainability and sustainable development are the most prominent
concepts.

Keywords: Sustainable Tourism, Sustainability, Tourism Economics, Bibliometric Analysis.
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MEDYA OKURYAZARLIGI VE SIBER ZORBALIKLA MUCADELE CALISMALARI

Semra Geckin Onat!

Ozet

Son yillarda akilli cep telefon uygulamalari, yeni iletisim platformlar1 ve ortamlarinin yayginlagsmasi
kullanicilarda gelisme, beceri ve aligkanlik kazandirmanin yani sira siber trol, siber takip, ¢evrimigi taciz,
siber zorbalik gibi endise verici durumlarla karsi karsiya kalinmasina neden olmakta, 6zellikle ¢cocuklara
yonelik siber zorbalik bu tehlikeli pratiklerin arasinda ¢ok endise verici bir olgu olarak dikkat ¢cekmektedir.
Cocuklar1 siber zorbaliktan korumak, zorbaligin anonim olmasini 6nlemek, siber alanda gizliliklerini ve
mahremiyetlerini yonetmenin ve bagkalarinin ¢evrimigi igerigini paylasma konusunda iyi segimler yapmanin
yollarin1 6grenmek, kisisel mesaj, fotograf ve video gonderme ve paylasma ile ilgili temel hukuki yonlerini
bilmek, zorbaligin yaratacagi kotii sonuglarin ciddiyetini anlagsmis olmak gerekmektedir. Belirtilen biitiin bu
durumlarin iistesinden gelmek, 6nlemek ve ¢ocuklart siber zorbaliktan korumak i¢in medya okuryazarligina
duyulan ihtiya¢ biiyilk 6nem tagimaktadir. Siber zorbalikla miicadele edebilmek i¢in hem zorbalig1 yapan
hem de zorbaliga maruz kalan acgisindan medya okuryazarliginin 6nemine dikkat ¢ekilmektedir. Ozellikle
cocuklar, ebeveynler ve dgretmenlerin yasal diizenlemeler, gevresel faktdrler, mahremiyet ve veri gizliligi
bilinci, ¢evrim igi zararli ve rahatsiz edici icerik yapan platformlar1 tanima, onyargili veya nefret sdylemi
icerin igerikleri ve c¢evrimi¢i dolandiricilik ve aldatmacalari tantyabilmeleri gerekmektedir. Ayrica son
donemlerin en ¢ok giindem konusu olan yeni tip beden imaji sorunu yani medyanin cinsiyet normlari
tizerindeki etkisi siber zorbaligin ¢ocuklar arasinda yayginlagmasina neden olmaktadir. Diger bir deyisle,
cocuklarin siber zorbalikla miicadele edebilmesi i¢in temel medya okuryazarligi kavramlarin1 anlamalari
cevrimigi alanlara nasil uygulamalart gerektigini avantaj, dezavantaj ve etik boyutuyla 6grenmeleri gerekir.

Bu ¢aligmada, siber zorbalikla miicadelede medya okuryazarligi arasindaki iligkiyi arastiran alan ¢alismalari
incelenerek durum analizi yapilacaktir.

Anahtar Kelimeler: Medya Okuryazarligi, Siber Zorbalik, Etik.
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MEDIA LITERACY AND ANTI-CYBERBULLYING

Semra Geckin Onat’

Abstract

In recent years, the proliferation of smart mobile phone applications, new communication platforms and
environments has led to the development of skills and habits in users, as well as the emergence of worrying
situations such as cyber trolling, cyber stalking, online harassment and cyber bullying, and cyber bullying,
especially against children, stands out as a very worrying phenomenon among these dangerous practices. To
protect children from cyberbullying, it is necessary to prevent bullying from becoming anonymous, to learn
how to manage their privacy and confidentiality in cyberspace and make good choices about sharing others'
online content, to know the basic legal aspects of sending and sharing personal messages, photos and videos,
and to understand the seriousness of the bad consequences of bullying. The need for media literacy to
overcome and prevent all these situations and to protect children from cyberbullying is of great importance.
In order to combat cyberbullying, the importance of media literacy for both the bully and the bullied is
emphasized. In particular, children, parents and teachers need to be able to recognize legal regulations,
environmental factors, privacy and data confidentiality awareness, recognizing platforms that produce
harmful and disturbing content online, biased or hate speech content, and online scams and hoaxes. In
addition, the new type of body image problem, which is the most popular issue of recent times, i.e. the
impact of the media on gender norms, causes cyberbullying to become widespread among children. In other
words, in order for children to combat cyberbullying, they need to understand basic media literacy concepts
and learn how to apply them to online spaces with advantages, disadvantages and ethical dimensions.

In this study, a situational analysis will be made by examining the literature on the relationship between
media literacy in combating cyberbullying.

Keywords: Media Literacy, Cyberbullying, Ethics.
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INSTAGRAM HESAPLARINDAKI PAYLASIMLARIM GOSTERGEBILIMSEL
ANALIZi: “GO BALIKESIR” ORNEGI

Beste Demir!, Ahmet Koroglu?

Ozet

Son yillardaki tiiketici tercihlerinde sosyal medya paylasimlart ve yorumlarinin etkili oldugu bilinmektedir.
Uluslararasi rekabetin yogun oldugu turizm sektdriinde destinasyon ya da isletmeler dogrudan tiiketiciye
ulagsmak icin sosyal medyay1 aktif olarak kullanmaktadir. Sosyal medya platformlarin etkili ve verimli
kullanilmas1 6nemli bir rekabet giicii yaratmaktadir. Bu baglamda arastirmanin amaci, “Go Balikesir”
Instagram hesabinda paylasilan fotograflarin gdstergebilimsel analiz ile ¢oziimlenmesidir. Arastirmaya Go
Balikesir resmi Instagram hesabinda paylasilan fotograflardan 1000 ve iizeri begeni alan 26 paylasim dahil
edilmistir. Aragtirmada Saussure’nin modeli benimsenmis ve fotograflar gdsterge, gosteren ve gosterilen
baglaminda ¢6ziimlenmistir. Elde edilen ¢oziimle sonucunda, Instagram paylasimlarinda Balikesir’in dogal
ve tarihi giizelliklerinin 6n plana ¢iktig1 goriilmektedir. Buna ek olarak paylasimlarda Balikesir’in
gastronomik unsurlarina da sik sik yer verilmektedir. En ¢cok begeni alan fotograflar incelendiginde, yesil ve
mavinin yer aldigi doga temali paylagimlar 6n plana ¢ikmaktadir. Ayrica en ¢ok begeni alan fotograflarin
genellikle Ayvalik ve Cunda bolgesindeki paylasimlar oldugu goriilmektedir.

Anahtar Kelimeler: Turizm, Instagram, Gostergebilim, Go Balikesir.
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SEMIOTIC ANALYSIS OF MY POSTS ON INSTAGRAM ACCOUNTS: THE EXAMPLE
OF “GO BALIKESIR”

Beste Demir!, Ahmet Koroglu?

Abstract

It is known that social media posts and comments are effective in consumer preferences in recent years. In
the tourism sector, where international competition is intense, destinations or businesses actively use social
media to reach consumers directly. Effective and efficient use of social media platforms creates an important
competitive power. In this context, the aim of this study is to analyze the photos shared on the “Go Balikesir”
Instagram account through semiotic analysis. The study included 26 posts with 1000 or more likes among the
photos shared on Go Balikesir official Instagram account. Saussure's model was adopted in the research and
the photos were analyzed in the context of signifier, signifier and signified. As a result of the analysis, it is
seen that the natural and historical beauties of Balikesir come to the forefront in Instagram posts. In
addition, the gastronomic elements of Balikesir are also frequently featured in the posts. When the most liked
photos are analyzed, nature-themed posts featuring green and blue come to the forefront. It is also observed
that the most liked photos are usually the posts from Ayvalik and Cunda regions.

Keywords: Tourism, Instagram, Semiotics, Go Balikesir.
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OKUL ONCESI COCUKLUK DONEMIi BESLENME ALISKANLIKLARININ
OLUSUMUNDA EBEVEYNLERIN ROLU

Mehmet Oguzhan ilban?, Setenay Melek Yurttabir?

Ozet

Okul 6ncesi donem, ¢ocuklarin temel yeteneklerini kazandigi, kisilik 6zelliklerinin sekillendigi, yetiskinlik
donemi davranis kaliplarinin ve yasam boyu beslenme aligkanliklarinin temellerinin atildigi bir zamandir. Bu
donemde olusan beslenme aligkanliklar; biligsel, sosyal ve motor gelisim asamalari, sosyokiiltiirel faktorler
ve ebeveyn-¢ocuk etkilesimi gibi gesitli etmenlerden etkilenmektedir. Ebeveynler, ¢ocuklarmin saglikli
beslenme aligkanliklarin1 kazanmalarinda ve bu aligkanliklar slirdiirmelerinde anahtar bir rol oynamaktadir.
Bu donemde edinilen kotii beslenme aliskanliklar1 yasam boyu devam etmek ile birlikte hastaliklar ve
obezite i¢in Onemli bir risk faktoriidiir. Ebeveyn davranislari, cocugun beslenme aligkanligini ve buna bagh
olarak ¢ocugun saghigimi dogrudan etkilemektedir. Giinlimiizde ebeveynlerin ¢ocuklarina saglikli beslenme
aligkanliklar1 kazandirmada zorluklar yagamas ilgili konunun derinlemesine incelenmesi gerekliligi ortaya
¢ikmaktadir. Caligmanin amaci, g¢ocuklarda istenilen beslenme aligkanliklarinin olusturulmasina yonelik
ebeveyn davraniglari ile bunlarin arkasinda yatan motivasyonlar hakkinda kapsamli bir tablo elde ederek
beslenme tavsiyelerinin gelistirilmesine katki saglamaktir. Bu baglamda okul 6ncesi donem c¢ocuklarinin
beslenmesi ile ilgili nitel ¢calismalarin bulgular1 kullanilarak tematik sentez yontemi kullanilmigtir. Ebeveyn
davraniglar1 i¢in ve bu davramisi etkileyen motivasyonlar igin ana temalar bunlarmn alt temalar
olusturulmustur. Cocuklara yemek yemeleri i¢cin uygulanan baski ve cezalandirma yontemleri hem fiziksel
hem de psikolojik saglik iizerinde olumsuz etkiler yarattigi sonucuna ulasilmistir. Aile tiyeleri arasinda agik
ve destekleyici iletisim saglanmali, ¢ocuklart yemek yeme konusunda tesvik etmek i¢in olumlu pekistirme
yontemleri kullanilmalidir.

Anahtar Kelimeler: Okul Oncesi Cocukluk Dénemi, Beslenme Aliskanliklari, Ebeveyn Cocuk Etkilesimi,
Tematik Sentez.
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THE ROLE OF PARENTS IN THE FORMATION OF NUTRITIONAL HABITS IN
PRESCHOOL CHILDHOOD

Mehmet Oguzhan Ilban', Setenay Melek Yurttabir?

Abstract

The preschool period is a critical time during which children develop fundamental abilities, their personality
traits are shaped, and the foundations for adult behavior patterns and lifelong dietary habits are established.
The eating habits formed during this period are influenced by various factors such as cognitive, social, and
motor development stages, sociocultural elements, and parent-child interactions. Parents play a pivotal role
in helping their children adopt and maintain healthy eating habits. Poor dietary habits acquired during this
stage not only persist throughout life but also pose a significant risk factor for diseases and obesity. Parental
behaviors directly influence children’s dietary habits and, consequently, their health. Nowadays, the
challenges faced by parents in fostering healthy eating habits in their children highlight the necessity for an
in-depth examination of this issue. The aim of this study is to provide a comprehensive overview of parental
behaviors and the motivations behind them, with the goal of contributing to the development of nutritional
recommendations that promote desired eating habits in children. In this context, a thematic synthesis was
conducted using the findings from qualitative studies on the nutrition of preschool-aged children. The main
themes and sub-themes were identified for both parental behaviors and the motivations influencing those
behaviors. The study concluded that pressure and punitive methods applied to children during mealtimes
negatively impact both their physical and psychological health. Open and supportive communication among
family members should be ensured, and positive reinforcement methods should be employed to encourage
children to eat.

Keywords: Preschool Children, Eating Habits, Parent-Child Interaction, Thematic Synthesis.
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BiSIKLET DOSTU KONAKLAMA TESIiSLERI BELGESI VE “CYCLING GO
TURKIYE”> KAMPANYASI

Emre Uygun?

Ozet

Siirdiiriilebilir turizm faaliyetleri kapsaminda alternatif turizm tiirlerinden biri olan bisiklet turizmine yonelik
her gecen giin giderek artis gosteren turistlerin turistik destinasyonlara variglarinda veya destinasyondaki
dogal, kiiltiirel, tarihi, rekreasyonel ve benzeri turizm faaliyetlerinde katilimlarinda ulasim maksath bisiklet
kullanimlar1 giderek yayginlasmaktadir. Turizmde siirdiiriilebilirligin saglanmasi amaciyla turistlerin turizm
faaliyetlerinde daha fazla bisiklet kullanarak zaman gecirmelerini tegvik edilmesi adina hem kullanmaya
ihtiya¢ duyduklar1 bisikletlerin temini hem de bu bisikletlerin donanim, ekipman ve muhafazalarina yonelik
meydana gelen ihtiyaglarinin kargilanmasina yonelik Resmi Gazete’de yayinlanan tebligden hareketle Kiiltiir
ve Turizm Bakanlig1 tarafindan turizm isletme belgeli konaklama tesislerine bisiklet dostu konaklama tesisi
belgesi verilmeye baglanilmistir. Bu belgeye sahip olan konaklama tesislerinin bisiklet turizmine katilim
saglayacak yerli ve yabanci turistlere tanitilmasi ile bisiklet turizminin Tiirkiye’de gelisiminin saglanmasi
adina ““CYCLING GO TURKIYE’’ kampanyas1 hayata gegirilmistir. Hazirlamlan bu ¢alisma kapsaminda
““CYCLING GO TURKIYE”’ kampanyasi ve bisiklet dostu konaklama tesisleri belgesine sahip olan turizm
isletmelerin internet sayfalarinin belirli parametrelerle incelenmesi amaglanmigtir. Bu amagtan hareketle 01-
28 Temmuz 2024 tarihleri arasinda kampanya ve bisiklet dostu konaklama tesisleri belgesine sahip olan
turizm isletmelerin internet sayfalar1 icerik analizi teknigi kullanilarak incelenmistir. Yapilan incelemeler
sonucunda bu belgeye sahip olan isletmelerin bisiklet turizmine yonelik uygulamalari ve ilgili belgeye
yonelik sahip olduklart gerekli 6zellikleri yerli ve yabanci turistlerle nasil duyurumda bulunduklar tespit
edilmistir. Elde edilen bulgulardan hareketle ¢aligma sonunda ilgili paydaslara yonelik cesitli Oneriler
gelistirilerek sunulmustur.
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BICYCLE FRIENDLY ACCOMMODATION CERTIFICATE AND ““CYCLING GO
TURKIYE’> CAMPAIGN

Emre Uygun?

Abstract

Within the framework of sustainable tourism activities, one of the alternative forms of tourism, bicycle
tourism is increasingly used by tourists on arrivals to tourist destinations or participation in natural, cultural,
historical, recreational and other tourist activities at the destination. In order to ensure sustainability in
tourism, in order to encourage tourists to spend more time using bicycles in tourist activities, the Ministry of
Culture and Tourism has initiated the certification of bicycle friendly accommodation facilities for tourism
operations. The "CYCLING GO TURKIYE" campaign was launched in order to promote the development
of bicycle tourism in Tirkiye and to introduce the accommodation facilities that have this document to
domestic and foreign tourists that will enable them to participate in cycling tourism. In the framework of this
study, the aim is to examine the web pages of tourist enterprises with the "CYCLING GO TURKIYE"
campaign and the documentation of bicycle-friendly accommodation facilities with certain parameters. To
this end, the websites of tourism enterprises, which were certified as campaign and bicycle friendly
accommodation facilities between 01 and 28 July 2024, were examined using content analysis techniques.
As a result of the examinations carried out, it has been identified how the that have this document have
practices for bicycle tourism and the necessary characteristics they have for the relevant document, and how
they communicate with domestic and foreign tourists. As a result of the findings, a number of proposals for
the relevant stakeholders have been developed.

Keywords: Bicycle Tourism, Bicycle Friendly Accommodation Certificate, Content Analysis.
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FARKLI KULTUREL SERMAYEYE SAHIP iLKOGRETIM OGRENCILERINDE
OGRENME TUTUMLARININ ARASTIRILMASI

Almaz Mirzanurovich GALIMOV

Ozet

Aile, ¢ocugun sosyallesmesini saglayan, kiiltiirel sermayesini olusturan ve okul yillarinda davranig
stratejisini etkileyen ilk ve ana kurumdur. Baska bir deyisle cocugun egitimsel davranis stratejisi, aile
ortaminda olusan egitimsel tutumlara baglidir. Bu baglamda c¢aligmamizin amaci ¢ocugun ailede olusan
kiiltiirel sermayesi ile egitim tutumlar1 arasinda bir iliski kurmaktir. Arastirmaya Tataristan
Cumbhuriyeti'ndeki (Rusya) 8 okuldan 286 0Ogrenci katildi. Ankete katilanlarin yas ortalamasi 9,9'dur.
Erkekler - 151, kizlar - 135. Sonug olarak, ilkokul dgrencilerinde kiiltiirel sermaye ile egitimsel tutumlar
arasinda dogrudan (pozitif) bir iliski bulduk (r = 0,562). Kiiltiirel sermayenin en belirgin gostergeleri, halk ve
dini bayramlarin kutlanmasina iligkin aile gelenekleriydi. En zayif gostergeler ise evdeki kitap sayisi ile
miize ve tiyatro ziyareti gelenegiydi. Bu gostergelerin en zayif hale gelmesi biiyiik olasilikla dijital
teknolojilerin gelismesiyle agiklanmaktadir. Egitimsel tutumlarin en giiglii sekilde ifade edilen gostergeleri,
iyl notlara odaklanmanin yami sira egitimli ve iyi huylu olma arzusuydu. Ayni zamanda takim ruhuna
(kolektivizm) ve bagimsiz olma arzusuna yonelik karsit tutumlar oldukca giiclii bir sekilde ifade edildi. Bu
olgu hala anlamli bir analiz gerektirmektedir. Aym1 zamanda en az ifade edilen kisisel nitelikler yeni
tanidiklardan korkma ve liderlik arzusuydu. Ayrica hem kiiltiirel sermaye hem de egitimsel tutum
gostergelerinin ifadesinin farkli okullarda oldukca farkli oldugunu bulduk. Goriiniise gore bu, okullarin
bulundugu bolgenin sosyo-ekonomik ikliminden kaynaklaniyor.
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RESEARCH OF LEARNING ATTITUDES IN PRIMARY SCHOOL STUDENTS WITH
DIFFERENT CULTURAL CAPITAL

Almaz Mirzanurovich GALIMOV

Abstract

The family is the first and main institution of socialization of the child, forming his cultural capital and
influencing his strategy of behavior during school years. In other words, the strategy of educational behavior
of the child depends on the educational attitudes formed in the family environment. In this regard, the
purpose of our study was to establish a correlation between the cultural capital of the child formed in the
family and his educational attitudes. The study involved 286 students from 8 schools of the Republic of
Tatarstan (Russia). The average age of respondents was 9.9 years. Boys - 151, girls - 135. As a result, we
found a direct (positive) relationship between cultural capital and educational attitudes in primary school
students (r = 0.562). The most pronounced indicators of cultural capital were family traditions of observing
folk and religious holidays. The weakest indicators were the number of books in the house and the tradition
of visiting museums and theaters. The fact that these indicators became the weakest is most likely explained
by the development of digital technologies. The most strongly expressed indicators of educational attitudes
were the desire to be educated and well-mannered, as well as the focus on good grades. At the same time, the
opposite attitudes towards team spirit (collectivism) and the desire to be independent were quite strongly
expressed. This phenomenon still requires a meaningful analysis. At the same time, the least expressed
personal qualities were fear of new acquaintances and the desire for leadership. We also found that the
expression of indicators of both cultural capital and educational attitudes differed quite significantly in
different schools. Apparently, this is due to the socio-economic climate of the area where these schools are
located.
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DiL EGITIMINDE KULTUREL YETERLILIK: OGRENCILERI KURESELLESEN
DUNYAYA HAZIRLAMAK

Abdurazakova Shakhida®

Ozet

Kiiresellesen diinyada kiiltiirel yeterlilik, dil egitiminde giderek daha fazla kritik bir beceri olarak kabul
edilmektedir. Bu makale, 6grencileri farkli kiiltiirel baglamlarda etkili iletisime hazirlamada kiiltiirel
yeterliligin roliinii aragtirmaktadir. Kiiltiirel yeterlilik, dil yeterliliginin 6tesine gecerek iletisimdeki kiiltiirel
normlarin, degerlerin ve uygulamalarin anlasilmasini ve uygulanmasim1 kapsar. Bu makale, kiiltiirel
yeterliligin dil miifredatina dahil edilmesinin, 6grencilerin empatik, bilgili kiiresel vatandaglar olarak
diinyayla etkilesim kurma becerilerini gelistirdigini savunmaktadir. Egitimciler, kiiltiirel icerigi entegre
ederek, kiiltiirel aligverisi tesvik ederek ve kiiltiirel stereotipler hakkinda elestirel diisiinceyi tesvik ederek,
Ogrencileri kiiltiirel farkliliklarla basarili bir sekilde bas edebilmeleri icin gereken becerilerle donatabilirler.
Makale ayrica dil yeterliliginin yam sira kiiltiirel yeterliligi de degerlendirmeye yonelik yoOntemleri
tartisjmakta ve ogrencilerin sadece dilsel olarak degil aym1 zamanda kiiltiirel olarak da iletisim kurma
yetenekleri agisindan degerlendirilmesini saglamaktadir. Bir iiniversitenin dil kursundan alinan bir vaka
caligmasi, bu kavramlarin pratik uygulamasini gostererek, kiiltiirel yeterliligin nasil etkili bir sekilde 6gretilip
degerlendirilebilecegini gostermektedir. Son olarak bu makale, dil egitiminde kiiltiirel yeterliligin énemini
vurgulayarak, 6grencileri giderek birbirine baglanan bir diinyaya giiven ve kiiltiirel farkindalikla katilmaya
hazirlamadaki roliinii vurgulamaktadir.
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CULTURAL COMPETENCE IN LANGUAGE EDUCATION: PREPARING STUDENTS
FOR A GLOBALIZED WORLD

Abdurazakova Shakhida®

Abstract

In a globalized world, cultural competence is increasingly recognized as a critical skill in language
education. This paper explores the role of cultural competence in preparing students for effective
communication across diverse cultural contexts. Cultural competence goes beyond language proficiency,
encompassing the understanding and application of cultural norms, values, and practices in communication.
This paper argues that incorporating cultural competence into language curricula enhances students' ability to
engage with the world as empathetic, informed global citizens. By integrating cultural content, encouraging
cultural exchanges, and promoting critical thinking about cultural stereotypes, educators can equip students
with the skills needed to navigate cultural differences successfully. The paper also discusses methods for
assessing cultural competence alongside language proficiency, ensuring that students are evaluated on their
ability to communicate not just linguistically but also culturally. A case study from a university language
course demonstrates the practical application of these concepts, illustrating how cultural competence can be
effectively taught and assessed. Ultimately, this paper highlights the importance of cultural competence in
language education, emphasizing its role in preparing students to participate in an increasingly
interconnected world with confidence and cultural awareness.

Keywords: Cultural Competence, Language Education, Language Proficiency.
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OZBEKISTAN'DA DiJITALLESMENIN HANEHALKI FINANSMANI UZERINDEKI
EKONOMIK ETKIiSi

Berdiev Gayrat!, Eshpolatov Dostonbek?

Ozet

Bu arastirma, Ozbekistan'da dijitallesme ile dijitallesmenin hane halki finansmani iizerindeki ekonomik
etkisi arasindaki iliskiyi arastirmaktadir. Calismanmin amaci, 6zellikle BIT (Bilgi ve Iletisim Teknolojisi)
alanindaki teknolojik gelismelerin, Ozbekistan hanelerinde finansal davranisi ve piyasa dinamiklerini nasil
etkiledigini belirlemektir. Arastirma, Uzstat ve Global Inovasyon Endeksi de dahil olmak iizere, ¢esitli ulusal
veritabanlarindan toplanan verileri analiz etmek i¢in Tobit regresyon modelini kullanan niceliksel bir
yaklasim kullanmaktadir. Calisma, BIT endeksi, hiikiimetin BIT entegrasyonuna hazir olma durumu ve
10.000 is¢i basina robot sayisiyla temsil edilen otomasyon orani gibi degiskenlere odaklanmaktadir.Veriler,
2011'den 2021'e kadar on yillik bir siire boyunca toplanmis ve bu degiskenler ile hane halk: tasarruf oranlart
arasindaki 6nemli korelasyonlar1 belirlemek igin analiz edilmistir. Bulgular, dijitallesme ilerledik¢e isgiicii
piyasasi ve hane gelirlerinde bilyiimenin yasandigin1 vurgulayarak, BIT endeksi ile isgiicii piyasasi
endeksleri arasinda pozitif bir korelasyon oldugunu ortaya koymaktadir. Ancak calisma ayni zamanda,
yliksek otomasyon oranlarinin, yiiksek otomasyonlu islere yonelik kamu yarari iizerindeki olumsuz etkisi ve
bunun da finansal istikrar etkilemesi gibi, bu iliskilerin karmagsikliklarin1 da vurgulamaktadir. Bu sonuglar,
dijitallesmenin ekonomik davranisi nasil etkilediginin daha genis bir sekilde anlasilmasina katkida
bulunmakta ve dijital cagda finansal dayanmiklihigi artirmayr amacglayan politika yapicilara i¢gori
saglamaktadir.
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ECONOMIC IMPACT OF DIGITALIZATION ON HOUSEHOLD FINANCES IN
UZBEKISTAN

Berdiev Gayrat!, Eshpolatov Dostonbek?

Abstract

This research explores the relationship between digitalization and its economic impact on household finances
in Uzbekistan. The study's objective is to determine how technological advancements, particularly in ICT
(Information and Communication Technology), influence financial behavior and market dynamics within
Uzbekistan households. The research employs a quantitative approach, using a Tobit regression model to
analyze data collected from various national databases, including Uzstat and the Global Innovation Index.
The study focuses on variables such as the ICT index, government readiness for ICT integration, and the rate
of automation, represented by the number of robots per 10,000 workers. Data was collected over a span of
ten years, from 2011 to 2021, and analyzed to identify significant correlations between these variables and
household savings rates.The findings suggest a positive correlation between the ICT index and labor market
indices, indicating that as digitalization advances, the labor market and household incomes experience
growth. However, the study also highlights the complexities of these relationships, such as the negative
impact of high automation rates on public interest in highly automated jobs, which in turn affects financial
stability. These results contribute to the broader understanding of how digitalization impacts economic
behavior and provide insights for policymakers aiming to enhance financial resilience in the digital age.
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(SENTRUM) AYVALIK KUCUKKQOY MODELIi PROJESINE SURDURULEBILIR
TURIZM KAPSAMINDA KAVRAMSAL BiR DEGERLENDIRME

Adnan Burak Acar® Cevdet Aveikurt?

Ozet

Artan turist hareketliliginin hem destinasyonlar hem de yerel halk igin beraberinde getirdigi yipratici etkiler,
0zel sektor ve kamu kurum kuruluslarmi siirdiiriilebilir ¢oziimler iiretmeye yonlendirmektedir. Turizm
sektoriinde siirdiiriilebilirligin saglanmasi, temiz ¢evre ve temiz enerji gibi ¢dzlimlerle beraber dogal-kiiltiirel
degerlerin korunmasi, biyolojik gesitlilik, yiiksek hava-su kalitesi, etkin kaynak kullanimi ve yiiksek yasam
kalitesi gibi unsurlarin da dikkate alinmasi ile miimkiin olabilmektedir. Bu durum destinasyonlar igin
sirdiiriilebilir turizm temelli bir destinasyon yonetim modeli olarak “yesil destinasyon” kavramini ortaya
cikartmistir. Siirdiiriilebilir Enerji Temelli Turizm Uygulama Merkezi (SENTRUM) tarafindan gelistirilen
“Yesil Destinasyon Kiigiikkdy Modeli Projesi”, siirdiiriilebilir turizm ve yerel kalkinmay: bir araya getirerek
Tirkiye’deki kiiclik o6lcekli destinasyonlarin gereksinimlerini karsilarken ayni1 zamanda uluslararasi
standartlar1 da uygulayabilmeyi hedefleyen bir yesil destinasyon modelidir. Ozel sektér ve kamu
kuruluslarmin is birligi ile ortaya ¢ikan Kiigiikkkéy Modeli Projesi sonucunda; sosyal, ¢evresel, ekonomik bir
doniisiimiin yasanmasi, enerji verimliligine yonelik farkindaligin artirilmast ve standartlart belirlenmis
siirdiiriilebilir yesil destinasyon sayisinin artirilmast beklenmektedir. Bu ¢alismanin amaci; projesi Ayvalik
Kiiciikkoy’de gergeklestirilen yesil destinasyon modelinin, sirdiiriilebilir turizm kapsaminda kavramsal
acidan degerlendirilmesidir. Arastirmanin yontemi dokiiman taramasi olarak belirlenmistir. Arastirma
sonucunda; bir yesil destinasyon projesi olarak baslatilan Kii¢likkdy modelinin, Tiirkiye’nin diger kiiciik
Olcekli destinasyonlar1 i¢in 6rnek teskil edebilecegi, kaynaklarin siirdiiriilebilirligi i¢in diger ekonomik,
sosyal ve Kkiiltiirel doniisiim projelerine iyi bir alternatif olabilecegi belirlenmistir. Yesil destinasyon
modelinin diger kiigiik 6lcekli destinasyonlar i¢in de uygulanabilmesi igin; standartlarin keskin bir sekilde
belirlenmesi ve giincellenmesi, etkin bir denetim mekanizmasi kurulmasi, yesil destinasyon modelini
benimseyen destinasyonlar igin bir “ag” olusturulmast ve belirli dénemlerde proje dahilindeki
destinasyonlarin yoneticilerin toplanmasi gibi 6nerilerde bulunulmustur.

Anahtar Kelimeler: Sentrum, yesil destinasyon, Ayvalik, turizm, siirdiiriilebilir turizm, Kiigiikkoy.
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(SENTRUM) A CONCEPTUAL EVALUATION OF AYVALIK KUCUKKOY MODEL
PROJECT WITHIN THE SCOPE OF SUSTAINABLE TOURISM

Adnan Burak Acar?, Cevdet Avcikurt?

Abstract

The destructive effects of increasing tourist mobility on both destinations and local people direct the private
sector and public institutions and organizations to produce sustainable solutions. Achieving sustainability in
the tourism sector is possible by considering factors such as the protection of natural and cultural values,
biodiversity, high air and water quality, efficient use of resources and high quality of life along with
solutions such as clean environment and clean energy. This has led to the emergence of the concept of “green
destination” as a sustainable tourism-based destination management model for destinations. The “Green
Destination Kii¢iikkdy Model Project” developed by the Sustainable Energy Based Tourism Application
Center (SENTRUM) is a green destination model that brings together sustainable tourism and local
development while meeting the needs of small-scale destinations in Turkey and aims to apply international
standards. As a result of the Kiiciikkdy Model Project, which emerged with the cooperation of the private
sector and public institutions, it is expected that a social, environmental and economic transformation will be
experienced, awareness will be raised regarding energy efficiency and the number of sustainable green
destinations with determined standards will be increased. The aim of this study; project is the conceptual
evaluation of the green destination model implemented in Ayvalik Kiiglikkdy within the scope of sustainable
tourism. The research method was determined as document review. As a result of the research; it was
determined that the Kii¢likkdy model, which was initiated as a green destination project, could be an
example for other small-scale destinations in Turkey and could be a good alternative to other economic,
social and cultural transformation projects for the sustainability of resources. In order for the green
destination model to be applied to other small-scale destinations; recommendations were made such as the
strict determination and updating of standards, the establishment of an effective control mechanism, the
creation of a “network” for destinations adopting the green destination model and the gathering of managers
of the destinations within the scope of the project at certain periods.

Keywords: Sentrum, green destination, Ayvalik, tourism, sustainable tourism, Kiigiikkoy.
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SANAL TURIZM VE MODA

Ebru Baggr', Ece Melek?, Nisa Nur Duman®

Ozet

Calismada sanal turizm ve moda sektorlerinin dijitallesme siireciyle nasil kesistigi ve birbirlerini nasil
etkiledigi incelemektedir. Sanal turizm, tiiketicilere cografi sinirlar1 asarak cesitli destinasyonlar1 dijital
ortamda kesfetme imkan1 sunarken, moda sektorii de sanal moda sovlari, dijital magazalar ve metaevren gibi
yenilik¢i teknolojilerle bu deneyimi zenginlestirmektedir. Sanal turizm ve moda birlikteligi, hem
siirdiiriilebilirlik hem de erisilebilirlik agisindan O6nemli firsatlar yaratirken, gelecekte metaevren gibi
platformlarin bu etkilesimi daha da derinlestirecegi ongoriilmektedir. Calismada, bu iki alanin gelecekteki
potansiyeli ve yaratabilecegi yenilik¢i firsatlar degerlendirmektedir.
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VIRTUAL TOURISM AND FASHION

Ebru Baggr', Ece Melek?, Nisa Nur Duman®

Abstract

The study examines how the virtual tourism and fashion sectors intersect with the digitalization process and
how they affect each other. While virtual tourism offers consumers the opportunity to explore various
destinations digitally across geographical boundaries, the fashion industry enriches this experience with
innovative technologies such as virtual fashion shows, digital stores and the metaverse. While the
combination of virtual tourism and fashion creates significant opportunities in terms of both sustainability
and accessibility, it is predicted that platforms such as the metaverse will further deepen this interaction in

the future. This study evaluates the future potential of these two fields and the innovative opportunities they
may create.

Keywords: Virtual Tourism, Virtual Reality, Fashion.
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TURKIYE TURIZMINDE E-TICARET HACMINE YONELIK BiR DEGERLENDIRME

Muammer Bezirgan!, Harun Ataman?

Ozet

Teknoloji ile birlikte gelisen internet birgok sektor igin tiretilen arzin paylasildigi, sunuldugu ve tanitildigi bir
ortam haline gelmistir. Oyleki gerek sosyal medya gerekse web siteleri aracihigi ile farkl is kollardaki
bircok isletme mal ve hizmetlerine dair bilgileri internet tabanli ortamlar ile hedef miisterilerine ulasmaya
caligmaktadir. Bu nedenle e-ticaret, isletmeler icin arz ve talebi yonlendirebilecekleri bir yenilik olarak
goriilmektedir. E-ticaret faaliyetlerinin yayginlagmasi ile birlikte tiiketiciler ihtiyag ve isteklerini daha genis
bir Olcekte arastirip yerine getirme imkanina sahip olmaktadirlar. Temelinde insan ve insanlarin yer
degistirmesi sonucu ortaya ¢ikan haraketliligi iceren turizm sektorii de, teknolojik gelismelerden en fazla
etkilenen sektdrlerden biri olarak kabul edilmektedir. Teknolojinin gelismesi ile birlikte kiiresellesmenin
onem kazanmasi, turistik mal ve hizmet iireticilerini teknolojinin getirdigi yeniliklere yoneltmektedir. Bu
calismada Tiirkiye turizminde e-ticaretin mevcut durumunun agiga ¢ikarilmasi amaglanmaktadir. Tiirkiye
Cumbhuriyeti Ticaret Bakanlig: tarafindan yayimlanan e-ticaret verileri 1518inda Tirkiye turizminde e-ticaret
ile ilgili veriler ele alinarak degerlendirmeler gerceklestirilmistir. S6z konusu veriler Tirkiye turizminde e-
ticaret kullaniminin her gecen yil artis gosterdigini ortaya c¢ikarmaktadir. Tiirkiye genelinde 2023 yilinda
559.412 igletmenin e-ticaret yaptig1 ve bu isletmelerin %51 inin mal, %49’unun hizmet sektdriinde faaliyet
gosterdigi goriilmektedir. E-ticaret harcamalarinin en fazla 25-36 yas araliginda goriilmesinin yani sira e-
ticaret aligverislerinde %91°lik oranla genellikle mobil uygulamalarin kullanilmaktadir. Sektor bazinda sepet
biiytikliikleri ele alindiginda ise en yiiksek harcamalarin 2.456b ile seyahat kategorisinden havayolu
seyahatlerinde gergeklestigi gorilmektedir.
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AN EVALUATION OF E-COMMERCE VOLUME IN TURKISH TOURISM

Muammer Bezirgan!, Harun Ataman?

Abstract

Developing with technology, the internet has become an environment where the supply produced for many
sectors is shared, presented and promoted. So much so that many businesses in different business lines try to
reach their target customers with information about their goods and services through internet-based
environments, both through social media and websites. For this reason, e-commerce is seen as an innovation
for businesses that can direct supply and demand. With the spread of e-commerce activities, consumers have
the opportunity to research and fulfill their needs and desires on a larger scale. The tourism sector, which
basically includes mobility resulting from the displacement of people and people, is considered to be one of
the sectors most affected by technological developments. The importance of globalization along with the
development of technology directs tourist goods and service producers to the innovations brought by
technology. This study aims to reveal the current situation of e-commerce in Turkish tourism. In the light of
e-commerce data published by the Ministry of Commerce of the Republic of Turkey, evaluations were made
by considering data related to e-commerce in Turkish tourism. The data in question reveals that the use of e-
commerce in Turkish tourism is increasing every year. It is seen that 559,412 businesses engaged in e-
commerce in 2023 across Turkey, and 51% of these businesses operate in the goods sector and 49% in the
service sector. In addition to the fact that e-commerce expenditures are mostly seen in the 25-36 age group,
mobile applications are generally used in e-commerce shopping with a rate of 91%. When basket sizes are
considered on a sector basis, it is seen that the highest expenditures are in airline travel from the travel
category, with 2,456b.
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TURIZMDE DESTINASYON PAZARLAMASI VE iNOVASYON UYGULAMALARI:
AVRUPA VE TURKIYE ORNEKLERI

Afitap Bulut!

Ozet

Turizm sektoriinde yer alan tiim aktorlerin istek ve ihtiyaglari ile turizmi etkileyen tiim g¢evre faktorleri
stirekli degismektedir. Bu degisim, turizm isletmelerini ve turizmle ilgili karar vericileri degisimi dikkate
alarak yeni stratejiler, politikalar, planlar ve uygulamalar gelistirmeye yani yenilik (inovasyon) yonetimine
yonlendirmektedir. Destinasyon pazarlama siire¢lerinin inovasyon ile giincellenmesi turizm isletmelerini ve
destinasyonlarinin rekabet giiclinii, pazar paymi, sirdirilebilirligini ve gelisimini olumlu yo6nde
etkilemektedir. Diinya genelinde destinasyon pazarlamasinda inovasyonla ilgili uygulamalar ve akademik
caligmalar incelendiginde inovasyonun Onemi daha iyi anlasilmaktadir. Bu calismanin amaci, turizmde
destinasyon pazarlamast ve inovasyon uygulamalari hakkinda kapsamli bilgi vererek, Avrupa ve
Tiirkiye’den uygulama oOrnekleri sunarak inovasyonun turistik destinasyonlarin pazarlama c¢aligmalari
acisindan Onemine dikkat ¢cekmek ve oOzellikle Tirkiye turizmi i¢in Oneriler ile katki saglamaktir. Nitel
arastirma tilirlinde olan calisma kapsaminda detayli literatiir arastirmasi yapilarak, Tiirkiye ve Avrupa’da
turizm destinasyonlar1 6rneklem olarak segilmis ve destinasyon pazarlamasinda gelistirdikleri inovasyon
uygulamalari tablolar ile belirtilerek, bulgulardan yola ¢ikarak Tiirkiye turizmi i¢in Oneriler sunulmustur.
Calisma Tiirkiye ile Avrupa turizm destinasyonlarinin pazarlanmasi siirecindeki inovasyon uygulamalarini
ve etkilerini kargilagtirmali olarak sunmasi bakimindan hem literatiire hem de sektore katki saglayabilmesi ve
inovasyonu desteklemesi bakimindan 6nem tagimaktadir.
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DESTINATION MARKETING AND INNOVATION PRACTICES IN TOURISM:
EUROPEAN AND TURKIYE EXAMPLE

Afitap Bulut!

Abstract

The demands and needs of all actors in the tourism sector and all environmental factors affecting tourism are
constantly changing. This change directs tourism businesses and tourism-related decision makers to develop
new strategies, policies, plans and practices by taking the change into account, that is, innovation
management. Updating destination marketing processes with innovation positively affects the
competitiveness, market share, sustainability and development of tourism businesses and destinations. The
importance of innovation is better understood when the practices and academic studies on innovation in
destination marketing around the world are examined. The aim of this study is to draw attention to the
importance of innovation in terms of marketing activities of tourist destinations by providing comprehensive
information about destination marketing and innovation practices in tourism, by presenting application
examples from Europe and Turkey, and to contribute with suggestions especially for Turkish tourism. Within
the scope of the study, which is a qualitative research type, a detailed literature research was conducted,
tourism destinations in Turkey and Europe were selected as a sample, and the innovation practices they
developed in destination marketing were indicated with tables, and suggestions for Turkish tourism were
presented based on the findings. The study is important in terms of contributing to both the literature and the
sector and supporting innovation, as it comparatively presents innovation practices and their effects in the
marketing process of Turkish and European tourism destinations.
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KONAKLAMA iISLETMELERININ PAZARLANMASINDA CEVRIM iCi
REZERVASYON KANALLARININ ROLU

Hanife Ozcan’, Sefik Okan Mercan 2

Ozet

Teknolojinin gelismesiyle, internet kullanimi hizla artmaktadir. Son yillarda insanlarin interneti yasamlarinin
bir pargasi olarak aktif sekilde kullanmalari, tiim sektorlerdeki isletmelerin yeni pazarlama teknikleri
arayisina girmelerine neden olmustur. Teknolojide ve internet kullaniminda yasanan gelismelerden en ¢ok
etkilenen sektdr turizm sektoriidiir.. Turizm sektdrii en yiiksek gelirini konaklama isletmelerinden,
konaklama igletmeleri ise en yiiksek geliri oda satiglarindan saglamaktadir. Yani oda satiglarindan elde edilen
gelir igletmenin ve turizm sektoriiniin gelir artisint dogrudan etkilemektedir. Bu nedenle konaklama
isletmeleri oda satislarindaki gelirlerini arttirabilmek i¢in maliyeti diisiik, rekabet giicli yiliksek, daha az
aracili yeni pazarlama tekniklerine yonelmektedir. Bu pazarlama tekniklerinin basinda ¢evrim igi
rezervasyon kanallar1 gelmektedir. Cevrim igi rezervasyon kanallari hem tiiketici hem de isletme ic¢in farkli
avantajlar saglamaktadir. Tiiketici i¢in; isletme hakkinda tiim bilgilere kolay erigim, tek tusla rezervasyon ve
odeme, farkli isletmeler ile kiyaslama olanaklar1 sunmaktadir. isleme agisindan ise cevrim igi rezervasyon
kanallar1; maliyeti diisiik pazarlama ve reklam avantaji, ulusal ve uluslararasi pazarda rakip isletmeler ile
rekabet avantaji, miisteri devamlilif1 ve yeni miisteri kazanma avantaji, yiliksek karlilik avantaji sunmaktadir.
Hazirlanmakta olan bir yiiksek lisans tezine kaynaklik teskil eden bu ¢aligmada konaklama isletmeleri igin
¢evrim igi rezervasyon kanallarinin 6nemine deginilmistir. Ayni zamanda ¢alismada ¢evrim igi rezervasyon
kanallarinin tiiketiciler ve konaklama igletmeleri agisindan avantaj ve dezavantajlari ile oda satiglarina olan
etkisi incelenmistir. Calismanin verileri nitel arastirma kapsaminda goriisme teknigi kullanilarak elde
edilecektir. S6z konusu veriler Canakkale ili merkez ilgesindeki 3, 4 ve 5 yildizli otel yoneticileri ile
goriigiilerek elde edilmeye calisilacaktir.
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THE ROLE OF ONLINE BOOKING CHANNELS IN THE MARKETING OF
ACCOMMODATION ESTABLISHMENTS

Hanife Ozcan’, Sefik Okan Mercan 2

Abstract

With the development of technology, internet usage is increasing rapidly. In recent years, people's active use
of the Internet as a part of their lives has caused businesses in all sectors to seek new marketing techniques.
The sector most affected by the developments in technology and internet usage is the tourism sector. The
tourism sector derives its highest income from accommaodation businesses and accommodation businesses
derive their highest income from room sales. In other words, the income obtained from room sales directly
affects the income increase of the enterprise and the tourism sector. For this reason, in order to increase their
revenues from room sales, accommodation businesses are turning to new marketing techniques with low
cost, high competitiveness and fewer intermediaries. One of these marketing techniques is online reservation
channels. Online reservation channels provide different advantages for both the consumer and the business.
For the consumer; it offers easy access to all information about the business, one-click booking and payment,
and comparison with different businesses. For the business, online reservation channels offer low-cost
marketing and advertising advantage, competitive advantage with rival businesses in national and
international markets, customer continuity and new customer acquisition advantage, high profitability
advantage. In this study, which is the source of a master's thesis being prepared, the importance of online
reservation channels for accommodation businesses is mentioned. At the same time, the advantages and
disadvantages of online reservation channels in terms of consumers and accommodation businesses and their
effect on room sales were examined in the study. The data of the study will be maked by using the interview
technique within the content of qualitative research. These data will be maked by interviewing 3, 4 and 5 star
hotel managers in the central district of Canakkale province.
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KONAKLAMA ISLETMELERINDE GREENWASHING VE TUKETICI GUVENI

Fatih Kog!, Biisra Niikyen?

Ozet

Greenwashing, sirketlerin ¢evre dostu olduklarini abartili veya yaniltict bir sekilde pazarlamalari anlamina
gelmektedir. Bu durum, ozellikle cevre konularina duyarli tiiketiciler arasinda giiven kaybina yol
acabilmektedir. Bu arastirmanin amaci ¢evre dostu olarak bilinen otellerde greenwashing uygulamalar
sonucunda tiiketici giliveninde ortaya ¢ikabilecek olasi etkileri belirlemektir. Bu amaca ek olarak,
tilketicilerin yasayacagi giiven kaybimin otel isletmelerince nasil geri kazanilacagi konusunda yapilmasi
gerekenlerin belirlenmesi, bu calismanin bir diger amacidir. Bu amagclara ulasmak i¢in, greenwashing
uygulamasi igeren bir drnek olay kullanilmistir. Ornek olaydan sonra greenwashing ve tiiketici giivenini
O0lemek amaciyla iki farkli 6lgek kullanilmigtir. Arastirmada veri toplama ydntemi olarak online anket
uygulamasi tercih edilmistir. Arastirmaya katilacak kisilerde en az bir kere bir otelde konaklama sarti
aranmistir. Kolayda 6rnekleme yontemi kullanarak toplam 163 kisiye ulasilmistir. Elde edilen veriler Smart
PLS4 yontemi kullanilarak analiz edilmistir. Yapilan analizler sonucunda, ¢evreci oldugunu iddia eden
konaklama isletmelerinin greenwashing uygulamasi sonucu ciddi bir giiven kayb1 yasadigi tespit edilmistir.
Katilimeilar, kaybolan giivenin yeniden insa edilmesi i¢in, sertifika alinmasi, devlet denetlemesi, bagimsiz
dis denetgi, karbon ayak izini kiigliltme gibi ¢aligmalarin 6nemli oldugunu ifade etmistir.

Anahtar Kelime: Greenwashing, Tiiketici Giiveni, Cevre Dostu Otel.
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GREENWASHING AND CONSUMER TRUST IN HOSPITALITY BUSINESSES

Fatih Kog!, Biisra Niikyen?

Abstract

Greenwashing is the practice of companies marketing themselves as being environmentally friendly in an
exaggerated or misleading way. Such actions may result in a loss of trust, particularly among consumers who
are attuned to environmental concerns. The objective of this study is to ascertain the potential impact of
greenwashing practices on consumer trust in environmentally friendly hotels. In addition to this objective,
another purpose of this study is to determine what needs to be done about how to recover the loss of trust that
consumers will experience by hotel businesses. In order to achieve these objectives, a case study involving
greenwashing was used. Following the case study, two distinct scales were employed to assess greenwashing
and consumer trust. Online survey was preferred as the data collection method in the research. The study
required that participants reside at a hotel on at least one occasion. A total of 163 individuals were surveyed
using the convenience sampling method. The data were subjected to analysis using the Smart PLS4 method.
The results of the analysis indicate that accommodation businesses that claim to b-e environmentally friendly
have experienced a significant decline in trust as a consequence of greenwashing. Participants stated that
practices such as certification, state auditing, independent external auditor, minimising carbon footprint are
important for rebuilding lost trust.

Keywords: Greenwashing, Consumer Trust, Eco-friendly Hotel.
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EVCIL HAYVAN DOSTU KONAKLAMA iSLETMELERININ iCERIK ANALIZI
YONTEMIYLE iNCELENMESi: BALIKESIR ORNEGI

Bilge Villit , Melike Giil?

Ozet

Turizm sektoriiniin bilyiik oranda gelisim ve degisim gosterdigi ¢agimizda insanlarin tatil aligkanliklar1 da
degismis ve yasadiklar1 bolgeden uzaklasarak yilda en az bir kez tatile ¢ikmak 6nemli bir ihtiya¢ halini
almigtir. Tatilleri esnasinda otellerde konaklamak isteyen insanlar sahip olduklari evcil hayvanlarini da
yanlarinda gotiirmek istemekte, fakat otellerin “evcil hayvan kabul edilmez” politikalariyla karsilagtiklarinda
biiylik sorunlar yasayabilmektedirler. Bu ¢alismanin amaci, Balikesir ilindeki evcil hayvan dostu olup tatile
gelen konuklarinin yanlarinda evcil hayvanlarini getirmelerine politikalarinda yer veren igletmelerin internet
sitelerini incelemektir. Aragtirma kapsaminda nitel arastirma yontemlerinden igerik analizi kullanilmistir.
Balikesir ilinde evcil hayvan kabul eden isletmelere “patilioteller.com” sitesinden ulagilmigtir. Ulasilan 28
isletmeye ait verilerin analizi i¢cin baz1 kriterler belirlenmistir. Aragtirma sonucunda evcil hayvan kabul eden
isletmelerin biiylik ¢ogunlugunun butik otel oldugu, genellikle kedi-kopek tiirii hayvanlar1 kabul ettikleri,
cogu isletmenin odada bir hayvanin bulunmasina izin verdigi, cogunlugunun kemik puanina sahip olmadigi,
cogu isletmenin internet ve Instagram sayfalarinda evcil hayvan dostu otel bilgisine yer vermedigi ve
Tripadvisor puanlarinin ortalama dort civarinda oldugu tespit edilmistir. Aragtirma sonuglari ile evcil hayvan
dostu konaklama isletmelerinin politika olusturma siireglerine rehberlik edilmesi amaglanmaktadir.

Anahtar Kelimeler: Evcil Hayvan Dostu Oteller, Konaklama Isletmeleri, Evcil Hayvanlar, Icerik Analizi.
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INVESTIGATION OF PET-FRIENDLY ACCOMMODATION BUSINESSES USING
CONTENT ANALYSIS METHOD: BALIKESIR EXAMPLE

Bilge Villit , Melike Giil?

Abstract

In our age, where the tourism sector is developing and changing to a great extent, people’s holiday habits
have also changed and it has become an important need to move away from the region they live in and go on
holiday at least once a year. People who want to stay in hotels during their holidays want to take their pets
with them, but they may experience major problems when they encounter the “pets are not accepted” policies
of the hotels. The purpose of this study is to examine the websites of pet-friendly businesses in Balikesir
province that allow their guests to bring their pets with them in their policies. Within the scope of the
research, content analysis, one of the qualitative research methods, was used. Businesses that accept pets in
Balikesir province were accessed through the website “patilioteller.com”. Some criteria were determined for
the analysis of the data of the 28 businesses reached. As a result of the research, the majority of businesses
that accept pets are boutique hotels, they generally accept animals such as cats and dogs, most businesses
allow a pet to be in the room, the majority do not have a bone score, and most businesses do not include pet-
friendly hotel information on their internet and instagram pages and Tripadvisor scores were found to be
around four on average. The research results are aimed to guide the policy-making processes of pet-friendly
accommodaiton businesses.

Keywords: Pet Friendly Hotels, Accomodation Businesses, Pets, Content Analysis.
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ORMAN YANGINLARI VE TURIZM: EKOLOJIiK KAYGILAR VE TURISTIiK
BOLGELERE ETKILERI

Ebru BAGCI*

Ozet

Orman yanginlari, son yillarda giderek artan bir ¢evresel tehdit haline gelmis ve turizm sektorii {izerinde
onemli etkiler yaratmigtir. Bu c¢alismada, orman yanginlarmin turistik bolgelerdeki ekosistemlere ve
ekonomik faaliyetlere olan etkileri incelenmektedir. Oncelikle, yanginlarin dogal cevre iizerindeki tahribati
ve bu durumun turistik cazibe merkezlerine yansimalari ele alimmaktadir. Ekolojik kaygilarin artisi,
stirdiiriilebilir turizm stratejilerinin 6nemini vurgularken, bolgesel ekonomik kayiplar ve turizmde yasanan
azalmalar da detaylandirilmaktadir. Bunun yam sira, orman yanginlarina karsi alinmasi gereken 6nlemler ve
yangin sonrasi toparlanma siirecleri tartigilmaktadir. Bu ¢aligma, turistik destinasyonlarin yanginlardan nasil
etkilendigini ve bu etkilerin nasil minimize edilebilecegini anlamak i¢in bir rehber niteligi tasimaktadir.

Anahtar Kelimeler: Siirdiiriilebilir Turizm, Kriz Yo6netimi, Ekolojik Etkiler.
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FOREST FIRES AND TOURISM: ECOLOGICAL CONCERNS AND IMPACTS ON
TOURIST DESTINATIONS

Ebru Bager!

Abstract

Forest fires have become an increasing environmental threat in recent years and have significant impacts on
the tourism sector. In this study, the effects of forest fires on ecosystems and economic activities in touristic
regions are analyzed. First of all, the destruction of the natural environment and its reflections on touristic
attractions are discussed. While increasing ecological concerns emphasize the importance of sustainable
tourism strategies, regional economic losses and declines in tourism are also detailed. In addition, measures
to be taken against forest fires and post-fire recovery processes are discussed. This study serves as a guide to
understand how tourist destinations are affected by wildfires and how these impacts can be minimized.

Keywords: Sustainable Tourism, Crisis Management, Ecological Impacts.
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TARIM ISLETMELERINDE KURULUS VE CALISMA SERMAYESI YONETIMININ
ONEMI VE USAK iLINDE BiR UYGULAMA

Ismail Aydemir*

Ozet

Malum oldugu tlizere isletmeler insanlarin ihtiyag duydugu mal ve hizmetleri iireten ve bunlari miisterilerine
sunup, karsihiginda para kazamp varliklari devam ettirmeye ¢alisan kuruluslardir. Isletmeler tiir olarak
siniflandirildiginda; ticari, sanayi, hizmet isletmeleri ve de tarim isletmeleri diye siniflandirilabilir. Tarim
isletmelerini diger igletmelerden ayiran birka¢ husus vardir. Bunlarin basinda tarim igletmeleri daha ¢ok
mevsimsel olarak {iretim imkanlarina sahiptir. Satig imkanlar1 da iiretim sartlarina bagli olarak ancak belli
aylarda yapilabilmektedir. Isletmenin ayakta kalabilmesi igin ise belli giderlerin dikkatli bir sekilde yilin bir
cok ayinda yapilmasini gerektirir.

Tarim isletmelerinin kurulabilmesi ve verimli bir sekilde varligin1 devam ettirebilmesi icin temelde iki tiir
sermayeye ihtiya¢ vardir. Yatirimcilarin ¢ogu bunu goz ardi edip, sadece yeterli kurulus sermayesi olunca
isin tamam oldugu zannma kapilabilmektedirler. Bir isletmeyi kurmak kadar, onu yasatmak ta cok
onemlidir. Hatta onu yasatmak daha 6nemlidir. Isletmeler kurulduktan sonra finansal bir sikint1 cekmeden
varliklarini siirdiirebilmeleri igin liizum duyulan sermayeye ¢alisma (isletme) sermayesi denir. Bu nedenle
yatirnmcilar ig¢in kurulus ve calisma sermayesinin planlanmasi ve basarili yonetilebilmesi 6nem arz eder.
Zira kit olan kaynaklarin baginda gelen kurulus ve ¢alisma sermayesinin ¢ok iyi planlanmasi ve organizesi
gerekir. Aksi takdirde yillarin birikimi olan kit sermeye, 6lil bir yatirirma doniisiir ve bunun sonucunda
yatirimet ve ¢evresi ve milli ekonomi ile birlikte sonugta iilkemizde bundan zarar goriir.

Bu ¢alismanin amaci tarim isletmelerinin faaliyetlerini verimli bir sekilde siirdiiriilebilmesi i¢in; kurulug ve
calisma sermayesi planlamas1 ve yonetimin nasil yapilmasi gerektigi lizerinde durulacaktir. Bu planlamanin
etkin bir sekilde icrasi i¢in; hangi siire¢lerin izlemesi gerektigi, bu siireglerde daha ¢ok nelerin 6nemli oldugu
iizerinde durulacaktir. Konu Usak’ta 2015’de kurulmus olan ve halen faaliyetlerini gelistirme cabalarini
siirdiiren bir tarim isletmesinin elde ettigi pratik verilerle desteklenecektir. Isletmenin en basta kurulus plani;
yasadig1 siirecler, hedefleri ve geldigi noktalar swot analizi yontemiyle ele almip degerlendirilecektir.
Caligmanin sonucunda ulasilan veriler, konuyla ilgili olanlar i¢in yarar umulan Oneriler okuyucu ile
paylasilacaktir.

Anahtar Kelimeler: Tarim isletmesi, kurulus sermayesi, ¢alisma sermayesi, sermayenin etkin yonetimi.
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IMPORTANCE OF MANAGEMENT OF ESTABLISHMENT AND WORKING CAPITAL
IN AGRICULTURAL ENTERPRISES AND AN APPLICATION IN USAK PROVINCE

Ismail Aydemir*

Abstract

As is known, businesses are organizations that produce goods and services that people need, offer them to
their customers, earn money in return and try to continue their existence. When businesses are classified as
types; they can be classified as commercial, industrial, service businesses and agricultural businesses. There
are a few things that distinguish agricultural businesses from other businesses. First of all, agricultural
businesses have more seasonal production opportunities. Sales opportunities can only be made in certain
months depending on production conditions. In order for the business to survive, it is necessary to make
certain expenses carefully in many months of the year.

There are basically two types of capital needed for agricultural businesses to be established and to continue
their existence efficiently. Most investors ignore this and think that the job is done only when there is
sufficient establishment capital. It is as important to keep a business alive as it is to establish it. In fact, it is
more important to keep it alive. The capital required for businesses to continue their existence without
experiencing financial difficulties after they are established is called working (operating) capital. For this
reason, it is important for investors to plan and successfully manage the establishment and working capital.
Because the establishment and working capital, which are among the scarce resources, must be planned and
organized very well. Otherwise, the scarce capital accumulated over the years turns into a dead investment
and as a result, the investor, his environment and the national economy, as well as our country, suffer from
this.

The purpose of this study will be to focus on how establishment and working capital planning and
management should be done in order for agricultural enterprises to continue their activities efficiently. In
order for this planning to be carried out effectively; the processes to be followed and what is more important
in these processes will be emphasized. The subject will be supported with practical data obtained from an
agricultural enterprise established in Usak in 2015 and still continuing its efforts to develop its activities.
First of all, the establishment plan of the enterprise; the processes it has experienced, its goals and the points
it has reached will be addressed and evaluated with the SWOT analysis method. The data obtained as a result
of the study and the suggestions that are expected to be beneficial for those interested in the subject will be
shared with the reader.

Keywords: Agricultural enterprise, establishment capital, working capital, effective management of capital.
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OKUL AILE BiRLiGi’NiN OKUL GELIiSiIMIiNE KATKISI

Damla Yondemli!, Aysegiil Kantarci Uludag?, Levent Kahraman?®

Ozet

Bu bildiri, Necmi Komili {lkdgretim Okulu Aile Birligi’nin, okulun; akademik, sosyal ve fiziksel gelisimine
olan katkilarini incelemektedir. Bildiride aym1 zamanda Okul Aile Birligi’nin ¢alisma sistemi, rolii, okul
yonetimi ile olan igbirligi, 6grencilerin akademik bagarilarina etkisi ve okulun genel gelisimine olan katkilari
degerlendirilmektedir. Okul yalnizca fiziki bir mekan degildir, dersliklerin o6tesinde biitiinciil egitimi
kapsayan bir kavramdir.

Necmi Komili Okul Aile Birligi, ¢ocuklarin; okul kosullarini iyilestirmek basta olmak iizere, dogada vakit
gecirebilme, kiiltlirel faaliyetlere katilabilme, yeni teknolojilere sahit olabilme gibi hayata katilim firsatlarini
artirma odakli bir bir sistem olusturmustur. Bu sistemi inceleyen calisma, nitel veri toplama yontemleri
kullanilarak yiiriitiilmiistiir. Sonuglar, okul gelisiminde aile birliginin dnemli rol oynadigini gostermektedir.
Okul Aile Birligi, okulun ihtiyaglarini belirleme, kaynak yaratma ve ¢esitli projeler araciligiyla okula destek
olma konularinda aktif rol oynamaktadir. Ana hedef, dayanisma ilkesi etrafinda 6grenciler i¢in, okullarinda
hem egitsel hem de mekansal olarak iyilestirilmis ve siirdiiriilebilir ortamlar yaratmaktir. Bu dogrultuda,
izledigimiz yol ihtiyaca yonelik konularda, idare ve 6gretmenler is birliginde basliklar belirleyip, projeler
iretmektir.

Aile birligi okulun akademik programlarimi desteklemek icin fonlar saglamis, Ogretmenlerin mesleki
gelisimini desteklemis ve 6grencilerin akademik basarilarini artirmak amaciyla ek kaynaklar sunmustur.
Ogrencilerin sosyal becerilerini gelistirmek igin etkinlikler diizenlemis, sosyal sorumluluk projelerine destek
olmustur. Okulun fiziki sartlarmin iyilestirilmesi igin ¢esitli projeler yiriitmiis, okulun bakim-onarim
caligmalarina maddi destek saglamistir.

Necmi Komili Okulu Aile Birligi, okulun gelisimine ¢ok yonlii katkilar saglamaktadir. Bu nedenle, okul aile
birliklerinin, okul yonetimleri tarafindan stratejik bir ortak olarak degerlendirilmesi 6nemlidir.
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THE CONTRIBUTION OF THE PARENT-TEACHER ASSOCIATION TO SCHOOL
DEVELOPMENT

Damla Yondemli!, Aysegiil Kantarci Uludag?, Levent Kahraman?®

Abstract

This paper examines the contributions of the Necmi Komili Primary School Parent-Teacher Association
(PTA) to the academic, social, and physical development of the school. The study also evaluates the working
system of the PTA, its role, its collaboration with the school administration, its impact on students' academic
achievements, and its contributions to the overall development of the school. A school is not merely a
physical space; it is a concept encompassing holistic education beyond classrooms.

The Necmi Komili PTA has established a system focused on improving school conditions and enhancing
opportunities for children to engage in nature, participate in cultural activities, and experience new
technologies. This study, which examines this system, was conducted using qualitative data collection
methods. The results indicate that the PTA plays a significant role in school development.

The PTA actively participates in identifying the school's needs, generating resources, and supporting the
school through various projects To achieve this, the PTA collaborates with the administration and teachers to
identify needs and develop projects accordingly.

The PTA has provided funds to support the school's academic programs, supported the professional
development of teachers, and offered additional resources to enhance students' academic success. It has
organized activities to develop students' social skills and supported social responsibility projects.

The Necmi Komili PTA makes multifaceted contributions to the development of the school. Therefore, it is
important that PTAs are considered strategic partners by school administrations.

Keywords: School, Parent-Teacher Association, School Administration.
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PHUBBING VE YAKIN ILISKILERDE YALNIZLIK ARASINDAKI iLISKiDE SOSYAL
BAGLILIGIN ARACI ROLU

Aysu Bayram Saptir?

Ozet

Phubbing’in (yani, yiiz ylize etkilesimlerde birisini gérmezden gelmek, orada bulunanlar yerine telefonuna
odaklanmak) son yillarda hizla arttig1 ve giderek yayginlastigi sdylenebilir. Bu durumun ise toplum ve kisi
tizerinde olumsuz etkileri olabilecegi disiiniilmektedir. Artan phubbing davramigimin kisilerin sosyal
cevrelerindeki baglarda zayiflamaya hatta bu baglarda kopmalara neden olabilecegi ongoriilebilir. Bu
baglardaki zayiflamalarin ise zamanla kisilerin yalmzlagmalarina neden olabilecegi sdylenebilir. Ozellikle
telefonlarin insanoglunun hayatinin 6nemli bir parcasini olusturdugu ve neredeyse sosyal medya araciligi ile
iligki ihtiyacina bile yanit verdigi diisiiniildiigiinde bu kavramlar arasindaki iligkilerin literatiire 151k tutacagi
diisiiniilmektedir. Bu arastirmada sosyal bagliligin, phubbing ve yakin iliskilerde yalnizlik arasindaki
iligkideki araci roliinii goriiniir kilmak amacglanmistir. Veriler uygun 6rnekleme yontemi kullanilarak online
olarak toplanmistir. Arastirmaya Tiirkiye genelinden yaglar1 18 ile 48 arasinda degisen 218’1 kadin 188’1
erkek toplamda 406 kisi katilmistir. Arastirma verileri arastirmacinin olusturdugu kisisel bilgi formu, Sosyal
Baglilik Olgegi, Yakin iliskilerde Yalnizlik Olcegi ve Genel Phubbing Olcegi aracilig: ile toplanmustir.
Veriler SPSS 24.0 paket programinda analiz edilmistir. Verilerin analizinde Bagimsiz Orneklemler T-testi,
Tek Yonlii Varyans Analizi, Pearson Korelasyon Analizi ve Hiyerarsik Regresyon Analizi yapilmustir.
Bulgular incelendiginde sosyal baghlik, yakin iliskilerde yalmizlik ve phubbing degiskenlerinin bazi
demografik degiskenlere (cinsiyet, medeni durum, telefon kullanim siiresi vb.) gore anlamli bir bigimde
farklilastig1 bulunmustur. Regresyon analizi sonuglarina gore sosyal bagliligin phubbing ve yakin iligkilerde
yalmzligi anlamli ve negatif, aym sekilde phubbingin yakin iliskilerde yalmzligi anlamli ve pozitif olarak
yordadigi goriilmiistiir. Ek olarak sosyal bagliligin phubbing ve yakin iligkilerde yalmzlik arasinda kismi
araci rol oynadig1 bulunmustur.

Anahtar Kelimeler: Phubbing, Yalnizlik, Sosyal Baglilik, Yakin iliskiler.
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THE MEDIATING ROLE OF SOCIAL CONNECTEDNESS IN THE RELATIONSHIP
BETWEEN PHUBBING AND LONELINESS IN CLOSE RELATIONSHIPS

Aysu Bayram Saptir?

Abstract

It can be said that phubbing (i.e. ignoring someone in face-to-face interactions, focusing on their phone
instead of those present) has increased rapidly and become increasingly common in recent years. It is thought
that this situation can have negative effects on society and the individual. It can be predicted that increasing
phubbing behavior can cause weakening of ties in people's social circles or even the rupture of these ties. It
can be said that weakening of these ties may cause people to become lonely over time. Especially
considering that phones constitute an important part of human life and almost meet the need for relationship
through social media, it is thought that the relationships between these concepts will shed light on the
literature. This study aims to make visible the mediating role of social connectedness in the relationship
between phubbing and loneliness in close relationships. Data were collected online using the convenience
sampling method. A total of 406 people, 218 female and 188 male, aged between 18 and 48, participated in
the study from across Turkey. Data were collected using a personal information form developed by the
researcher, the Social Connectedness Scale, the Loneliness in Close Relationships Scale, and the General
Phubbing Scale. Data were analyzed using SPSS 24.0 package program. Independent Samples T-test, One-
Way Analysis of Variance, Pearson Correlation Analysis and Hierarchical Regression Analysis were used in
the analysis of data. When the findings were examined, it was found that social connectedness, loneliness in
close relationships and phubbing variables differed significantly according to some demographic variables
(gender, marital status, phone usage time, etc.). According to the regression analysis results, social
connectedness significantly and negatively predicted phubbing and loneliness in close relationships, and
likewise, phubbing significantly and positively predicted loneliness in close relationships. In addition, social
connectedness was found to play a partial mediating role between phubbing and loneliness in close
relationships.
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E-YONETIiSIM OLGUSU HAKKINDA BiR INCELEME

Serta¢ Kiracg!

Ozet

Yonetisim kavrami ozellikle 1990’11 yillardan sonra literatiire girmistir. Birgok farkli kullanimi olsa da
tizerine varilmig net bir tanim yoktur. Klasik kamu ydnetimi ya da klasik kurama nazaran yonetisim kavrama,
devlet ile vatandas iliskisine yeni bir boyut kazandirmigtir. Yonetisim, klasik yonetim anlayisinin tek tarafli
yoOnetim anlayist yerine katilimeilig1 esas alan bir yonetim modelini benimsemektedir. Kavram ilk kez 1989
yilinda yayinlanan Diinya Bankasi’na ait bir raporda kullanilmistir. Y6netisim esasen yonetimsel siirece sivil
toplumu ve 6zel sektorii de dahil etmeyi hedeflemektedir. Kavram kamu-6zel sektor ortakligina isaret eden
bir anlayist da benimsemektedir. YOnetisim uygulamalarinin temel noktasi ise herhangi bir bolgedeki
insanlarin kendileriyle ilgili konularda alinacak kararlara ve karar alma siireglerine onlarin da katilmasini,
yani birlikte yonetim temelinde bir anlayist benimsemesidir. Birlikte yonetme anlayisi olarak da
sOylenebilecek bu anlayisin temel ¢iktilari; hesap verilebilirlik, seffaflik, katilimeilik ve hukukun Gstiinliigii
gibi ciktilardir. Bunun yam sira i¢inde bulundugumuz c¢ag c¢ok ciddi degisim ve doniigiimiin yagsandigi bir
donemdir. Ozellikle teknolojik alandaki ¢ok ciddi degisim siireci ve dijitallesme siireci kamu yonetimi
alanina da etki etmistir. Bunun en ciddi yansimasi e-devlet siireci denilen olgudur. E-Devlet siireci ile devlet
hizmetlerinin dijital ortam iizerinden sunulmasi hedeflenmistir. Elektronik yonetisim anlamina gelen e-
yonetisim ise vatandaglik olgusunun yeniden tanimlanarak, vatandasin devletle olan iliskilerini yeniden
tamimlamak, vatandaslarin karar verme mekanizmasinda daha aktif rol oynamasini saglamak olarak
tanimlanabilmektedir. Caligmada literatiir tarama yontemi kullanilmis olup farkli kaynaklardan elde edilen
bilgilerle e-yonetisim kavraminin gelisimi agiklanmaya c¢alisilmigtir. Elde edilen bilgiler 1s1ginda kamu
idarelerinin yoOnetisim ve e-yOnetisim hattinda mevcut biinyelerini gilincellemeleri ve hatta gelistirmeleri
gilinlimiiz kamu idarelerinin gelecegi acisindan hayati 6neme sahiptir.

Anahtar kelimeler: Yonetisim, e-devlet, e-yonetigim.
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A STUDY ABOUT E-GOVERNANCE PHENOMENON

Serta¢ Kiracg!

Abstract

The concept of governance entered the literature especially after the 1990s. Although it has many different
uses, there is no clear definition. Compared to classical public administration or classical theory, the concept
of governance has added a new dimension to the relationship between the state and the citizen. Governance
adopts a management model based on participation instead of the unilateral management approach of the
classical management approach. The concept was used for the first time in a World Bank report published in
1989. Governance essentially aims to include civil society and the private sector in the administrative
process. The concept also adopts an understanding that points to public-private partnership. The basic point
of governance practices is that people in any region should participate in the decisions and decision-making
processes regarding their issues, that is, they should adopt an understanding based on joint management. The
main outcomes of this understanding, which can also be said as the understanding of co-management;
outputs such as accountability, transparency, participation and rule of law. In addition, the age we live inis a
period of serious change and transformation. Especially the very serious change process and digitalization
process in the technological field has also affected the field of public administration. The most serious
reflection of this is the phenomenon called e-government process. With the e-Government process, it is
aimed to provide government services via digital environment. E-governance, which means electronic
governance, can be defined as redefining the phenomenon of citizenship, redefining citizens' relations with
the state, and ensuring that citizens play a more active role in the decision-making mechanism. The literature
review method was used in the study and the development of the concept of e-governance was tried to be
explained with the information obtained from different sources. In the light of the information obtained, it is
vital for the future of today's public administrations that public administrations update and even improve
their existing structures in the field of governance and e-governance.

Keywords: Management, e-government, e-governance.
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DEPREM SONRASI ANTAKYA’DAKI BUTIK OTELLERIN GELECEGI

Belma Suna!, Eren Yesildag?, Ecem Kiiciikgiiney Muca®

Ozet

21. yiizyilin baginda yeni nesil konaklama ile varlik gdstermeye baslayan butik otel yaklasimi, zamanla
standartlagan turizm hareketlerine karsi olarak ortaya ¢ikmis ve hizla yayilhim gostermistir. Butik oteller,
genellikle kiiciik 6l¢ekli konaklama tesisleridir ve daha ¢ok kisisellestirilmis hizmetleri ile 6n plandadir. Bu
tir oteller, genellikle yerel kiiltiirii yansitan veya belirli bir temayi isleyen tasarimlara sahip olup,
misafirlerine daha 6zel ve samimi bir konaklama deneyimi sunmay1 hedefler. Antakya, {ilkemizin 6nemli
yerel kiiltiiriinii yansitan onemli turistik noktalarindan birisi olarak dikkat ¢ekmektedir. 6 Subat 2023
tarihinde yasanan deprem felaketi sonrasi kiiltiirel miras degerlerinde kayiplar yasanmis ve buradaki bir¢cok
butik otel binasi da zarar gormiistiir. Kurtulus Caddesi tarihin aydinlatilan ilk caddesi olmasi bakimidan ve
dolayistyla Antakya turizmi agisindan biiyiik 6nem tasimaktadir. Bu ¢alismanin amaci, Antakya Kurtulus
Caddesi ve cevresinde aktif olarak faaliyet gosteren butik otellerin deprem sonrasinda yasadiklart sikintilari
oraya koymak ve Antakya turizminin gelecegine yonelik beklentilerini belirlemektir. Bu amag
dogrultusunda, Kurtulus Caddesi ve ¢evresinde yer alan 7 butik otelin yoneticileri (7) ve ¢alisanlar1 (7) ile
yiiz yiize goriismeler gergeklestirilmistir. Goriismeler sonucunda elde edilen veriler MAXQDA veri analiz
programi ile degerlendirilmis ve igerik analizi yapilmistir. Goriismelerden elde edilen verilerden “’kiiltiirel
mirasin korunmasi’’, “’inovasyon’’, “’iyilesme’’ ve ‘’destek’’ olma iizere 4 temel tema elde edilmistir.
Arastirma, afetlerin butik otel sektorii lizerinde olumsuz etkileri oldugunu, ancak bazi isletmelerin hizli
adaptasyon ve inovasyon yoluyla bu zorluklarin iistesinden gelmeye calistigini ortaya koymaktadir. Yapilan
goriismelerde kentin yaralarimin sarilmasi i¢in gerekli adimlarin atildigi ifade edilmektedir. Ozellikle yerel
kiiltiirel mirasin korunmasi ve yenilik¢i pazarlama stratejileri, butik otellerin rekabet avantajlarini korumada
kritik 6neme sahiptir. Bu noktada, afet sonrasi iyilesme siirecinde devletin ve yerel yonetimlerin destekleyici
politikalarinin artmasi gerektigi onerilir. Butik otellerin siirdiiriilebilir bir sekilde faaliyetlerine devam
edebilmesi i¢in biitiinciil bir yaklasimin varligi oldukc¢a énemlidir.

Anahtar kelimeler: Antakya, Butik Oteller, Deprem, Turizm.
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THE FUTURE OF BOUTIQUE HOTELS IN ANTAKYA AFTER THE EARTHQUAKE

Belma Suna!, Eren Yesildag?, Ecem Kiiciikgiiney Muca®

Abstract

The boutique hotel approach, which started to exist with the new generation of accommodation at the
beginning of the 21st century, emerged against the standardized tourism movements over time and spread
rapidly. Boutique hotels are generally small-scale accommodation facilities and are at the forefront with their
personalized services. These types of hotels usually have designs that reflect local culture or a specific
theme, and aim to offer a more private and intimate accommodation experience to their guests. Antakya
draws attention as one of the important touristic spots reflecting the important local culture of our country.
On February 6, 2023, after the earthquake disaster, cultural heritage values were lost and many boutique
hotel buildings were damaged. Kurtulus Street is of great importance in terms of being the first street in
history to be illuminated and therefore for Antakya tourism. The aim of this study is to reveal the post-
earthquake problems of boutique hotels actively operating in and around Kurtulus Street in Antakya and to
determine their expectations for the future of Antakya tourism. For this purpose, face-to-face interviews were
conducted with the managers (7) and employees (7) of 7 boutique hotels located in and around Kurtulusg
Street. The data obtained from the interviews were evaluated with MAXQDA data analysis program and
content analysis was performed. Four main themes were obtained from the data obtained from the
interviews: "protection of cultural heritage", "innovation", "recovery" and "support". The research reveals
that disasters have had negative impacts on the boutique hotel sector, but some businesses have tried to
overcome these challenges through rapid adaptation and innovation. In the interviews, it is stated that
necessary steps have been taken to heal the wounds of the city. In particular, preservation of local cultural
heritage and innovative marketing strategies are critical for boutique hotels to maintain their competitive
advantage. At this point, it is recommended that the supportive policies of the state and local governments
should increase in the post-disaster recovery process. A holistic approach is crucial for boutique hotels to
continue their operations in a sustainable manner.

Keywords: Antakya, Boutique Hotels, Tourism, Earthquake.
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YARATICI TURIZMDE YARATICI MODEL, SINDIRGI ORNEGI

Fiisun Esenkal®

Ozet

Sira dis1 olmak; siradanliktan farklilasmak ve benzersiz olabilmektir. Sira dis1 olmak, turizm destinasyonlari
icin dnemli bir giigtiir. Ciinkii, insanlarin ilgisini ¢eken, fark edilen ve hatirlanan olgular, alisilmigin diginda
olanlardir. Nitekim, kiiresellesen diinyamizda gittikce aynilagan destinasyonlarin ne kadar yogun oldugu
diisiiniiliirse; sira dist bir turizm destinasyonu olmanin, rekabette ne denli 6nemli oldugu rahatlikla
goriilebilecektir.

Turizm destinasyonlarinda sira dis1 olmak, destinasyona ozgii yetenek ve degerleri dogalarina zarar
vermeden modern diinyaya tagiyabilmek ile ilgilidir. Bunun yolu ise yaraticiliktan geger. Sozliik anlamu ile
yaraticilik; olmayan bir seyi hayal edebilmek, bir seyi herkesten farkli yollarla yapabilmek ve yeni fikirler
gelistirebilmektir. Yaratici turizm, destinasyonlari alisilmisin digina tasimakta 6nemli bir aragtir. Zira yaratict
turizmle bir turiste, bir yerin tarihi ve kiiltiirel mirasini, sanatini, yoresel karakterlerini 6grenme ve
deneyimleme firsati sunulmaktadir.

Balikesir’in Sindirg1 ilgesi koklii bir tarihsel gecmise sahip, kiiltiirel zenginligi yiiksek bir ilcedir. Ilce
ozellikle, yaklagik 25 yildir gergeklestirilen “Uluslararasi Sindirg1 Yagcibedir Hali-Kiiltiir ve Sanat Festivali”
ile 6ne cikmaktadir. Bu kapsamda bu calismada, Sindirgi’da gerceklestirilen festival, yaratici turizm
kapsaminda incelenmektedir. Yontem olarak, ek olay incelemesinin ve odak grup goriisme tekniginin
kullanildig1 g¢alismada, festivalin diizenlenmesinde emegi gecen 8 Kisilik bir grup ile goriisiilmiistiir.
Goriligmeler sonrasinda yoreye 6zgili degerlerin yaraticilikla festivale uyarlandigi goriilmiistiir. Elde edilen
bulgularin basinda, 6zellikle Yagcibedir halilarindaki desenlerin kiyafetlere uygulanmasi ve bu kiyafetlerin
defile ile tamtilmasi gelmektedir. Yine ydresel kiyafetlerin giydirilmesi ile iiretilen ve hediyelik olarak
sunulan el emegi bez bebeklerde dikkat cekici bagka bir bulgu olmustur. Ayrica “Sarayli”, “Tarhana
bezdirmesi” gibi yoreye has yemeklerin 6zgiinliiklerini bozmadan modern bir tarzda pisirilmesi ve sunulmast
ise bagka onemli bir bulgudur. Bir diger bulgu ise yoreye has diigiin geleneklerinin temsili bir sekilde
canlandirilmasidir.

Anahtar Kelimeler: Turizm, Yaratict Turizm, Sindirgi.
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CREATIVE MODEL IN CREATIVE TOURISM, THE CASE OF SINDIRGI

Fiisun Esenkal®

Abstract

Being extraordinary is to differentiate from the ordinary and to be unique. Being extraordinary is an
important power for tourism destinations. Because, the phenomena that attract people's attention, are noticed
and remembered are the ones that are out of the ordinary. Indeed, considering how dense the destinations that
are becoming more and more the same in our globalizing world are; it can be easily seen how important
being an extraordinary tourism destination is in competition.

Being extraordinary in tourism destinations is about being able to carry the talents and values specific to the
destination to the modern world without harming their nature. The way to do this is through creativity.In the
dictionary meaning, creativity is to be able to imagine something that is not, to be able to do something in
different ways than everyone else and to develop new ideas. Creative tourism is an important tool in taking
destinations out of the ordinary.Because with creative tourism, a tourist is offered the opportunity to learn
and experience the historical and cultural heritage, art and local characters of a place.

Balikesir's Sindirg1 district is a district with a deep-rooted historical past and high cultural richness. The
district stands out especially with the "International Sindirgi Yagcibedir Carpet-Culture and Art Festival”
which has been held for about 25 years. In this context, In this context, in this study, the festival held in
Sindirg1 is examined within the scope of creative tourism. In the study where case study and focus group
interview technique were used as methods, a group of 8 people who contributed to the organization of the
festival were interviewed.After the interviews, it was seen that the values specific to the region were adapted
to the festival with creativity. The most important findings obtained are the application of the patterns on
Yagcibedir carpets to clothes and the introduction of these clothes with a fashion show.Another remarkable
finding was the handmade rag dolls that were produced by dressing them in local clothes and presented as
gifts.Another important finding was that regional dishes such as “Sarayli” and “Tarhana bezdirmesi” were
cooked and presented in a modern style without spoiling their originality. Another finding was the
representative revival of regional wedding traditions.

Keywords: Tourism, Creative Tourism, Sindirgi.
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TRABZON’UN SOLAKLI VADISI’NDEKI TURIZM FAALIYETLERININ
SURDURULEBILIRLIGI iCIN DOGAL CEVREYi KORUMA ONERILERI

Bilgin Giiner!, Emrah Kara?, Taner Dalgin®, Hiiseyin Ceken*

Ozet

Trabzon vadileri igerisinde son donemlerde dogaya yonelik turizm faaliyetleri gelisme gostermektedir. Bu
vadiler icerisinde ‘Solakli Vadisi’ turizm agisindan onde gelen yerlerden birisidir. Solakli Vadisi i¢ ice
gecmis ‘V sekilli vadiler diyari’dir. Bu vadideki turizm faaliyetlerinin yogunlagsmaya baslamasiyla dogal
cevre lizerindeki baskilar da artis gostermistir. Solakli Vadisi’ndeki en 6nemli turistik destinasyon, yayla
olarak da kullamlan ‘Uzungél’diir. Uzungdl ‘Koruma Amagcli Imar Planr’, ‘Ozel Cevre Koruma Bélgesi
Cevre Diizeni Plant’ ve ‘Tabiat Parki’ ile nispeten 6zellikleri ve degerleri acisindan koruma altina alinmas,
turizm agisindan dogal ¢evre 6zelinde stirdiriilebilirligi saglanmaya galisilmistir. Benzer sekilde ayni vadinin
batisinda yer alan Barma Yaylas: ve Agagbasi Yaylasi turbaliklart da 2019 yilinda ‘Dogal Sit’ alanlar1 ve
Gornek Tabiat Parki ilan edilerek ve insaati tamamlanan Doga Miizesi ve Doga Egitim Merkezi ile 6nemli
oranda koruma altina alinmaya ¢alisilmigtir. Diger taraftan bu yorede yer alan Sicakoba, Hanirmak, Sarikaya,
Egrisu, Sultanmurat ve Cerah yayla yerlesmelerini, yorede yogunlagsmaya baslayan turizm faaliyetlerinin
olumsuz etkilerinden koruyacak benzer bir Onlem mevcut degildir. Bu calismanin amaci belirtilen
yerlesmelerin turizm agisindan stirdiiriilebilirliginin en 6nemli ayagi olan dogal ¢evrenin korunmasina
yonelik alinabilecek Onlemler agisindan Oneriler gelistirmektir. Caligmada yerinde sistematik olmayan
gozlem, yapilmig c¢aligmalarin derlenmesi ile elde edilen verilerin yorumlanmasi tekniklerinden
yararlanilmigtir. Yorede herhangi bir yasal korumasi olmayan yerlesmelerin essiz flora ve faunasmin
korunmasi i¢in dogal sit alam ilan edilmesi, turizm faaliyetlerinden kaynaklanacak olumsuz etkileri
azaltabilecek onemli bir 6nlem olacaktir. Diger taraftan koruma igin belirtilen dnlemlerin siirdiiriilebilirlik
icin tek basina yeterli olamayacagi sOylenebilir. Uzungdl, Agacbast ve Barma Turbaliklari, Sicakoba,
Hanirmak, Sarikaya, Egrisu, Sultanmurat ve Cerah yaylalariin koruma imar planlari ile yonetim planlarinin
ivedilikle hazirlanmasi 6nerilmektedir.

Anahtar Kelimeler: Solakli Vadisi, Dogal Cevre, Siirdiiriilebilirlik, Trabzon Yaylalari.
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RECOMMENDATIONS FOR PROTECTING THE NATURAL ENVIRONMENT FOR
THE SUSTAINABILITY OF TOURISM ACTIVITIES IN SOLAKLI VALLEY OF
TRABZON

Bilgin Giiner!, Emrah Kara?, Taner Dalgin®, Hiiseyin Ceken*

Abstract

In the valleys of Trabzon, nature-oriented tourism activities have been developing recently. Among these
valleys, 'Solakli Valley' is one of the leading places in terms of tourism. Solakli Valley is a ‘land of V-shaped
valleys’ that are nested within each other. With the intensification of tourism activities in this valley, the
pressure on the natural environment has also increased. The most important touristic destination in Solaklt
Valley is ‘Uzung6l’, which is also used as a plateau. Uzungdl has been protected in terms of its features and
values with the ‘Conservation Purpose Zoning Plan’, ‘Special Environmental Protection Area Environmental
Plan’ and ‘Nature Park’, and its sustainability has been tried to be ensured in terms of tourism, especially in
terms of the natural environment. Similarly, the Barma Plateau and Agagbasi Plateau peatlands located in the
west of the same valley were declared as ‘Natural Protected Areas’ and Gornek Nature Park in 2019, and the
construction of the Nature Museum and Nature Education Center was completed, and efforts were made to
protect them to a significant extent. On the other hand, there is no similar measure to protect Sicakoba,
Hanirmak, Sarikaya, Egrisu, Sultanmurat and Cerah plateau settlements located in this region from the
negative effects of tourism activities that have started to intensify in the region. The aim of this study is to
develop suggestions in terms of measures that can be taken for the protection of the natural environment,
which is the most important pillar of the sustainability of the mentioned settlements in terms of tourism. In
the study, on-site non-systematic observation, compilation of studies and interpretation of the obtained data
techniques were used. Declaring natural protected areas for the protection of the unique flora and fauna of
settlements that do not have any legal protection in the region will be an important measure that will reduce
the negative effects that will arise from tourism activities. On the other hand, it can be said that the measures
specified for protection alone will not be sufficient for sustainability. It is recommended that the
conservation zoning plans and management plans of Uzungol, Agagbasi and Barma Peatlands, Sicakoba,
Hanirmak, Sarikaya, Egrisu, Sultanmurat and Cerah plateaus be prepared urgently.

Keywords: Solakli Valley, Natural Environment, Sustainability, Trabzon Plateaus.
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SEYAHAT ACENTALARININ BAKIS ACISTYLA MARMARIS TURIZMININ
GELECEGI VE SURDURULEBILIRLIGI

Esra Cesur?, Ozge Alkan?

Ozet

Dogal giizellikleri, tarihi zenginlikleri ve g¢esitli turistik faaliyetleriyle Tiirkiye’nin 6nemli turizm
destinasyonlarindan biri olan Marmaris, uluslararasi turizm hareketlerinde 6nemli bir potansiyele sahiptir.
Turizm potansiyelinin yiiksek olmasi nedeniyle artan turist sayisi ve c¢evresel baskilar, bu destinasyonun
gelecegini tehlikeye atmakta ve siirdiiriilebilir uygulamalarm gelistirmesini  zorunlu kilmaktadir.
Siirdiiriilebilirlik uygulamalari, Marmaris’in turizm potansiyelini korurken, turizmde siirdiiriilebilir bir
biiylimenin saglanmasinda ve turizmin uzun vadeli basarisinda, destinasyonun gelecegini sekillendirecek
onemli bir faktordiir. Dolayisiyla, bu destinasyonun turizm stratejilerinde g¢evresel, ekonomik ve sosyal
siirdiiriilebilirlik ilkelerinin benimsenmesi biiylik 6nem tagimaktadir. Bu baglamda seyahat acentalar1 turizm
faaliyetlerinin organizasyonunda ve yonlendirilmesinde aktif rol oynayan, miisteri taleplerini ve pazar
dinamiklerini yakindan takip eden ve yonlendiren 6nemli paydaslardir. Turizmin siirdiiriilebilir gelecegi icin
onemli bir paydas olan seyahat acentalarinin, bu konudaki goriis ve dnerilerinin ortaya ¢ikarilmasi 6nem arz
etmektedir. Seyahat acentalarinin bakis acistyla Marmaris turizminin mevcut durumu degerlendirilerek,
gelecegine ve siirdiiriilebilirligine yonelik ¢ikarimlar yapmak bu ¢aligmanin temel amacini olugturmaktadir.
Caligmanin amacina ulagabilmek ve derinlemesine bilgiler elde edebilmek i¢in nitel arastirma yontemi tercih
edilmistir. Yar1 yapilandirilmis gériisme formu araciligiyla Marmaris’te faaliyet gosteren seyahat acentalari
ile yiiz yilize goriismeler gerceklestirilecektir. Elde edilen veriler MAXQDA programi kullanilarak analiz
edilecektir.
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THE FUTURE AND SUSTAINABILITY OF MARMARIS TOURISM FROM THE
PERSPECTIVE OF TRAVEL AGENCIES

Esra Cesur?, Ozge Alkan?

Abstract

Marmaris, one of Turkey's important tourism destinations with its natural beauties, historical riches and
various touristic activities, has a significant potential in international tourism movements. The increasing
number of tourists and environmental pressures due to its high tourism potential endanger the future of this
destination and require the development of sustainable practices. Sustainability practices are an important
factor that will shape the future of the destination, while preserving the tourism potential of Marmaris,
ensuring sustainable growth in tourism and the long-term success of tourism. Therefore, it is of great
importance to adopt environmental, economic and social sustainability principles in the tourism strategies of
this destination. In this context, travel agencies are important stakeholders that play an active role in the
organization and direction of tourism activities and closely follow and direct customer demands and market
dynamics. It is important to reveal the opinions and suggestions of travel agencies, which are important
stakeholders for the sustainable future of tourism, on this subject. The main purpose of this study is to
evaluate the current situation of Marmaris tourism from the perspective of travel agencies and make
inferences about its future and sustainability. Qualitative research method was preferred in order to achieve
the purpose of the study and obtain in-depth information. Face-to-face interviews will be held with travel
agencies operating in Marmaris through a semi-structured interview form. The data obtained will be
analyzed using the MAXQDA program.

Keywords: Travel Agency, Tourism, Sustainability, Marmaris.
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YAPISALCI BiR FILM COZUMLEMESI: “MUKEMMEL GUNLER”

Serra Orkan?

Ozet

Wim Weners'in "Great Days" filmi bir birey lizerinden yasami sorgulatiyor. Ana karakterin tercih ettigi
yasam tarzi ve filmin tamamini kaplayan rutinleri, hayatta neyin gercekten onemli oldugunun yeniden
diisiiniilmesine yol agiyor. Bunu yaparken smif ve yabancilagsma kavramlarini da hatirlatarak ilerliyor.
Teknolojiyi kibarca reddeden ana karakter, hem kendi kisiliginin hem de toplumun dayattiklar1 karsisinda
kendi yolunu ¢izmeyi basariyor. Calismada yapisalct yontemden yararlanilarak, filmdeki belirleyici kareler
coziimlenerek modern ¢agin marjinal insaninin filmde yansimalari ele alinacaktir. Filmin segilmesinin en
Oonemli nedeni; ana karakterin genel olarak hem insanlardan uzak durmayi tercih etmis olmasi, hem de bunu
yaparken dogaya, c¢evreye ve son olarak da insanlara iyilik ile dokunmaya devam ediyor olmasidir.
Yapisalcilik yontemi de bu noktada, icerisinde yer alan kavramlarla filmin analizini derinlestirmekte; birey,
yabancilasma, izolasyon, sinif unsurlariyla nasil iligski kuruldugunun anlagilmasini saglamaktadir.

Anahtar Kelimeler: Yapisalcilik, film analizi, medya.
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A STRUCTURALIST MOVIE ANALYSIS: “GREAT DAYS”

Serra Orkan?

Abstract

Wim Weners' film "Great Days" makes us question life through an individual. The main character's chosen
lifestyle and the routines that cover the entire film lead one to question what is really important in life. In this
way, the film also reminds us of the concepts of class and isolation. The main character, who politely rejects
technology, manages to draw his own path in the face of both his own personality and the impositions of
society. In this study, the reflections of the marginal people of the modern era will be discussed by making
use of the structuralist method and analysing the key frames in the film. The most important reason for the
selection of the film is that the main character prefers to stay away from people in his own way, and while he
is doing this, continues to touch nature, the environment and finally people with goodness. At this point, the
method of structuralism allows the film to be analysed with the concepts it involves, and how they relate to
elements such as the individual, estrangement, isolation, class.

Keywords: Structuralism, movie analysis, media.
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LOJISTIK FIRMALARINDA FAALIYETLERIN MALIYETLENDIRILMESIi VE
KARLILIK ANALIiZi UZERINE BiR DEGERLENDIiRME

Ismail Aydemir*

Ozet

2000’li yillardan itibaren Ulkemizde bircok sektdrle birlikte Lojistik alaninda da 6nemli gelismeler
yasanmistir. Ulkemizde karayolu, Havayolu, Demiryolu alaninda yapilan yenilikler, limanlarimizin
kapasitelerinin artirilmasi ¢aligmalar ile birlikte bu alanda faaliyet gosteren firmalarin da her gecen giin
arttigini ve de lilkemiz ekonomisine ve isttihdamina 6nemli katkilar saglamaya devam ettigini gériiyoruz. Bu
gelismelere bagli olarak, Yiiksekdgretimde dogrudan lojistikle ilgili fakiiltelerde, Yiiksekokullarda ve
Meslek Yiiksekokullarinda hizla boliimler acgildigini goriiyoruz. Hammadde tedariginden, nihai miisteriye
mal ve hizmetlerin ulastirilmasina kadar tiim siireglerde gorev alan lojistik firmalarinda faaliyetlerin
maliyetlendirilmesi ve analizi 6nem arz etmektedir. Ciinkii yerli ve yabanci yiizlerce lojistik firmasinin
rekabet ortaminda ¢alismaktadirlar.

Lojistik firmalarinin islerini istikrarla yiiriitmesi ve ayakta kalabilmesi i¢in; icra ettikleri lojistik faaliyetlerin
dogru maliyetlendirilmesi ve firmay1 ayakta tutabilecek bir kar marj1 ile islerini dondirilebilmesi
gerekmektedir.

Bu calismada lojistik firmalarinin icra ettigi ana faaliyetler kisaca anlatilacak. Ardindan bu faaliyetlerin 6nce
ana birimler bazinda maliyetlendirilmesinin nasil yapilacagi rakamsal 6rneklerle gosterilecektir. Daha sonra,
lojistik firmasi bir biitiin olarak ele alinacak ve firma faaliyetlerinin toplam maliyetlendirilmesi saglanacaktir.
Firma maliyetlerinin Olgiilmesinde ilk islem olusan giderlerin maliyetin {i¢ unsuruna donistiiriilmesi
islemidir. Maliyetin {i¢c unsuru; direkt hammadde giderleri, direkt iscilik giderleri ve genel {iretim
giderleridir. Bir donemde lojistik firmasmin ana faaliyet merkezlerinde tiiketilen onlarca giderin bu
merkezlerde toplanmasi, hesaplanmasi ve buralarda firetilen hizmetlere yiliklenmesi sonucu her bir ana
faaliyetin toplam ve birim maliyetlerinin Olgiilmesi saglanabilir. Ayrica lojistik firmalarinda; maliyet
Olciimlerinin yaninda, karlilik analizlerinin dogru bir sekilde yapilabilmesi 6nem arz etmektedir. Bu nedenle
maliyetleme c¢aligmalariyla birlikte karlilik analizlerinin de titizlikle yapilmasi gerekir. Calismada ayrica
lojistik firmalarinda ticari ve faaliyet karliliginin etkin bir sekilde nasil Ol¢iimlen dirilecegi iizerinde de
durulacaktir. Bu yapilirken, sektdrden bir firmanin belli bir aya ait verileri 6rnek olarak alinip, konunun
uygula boyutuna da 151k tutmaya calisilacaktir.

Caligmanin sonucunda konu 6zetlenip, bu alanda galismak isteyenlere de dneriler yapilabilecektir.

Anahtar Kelimeler: Lojistik, Lojistik Faaliyetler, lojistik faaliyetlerin maliyetlendirilmesi, karlilik analizi.
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AN EVALUATION ON COSTING OF ACTIVITIES AND PROFITABILITY ANALYSIS
IN LOGISTICS COMPANIES

Ismail Aydemir*

Abstract

Since the 2000s, there have been significant developments in the field of Logistics along with many other
sectors in our country. With the innovations made in the fields of highway, airway and railway in our
country and the efforts to increase the capacities of our ports, we see that the number of companies operating
in this field is increasing day by day and continues to make significant contributions to our country's
economy and employment. Depending on these developments, we see that departments directly related to
logistics are rapidly being opened in faculties, colleges and vocational schools in higher education. Costing
and analysis of activities are important in logistics companies that take part in all processes from raw
material supply to the delivery of goods and services to the final customer. Because they work in a
competitive environment with hundreds of domestic and foreign logistics companies.

In order for logistics companies to carry out their business steadily and to survive; the logistics activities they
perform must be costed correctly and their business must be turned around with a profit margin that can keep
the company afloat.

In this study, the main activities performed by logistics companies will be briefly explained. Then, how
company will be considered as a whole and the total costing of the company's activities will be provided. The
first process in measuring company costs is the conversion of the expenses incurred into three elements of
the cost. The three elements of the cost are; direct raw material expenses, direct labor expenses and general
these activities will be costed based on main units will be shown with numerical examples. Then, the
logistics production expenses. As a result of collecting, calculating and loading dozens of expenses
consumed in the main activity centers of the logistics company in a period to these centers, the total and unit
costs of each main activity can be measured. In addition, in logistics companies; in addition to cost
measurements, it is important to be able to make profitability analyzes correctly. For this reason, profitability
analyzes should be done meticulously along with costing studies. The study will also focus on how to
effectively measure commercial and operational profitability in logistics companies. While doing this, the
data of a company from a certain month will be taken as an example and an attempt will be made to shed
light on the practical aspect of the subject.

As a result of the study, the subject will be summarized and suggestions will be made to those who want to
work in this field.

Keywords: Logistics, Logistics Activities, costing of logistics activities, profitability analysis..

1 Asst. Prof. Dr., Usak University Faculty of Applied Sciences, Bireyliil Campus, izmir Road, Usak, E-mail: ismail.aydemir@usak.edu.tr



mailto:ismail.aydemir@usak.edu.tr

YESIL HIDROJEN URETIMI VE IHRACATI ACISINDAN BALIKESIR’IN
POTANSIYELINiN DEGERLENDIRILMESI

Sevgi Sezer?, Tezcan Abasiz?

Ozet

Bu calisma, Balikesir ili’nin yesil hidrojen iiretimi ve ihracati i¢in bir merkez olma potansiyelini
degerlendirerek, onu Tiirkiye’nin yenilenebilir enerjide lider olma yoniindeki daha genis stratejisi icerisine
yerlestirmektedir. Cografi, ekonomik ve teknolojik analizlerden yararlanan bu ¢aligma, Balikesir’i yesil
hidrojen tesislerinin, ozellikle de riizgdr ve giines enerjisi gibi bol yenilenebilir enerji kaynaklarinin
gelistirilmesi i¢in uygun bir yer haline getiren temel faktorleri belirlemektedir. Arastirma, bolgedeki yesil
hidrojen projelerinin fizibilitesini etkileyen altyapiy1, politika ortamin1 ve yatirim egilimlerini
degerlendirmek i¢in veri analizini paydas goriismeleri ile birlestiren karma yontem yaklagimini kullanacaktir.

Bulgular, Balikesir’in hem yerel hem de kiiresel olarak hidrojen dagitimini kolaylastiran 6nemli endiistriyel
pazarlara ve ihracat limanlarina yakinligi da dahil olmak iizere stratejik faydalarin1 vurgulamaktadir. Ancak
yapilan literatiir taramasinda, bu faydalarin gerceklesmesi i¢in 6nemli miktarda mali harcama gerekliligi ve
0zel teknoloji ve yeteneklerin gelistirilmesi gibi dnemli engelleri tespit etmistir. Ayrica biiyiiyen hidrojen
ekonomisini desteklemek icin gereken diizenleyici degisiklikleri analiz etmistir.

Bu caligsma, Balikesir’in yesil hidrojene gegisi i¢in diizenleyici oneriler ve isbirligi modelleri de dahil olmak
tizere bir yol onererek siirdiiriilebilir enerji iiretimine iliskin bilimsel s6yleme katkida bulunmaktadir. Ayn1
zamanda yatirimcilara ve diizenleyicilere hidrojen teknolojisinin bolgesel baglamlarda olgeklenebilirligi
konusunda faydali bilgiler de saglayacaktir.

Anahtar Kelimeler: Yesil hidrojen, yenilenebilir enerji, ihracat potansiyeli, stirdiiriilebilir kalkinma.
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EVALUATING BALIKESIR’S POTENTIAL FOR GREEN HYDROGEN PRODUCTION
AND EXPORT

Sevgi Sezer?, Tezcan Abasiz?

Abstract

This research evaluates Balikesir Province’s potential for producing and exporting green hydrogen, aligning
with Turkey’s renewable energy plan. This research examines the fundamental variables that make Balikesir
a favorable site for green hydrogen facilities, notably the development of plentiful renewable energy sources
such as wind and solar power. The study takes a mixed-methods approach, combining data analysis with
stakeholder interviews to assess the infrastructure, policy environment, and investment patterns influencing
the viability of green hydrogen projects in the region.

The findings emphasize Balikesir’s strategic benefits, including its closeness to key industrial markets and
export ports, facilitating local and worldwide hydrogen distribution. However, the literature study revealed
considerable impediments to attaining these benefits, such as the requirement for large financial investment
and the development of specialized technologies and expertise. The report also examines the regulatory
adjustments required to enable an expanding hydrogen economy.

This study offers regulatory suggestions and collaborative models for Balikesir’s transition to green
hydrogen, adding to the scientific discussion on sustainable energy generation. It also offers vital information
for investors and regulators about the scalability of hydrogen technology in regional contexts.

Keywords: Green hydrogen, renewable energy, export potential, sustainable development.
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FIRMALARIN CRM KAMPANYASI BASARISININ TUKETICILERIN
YARDIMSEVERLIK DUZEYLERI ACISINDAN iINCELENMESI

Nida Giilhan', M. Emin Akkili¢?, M. Selim Dikici®

Ozet

Kurumsal sosyal sorumluluk tiirlerinden birisi olan amaca yonelik pazarlama (CrM), {irlin satis tutarinin bir
boliimiiniin firma tarafindan bir hayir kurumuna bagislanmasi olarak ifade edilebilir. Bir CrM kampanyasi,
markaya yonelik olumlu tutum gelistirilmesi, marka imajmin giiclendirilmesi, tiiketicilerin satin alma
niyetlerinin ve daha fazla 6deme isteklerinin artirilmasi ile basarili sayilabilir. Tiiketicilerin yardimseverlik
diizeyleri de bu basarida 6nemli bir faktordiir. Zira daha yiiksek yardimseverlik diizeyine sahip tiiketicilerin,
yardimseverlik diizeyi diisiik tiiketicilere goére CrM kampanyasina yliksek diizeyde ilgi duymasi
diisiiniilmektedir. Bu baglamda, daha yiiksek ilgi duyulan CrM kampanyasinin basarili olma ihtimalini
arttirabilir. Bu noktadan hareketle calismada, CrM basarisina etki eden faktorlerden markaya yonelik tutum
ve satin alma niyetinin tiiketicilerin yardimseverlik diizeylerine gore degisip degismediginin tespiti
amaglanmustir.

Arastirma i¢in gerekli olan verilerin toplanmasinda kolayda érnekleme yontemi kullanilmistir. Bu baglamda,
289 ogrenciden yiiz yiize anket yontemiyle toplanan veriler SPSS paket programi kullanilarak analiz
edilmistir. Arastirma degiskenleri Bes noktali Likert olcegi ile 6lgiilmiistiir. Olgiimlerin ardindan
yardimseverlik degiskeni diisiik-yiilksek olmak ftizere iki diizey haline getirilmistir. Hipotezlerin test
edilmesinde bagimsiz 6rneklem t-testi kullanilarak yiiksek ve diisiik yardimseverlik diizeylerinde markaya
yonelik tutum ve satin alma niyetinin degisip degismedigi incelenmistir. Arastirma bulgularina gore,
yardimseverlik diizeyi yiiksek tiiketicilerin CrM kampanyasi yapan markaya yonelik tutumlarinm ve bu
markanin tirtinlerini satin alma niyetlerinin yardimseverlik diizeyi diisiik olanlara kiyasla daha yiiksek oldugu
ve aralarindaki farkin istatistiki olarak anlamli bulundugu tespit edilmistir. Bu baglamda, aragtirma bulgular
irdelenmis, firmalara ve arastirmacilara onerilerde bulunulmustur.

Anahtar kelimeler: Amaca yonelik pazarlama; yardimseverlik; markaya yonelik tutum; satin alma niyeti.
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EXAMINING THE SUCCESS OF COMPANIES’ CRM CAMPAIGNS IN TERMS OF
CONSUMERS’ PHILANTHROPY LEVELS

Nida Giilhan', M. Emin Akkili¢?, M. Selim Dikici®

Abstract

One of the types of corporate social responsibility, cause-related marketing (CrM), can be defined as the
donation of a portion of the product sales amount to a charity by the company. A CrM campaign can be
considered successful by developing a positive attitude towards the brand, strengthening the brand image,
and increasing consumers' purchase intentions and willingness to pay more. The level of charitableness of
consumers is also an important factor in this success. Because it is thought that consumers with higher levels
of charitableness are more interested in the CrM campaign than consumers with lower levels of
charitableness. In this context, the higher level of interest can increase the probability of a CrM campaign
being successful. From this point of view, the study aimed to determine whether the factors affecting CrM
success, such as attitudes towards the brand and purchase intentions, change according to consumers' levels
of charitableness.

Convenience sampling method was used to collect the data required for the research. In this context, the data
collected from 289 students via face-to-face survey method were analyzed using the SPSS package program.
The research variables were measured with a five-point Likert scale. After the measurements, the helpfulness
variable was converted into two levels as low and high. In testing the hypotheses, independent sample t-test
was used to examine whether the attitude towards the brand and purchase intention changed at high and low
helpfulness levels. According to the research findings, it was determined that the attitudes of consumers with
high helpfulness levels towards the brand that carried out the CrM campaign and their purchase intentions of
this brand were higher than those with low helpfulness levels and the difference between them was found to
be statistically significant. In this context, the research findings were examined and suggestions were made
to companies and researchers.

Keywords: Cause-related marketing; philanthropy; attitude toward the brand; purchase intention.
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ULUSLARARASI TICARET iLE GOC AKIMLARI ARASINDAKI ILiSKi: SECILMIS
ULKELER UZERINE BiR UYGULAMA

Bedriye Tungsiper’, Menekse Ci¢ek?

Ozet

Uluslararasi ticaret ve gog, kiiresellesme siireciyle birlikte giderek 6énemini daha da artiran bir konu haline
gelmis ve birbirleriyle siki bir iligki icerisindedir. 1980 sonras1 donemde, teknolojik gelismelerin etkisiyle
ulasim ve iletisim maliyetlerinin diismesi gibi ¢esitli faktdrler, uluslararasi ticaret hacminde biiyiik bir artisa
neden olmustur. Bu siirecte, go¢ hareketleri kiiresellesmenin hem sebebi hem de sonucu olarak karsimiza
cikmustir. 1ki faktoriin birbiri ile olan iliskisinin daha net anlasilmasi igin oncelikle uluslararasi ticaretin
ekonomik biiyiime ve kalkinma {izerindeki etkisi incelenmelidir. Buna gore uluslararasi ticaretin artmasi
ekonomik biiyiimeyi tesvik etmekte ve iilkeler arasindaki ekonomik baglar1 giiclendirebilmektedir.
Uluslararas1 go¢ hareketlerinin artmasiyla gégmenler, kaynaklari etkin bir sekilde kullanarak ekonomilere
katkida bulunabilmekte ve isgiicii piyasalarinda yeni firsatlar yaratabilmektedir. Uluslararas: ticaret ile goc
arasindaki karsilikli etkilesim ise uluslararasi ticaretin, iiretim faktorlerinin (sermaye ve emek) hareketini
kolaylastirarak gdgmenlerin is bulma firsatlarini artirabilmesiyle agiklanabilmektedir. Bir bagka agidan,
uluslararas1 go¢ ile gogmenler, bulunduklart {ilkede ¢alismalari sonucunda evlerine para gondererek ve
ticaret iliskileri kurarak iilkeler arasi baglantilar1 gii¢lendirebilmektedir. Bu calismanin amaci uluslararasi
ticaret ile go¢ arasindaki iligkiyi incelemektir. Calismanin veri seti 2000-2021 yillar1 arasinda 2021 yilinda
en ¢ok gd¢ alan ve tam verilerine ulasilmis olan 7 iilkenin (Amerika, Almanya, Avusturalya, Ispanya,
Avrupa, Fransa, Kanada) panel verilerinden olugmaktadir. Amag, ilgilenilen degiskenler arasindaki
baglantiy1 tahmin etmek i¢in dogru bir model gelistirmektir. Bu dogrultuda literatiirde siklikla yer alan panel
cekim modelinden farkli olarak bir regresyon analizi ile degiskenler arasindaki iliski test edilmis ve
degiskenler arasindaki iliski pozitif olarak bulunmustur. Sonuglar, gogmenlerin ticaret iizerindeki olumlu
etkilerini vurgulamakta ve politika yapicilarin go¢ politikalarini sekillendirirken bu dinamikleri dikkate
almalar1 gerektigini 6nermektedir.

Anahtar Kelimeler: Uluslararas: Ticaret, Uluslararas1 G6¢, Panel veri analizi.
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THE RELATIONSHIP BETWEEN INTERNATIONAL TRADE AND MIGRATION
FLOWS: AN APPLICATION ON SELECTED COUNTRIES

Bedriye Tungsiper’, Menekse Ci¢ek?

Abstract

International trade and migration have become increasingly important topics within the context of
globalization, exhibiting a close relationship with one another. Following the 1980s, various factors such as
the reduction in transportation and communication costs driven by technological advancements have led to a
significant increase in international trade volume. In this context, migration flows have emerged both as a
cause and a consequence of globalization. To better understand the relationship between these two factors, it
is essential first to examine the impact of international trade on economic growth and development.
Accordingly, an increase in international trade can stimulate economic growth and strengthen economic ties
between countries. As international migration flows increase, migrants can contribute to economies by
utilizing resources efficiently and creating new opportunities in labor markets. The mutual interaction
between international trade and migration can be explained by the facilitation of the movement of production
factors (capital and labor) by international trade, which can enhance migrants' job opportunities. From
another perspective, migrants can strengthen inter-country connections by sending remittances home and
establishing trade relationships as a result of their work in the host country. The aim of this study is to
examine the relationship between international trade and migration. The dataset of the study consists of panel
data from seven countries (the United States, Germany, Australia, Spain, Europe, France, and Canada) that
received the most immigrants in 2021 and for which complete data is available, covering the years 2000-
2021. The objective is to develop an appropriate model to estimate the connection between the variables of
interest. In this regard, unlike the commonly used panel gravity model in the literature, a regression analysis
was conducted to test the relationship between the variables, which was found to be positive. The results
highlight the positive impacts of migrants on trade and suggest that policymakers should consider these
dynamics when shaping migration policies.

Keywords: International Trade, International Migration, Panel data analysis.
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ACIKLANMIS KARSILASTIRMALAR ENDEKSI YONTEMI ILE TURKIYE’NIN
PLASTIK SEKTORU REKABET DURUMU

Ozlem Tan!

Ozet

Glinlimiizde diinyada plastigin geleneksel malzemeler olan demir, cam, kagit, tahta gibi malzemelere
alternatif olmasi ve hemen hemen tiim sektorlerde kullanilmasi plastik tliketimini arttirmistir. Gegmisi
1960’lara uzanan Tiirk plastik sektorii geng ve hizli gelisen bir sektordiir. Sektér, hem kendi hem de alt
dallart ile ulastig1 iiretim kapasitesi sayesinde diinya ve Avrupa pazarinda énemli aktor haline gelmistir. Bu
calismada, Tiirkiye’nin diinya plastik pazarindaki rekabet giicliniin belirlenmesi amaglanmistir. Calismada
2013-2023 donemine iliskin makroekonomik veriler kullanilmig ve analizde Balassa’*Agiklanmig
Karsilastirmali ~ Ustiinliikler’(AKU)  indeksinden  yararlamlmistir. ~ Veriler ~ Uluslararast  Ticaret
Siiflandirilmasi, Trademap veri tabanindan elde edilmistir. Hesaplamalar sonucunda Tiirkiye’nin diinya
plastik sektoriinde zayif derece rekabet avantajina sahip oldugu gériilmiistiir. Ozellikle 2013 -2023
doneminde indeks degerlerinin siirekli arig gostermesi dikkat c¢ekicidir. Bu cergevede, iilkemizde plastik
sektorliniin daha rekabetci olabilmesi i¢in geleneksel mamullerin yerine daha fazla katma deger yaratan
mamullerin ihra¢ edilmesi, tiretimde verimliligi arttirmak i¢in kiimelenme faaliyetlerine 6nem verilmesi,
satis aglarmin genisletilmesi, {iniversite-sanayi isbirliginin arttirilmasi gibi stratejilerin benimsenmesi uygun
olacaktir.

Anahtar Kelimeler: Plastik sektorii, rekabet giicii, Tiirkiye, Balassa Indeksi.
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COMPETITIVE SITUATION OF TURKEY’S PLASTIC INDUSTRY BY ANNOUNCED
COMPARISONS INDEX METHOD

Ozlem Tan’

Abstract

Nowadays, the fact that plastic is an alternative to traditional materials such as iron,glass,paper and wood and
is used in almost all sectors in the world has increased plastic consumption. The Turkish plastics industry,
which dates back to 1960s, is a young and rapidly developing sector. The sector has become an important
actor in the world and European markets thanks to the production capacity it has achieved both within itself
and with its sub-branches.In this study, it is aimed to determine Turkey’s competitiveness in the world
plastic market. In the studywas used macro-economic data fort he period 2013-2023 and Balassa’s “Revealed
Comparative Advantages ( AKU),Index was used in the analysis. Data were obtanied from the International
Trade Classification, Tredemap database. As a result of the calculations, it was seen that Turkey has a weak
competitive advantage in the world plastic indiistry.It is noteworthy that the index values constantly
increase,especially in the 2013-2023.1n this contex, in order for the plastic industryin our country to be more
competitive, it would be appropriate to adopt stratetegies such as exporting products that create more added
value instead of traditional products, giving impotance to clustering activities to increase efficiency in
production, expanding sales networks and increasing university-industry cooperation.

Keywords: Plastic industry, competitiveness, Turkey, Balassa Index.
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TUKETICILERIN TEPKIiSEL SATIN ALMA DAVRANISLARININ KITLIK ALGISI
DUZEYLERI BAKIMINDAN iNCELENMESI

Kiibra Akar!, Volkan Ozbek?

Ozet

Tepkisel satin alma davranisi, tiikketicilerin ihtiya¢ duyulmayan bir {irlinii disiinmeden ve ani bir kararla satin
alma egilimi seklinde tanimlanabilir. Bu tanimdan hareketle, tepkisel satin alma davranisinin rasyonel
olmaktan ziyade duygusal bir eylem oldugu sdylenebilir. Tiiketicilerin bir iiriiniin piyasada yeterli diizeyde
bulunmadigina yonelik algisi olarak tanimlanan kitlik algis1 kavraminin tepkisel satin alma iizerinde etkili
olabilecegi diisiiniilmektedir. Zira {irliniin yeterli arza sahip olmadigini ya da firsatin siirli oldugunu
diisiinen bir tiiketicinin iirlinii satis noktasinda gérmesi halinde ihtiya¢ duymasa ve planlamasa bile satin
almas1 miimkiin olabilmektedir.

Arastirmanin amacina ulagmak i¢in yapilan saha c¢aligmasinda meslege dayali kota Orneklemesi
kullanilmigtir. Bunun nedeni, farkli mesleklere sahip tiiketicilerin 6rnekleme katiliminin saglanmasi ile
arastirma gecerliliginin artirllmaya calisilmasidir. Alti farkli meslek grubundan olusan toplam 403
tilkketiciden yiiz yiize ve ¢evrimigi anket yontemiyle toplanan veriler SPSS paket programi kullanilarak analiz
edilmistir. Tepkisel satin alma davranisi ve kitlik algis1 degiskenlerinin dlglimiinde bes puanli Likert 6l¢egi
kullanilmistir. Ardindan kitlik algis1 degiskeni diisiik-yiiksek olmak iizere iki diizey haline getirilmistir.
Hipotezlerin testinde bagimsiz orneklem t-testi kullanilarak yiiksek ve diisiik kitlik algisi diizeylerinde
tiketicilerin tepkisel satin alma davramislarinin degisip degismedigi incelenmistir. Arastirma bulgulari,
yiksek kitlik algisina sahip tiiketicilerin tepkisel satin alma davraniglarinin diisiik kitlik algisina sahip
tilketicilere gore daha yliksek oldugunu ortaya koymustur. Bu bulgu, kithik algis1 ile tepkisel satin alma
davranis1 arasinda 6nemli bir etkilesim oldugunu; daha diisiik kitlik algisina sahip tiiketicilerin daha rasyonel
satin alma kararlar1 alabilecegini ortaya koymasi bakimindan 6nemlidir.

Anahtar kelimeler: Tepkisel satin alma, Kitlik algisi; Tiiketici davraniglar.
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INVESTIGATION OF CONSUMER’S IMPULSIVE BUYING BEHAVIOR IN TERMS OF
SCARCITY PERCEPTION LEVELS

Kiibra Akar?, Volkan Ozbek?

Abstract

Impulsive buying behavior can be defined as the tendency of consumers to make a purchase of a product that
is not needed without sufficient deliberation and to do so without a well-considered decision-making process.
In light of this definition, it can be stated that reactive purchasing behavior is an emotional action rather than
a rational one. The concept of scarcity perception, defined as consumers' perception that a product is not
available in sufficient quantities in the market, is believed to influence impulsive buying behavior. In the
event that a consumer believes that the product in question lacks sufficient supply or that the opportunity for
acquisition is limited, it is possible for them to purchase the product at the point of sale, even if they do not
require it or do not intend to make use of it. The aim of this study is to determine whether there is a
difference in impulsive buying behavior between consumers with a high perception of scarcity and those
with a low perception of scarcity.

In order to achieve the research objectives, occupation-based quota sampling was employed in the field
study. This approach was adopted to enhance the validity of the research by ensuring the inclusion of
consumers from diverse professional affiliations in the sampling frame. The data were collected via face-to-
face and online survey methods from a total of 403 consumers from six different professional groups and
analyzed using the SPSS package program. The variables of impulsive buying behavior and scarcity
perception were measured using a five-point Likert scale. Then, the scarcity perception variable was divided
into two levels: low and high. In testing the hypotheses, independent sample t-test was used to examine
whether consumers' reactive purchasing behavior changed at high and low scarcity levels. Research findings
revealed that consumers with high scarcity perceptions have higher impulsive buying behavior than
consumers with low scarcity perceptions. The results reveal a significant interaction between scarcity
perception and impulsive buying behavior. It is crucial to highlight that consumers with lower scarcity
perception are capable of making more rational purchasing decisions.

Keywords: Impulsive buying behavior, Scarcity perception, Consumer behavior.
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SOSYAL DEGISIiM TEORISINE ILISKiN KAVRAMSAL BiR CERCEVE

Sevcan Solunoglu?

Ozet

Gilintimiizde turizm, ekonomik, sosyo-kiiltiirel ve ¢evresel etkilerin bir arada goriildiigii karmasik bir olgu
olarak karsimiza ¢ikmaktadir. Bu olgunun etkileri, turistlerden turizm igletmelerine ve yore halkina kadar
tiim paydaslar iizerinde cesitli sekillerde hissedilmektedir. Ozellikle her 10 yilda bir degisim gdsteren sosyo-
demografik yapi, turizm destinasyonlarina olan beklenti ve talepleri 6nemli Slgiide etkilemektedir. Bu
degisimler, turizm yonetimi yaklagimlarinin esnek ve adaptif olmasini zorunlu kilmakta, paydaslarin
siiregteki onemi daha da artmaktadir. Yore halkinin turizm siireglerine aktif katilimi, destinasyonlarin
kiiltiirel degerlerinin korunmasit ve dogal kaynaklarin siirdiiriilebilir kullanimi agisindan biiylik 6nem
tagimaktadir. Bu baglamda, her destinasyonun kendine 6zgii yapisi dikkate alinarak, yore halkinin ihtiyaglari,
beklentileri ve sosyo-demografik degisimleri dogrultusunda sekillenen turizm talepleri g6z Oniinde
bulundurulmali ve destinasyona 6zel gelisim politikalar takip edilmelidir. Bu siirecler sosyal degisim teorisi
ile degerlendirilebilmektedir. Bu calismanin amaci pandemi sonrasini kapsayacak sekilde 2021-2024 yillar
arasinda TR-Dizinde taranan dergilerde bulunan makalelerde sosyal degisim teorisine iligkin literatiiriin
incelenmesi ve sosyal degisim teorisine iliskin arastirmacilara kavramsal bir ¢er¢eve sunulmasidir.

Anahtar Kelimeler: Sosyal Degisim Teorisi, Yo6re Halki, Turizm.
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A CONCEPTUAL FRAMEWORK FOR SOCIAL EXCHANGE THEORY

Sevcan Solunoglu?

Abstract

Today, tourism is a complex phenomenon where economic, socio-cultural and environmental effects are seen
together. The effects of this phenomenon are felt in various ways by all stakeholders, from tourists to tourism
businesses and local people. The socio-demographic structure, which changes every 10 years in particular,
significantly affects the expectations and demands for tourism destinations. These changes necessitate
flexible and adaptive tourism management approaches, and the importance of stakeholders in the process
increases even more. The active participation of local people in tourism processes is of great importance in
terms of preserving the cultural values of destinations and sustainable use of natural resources. In this
context, considering the unique structure of each destination, tourism demands shaped in line with the needs,
expectations and socio-demographic changes of local people should be taken into consideration and
destination-specific development policies should be followed. These processes can be evaluated with social
change theory. The aim of this study is to examine the literature on social change theory in articles in
journals scanned in the TR-Index between 2021-2024, covering the post-pandemic period, and to provide a
conceptual framework for researchers on social change theory.

Keywords: Social Change Theory, Local People, Tourism.
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EKONOMIK ACIKLAR VE TURKIYE’NIN EKONOMIK ANALIZi

Levent Aksu?

Ozet

Ekonomik krizlerin ve agiklarin ne oldugunu somut olarak yontemleriyle belirlemek ve kriz hastaliginin
emarelerini ortaya koymak gerekir. Boyle bir durumda izlenecek makro ekonomi politikalar1 olusturulmali,
krizin ayak sesleri duyuldugunda bunu dnlemeye yonelik yontemler dizisi, araglari, politikalar1 ve metotlar
belirlenmelidir. Batili merkez tilkelerden baslayarak, diinyaya yayilan pek ¢ok kriz ve kaos siirecinin arka
planinda “ekonomik agiklar” 6nemli bir yere sahiptir. Literatiirde “ikiz acik”, “ii¢iiz acik” veya “dordiiz
acik” denilen ekonomik aciklar giiniimiizde ¢ok tartisilan konularin basinda gelmektedir. Tiirkiye ekonomisi
gelismekte olan bir ililke konumundadir. Ragnar Nurkse'nin bizim gibi {ilkeler i¢in ifade ettigi, bir facit-kisir
dongii (vicious circle) i¢inde bulunmaktadir. Her 7-8 yilda bir Tiirkiye ekonomisi dengesizlikler yiiziinden
ciddi ekonomik krizlerle karsilasmaktadir. Iktisadi aciklar, krizleri besleyen ve ortaya ¢ikmasini saglatan en
temel unsurdur. iktisadi krizin dért temel agi181 bulunmaktadir. Tlki kamu agiklaridir. ikincisi tasarruf agigidir.
Uciinciisii dis agik veya doviz agigidir. Dérdiinciisii de sermaye stogu acigidir. Bu agiklarin ortaya ¢ikmasi
milli gelir tizerinde diisiis yaratmasidir. Bu dort agik arasinda kesin sonuglu darbeyi vuran dis agiklardir yani
O0demeler dengesindeki agiklaridir. Agiklarin hacmi ve yayginligi ekonomik krizin siddetinin ve finansman
gereginin bir Ol¢iisii olarak kabul edilir. Devlet biitgesinin gelir-giderinde meydana gelecek bir agik, dis
ticaret ag1gima yol agacagindan, bu duruma literatiirde “ikiz actklar’ (Twin Deficit) olarak adlandirihr. i¢
ekonomik dengenin her ikisi de agik verirken cari dengenin de bunlar kadar agik vermesi beklenmektedir.
Buna "ii¢iiz acik” adi verilir. Dordiiz acik olarak ifade ettigimiz, GSMH boslugu ya da cikti agig1 (gap
output) kavramini biiyiime analizi acisindan agiklamak 6nem arz etmektedir. Uretim-¢ikt1 ag181, ekonomik
yapidaki aktivitenin goreli yansimasi olan talep ve arz bilesenlerinin 6zet bir gostergesi olarak belirtmek
miimkiindiir. Dérdiiz Actk Hipotezi, 4 acigin bir arada olup olmamasina gore; GSMH (¢1kt1) agig1, tasarruf
ac1g1, biitce agig1 ve cari agik arasindaki iligkilerin ele alindigi 4°1i agik sistemidir. Bu dort agigin birbirini
tetikledigini veya ilgisinin olmadigi konusunda iktisat literatiirinde yeni tartismalar ortaya c¢ikmistir.
Ozellikle GSMH agigimin diger agiklari tetikledigi veya nedensellik iliskisinin oldugunu dne siiren dnemli bir
hipotezdir. Tiirkiye ekonomisinin iiretememe ve verimsizlik sorunu ciddi boyutlardadir. Bu durum GSMH
acigina (¢ikt1 acigina) sebep olmaktadir. Sonugcta, etkin olmayan ve verimsiz bir {iretim tarzi, ekonomisinde
krizler ve agiklar yasamasi normaldir. Tiim agiklarin iktisadi biiylime {izerindeki etkisi negatiftir. Yani
iktisadi biiyiimeyi yavaslatan veya diisiiren etki yapmaktadirlar. iktisaden kii¢iilme yasanirken, mutlaka bir
krizin emareleri ve siireglerini toplum olarak yasiyoruz. Bunun i¢in, biiylime gerceklesirken, kriz etkisi
nispeten diismektedir. Biiylime ile kriz sekil olarak birbirinin tersidir.

Anahtar Kelimeler: Ekonomik Krizler, Iktisadi Biiyiime, iktisadi Aciklar, ikiz Acik, Ugiiz A¢ik, Dordiiz
Acik, Makro Ekonomik Denge, Konjonktiirel Siireg.
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ECONOMIC DEFICITS AND TURKIYE’S ECONOMIC ANALYSIS

Levent Aksu?

Abstract

It is necessary to concretely determine what economic crises and deficits are and to reveal the symptoms of
crisis disease. In such a situation, macroeconomic policies to be followed should be established, and a series
of methods, tools, policies and methods should be determined to prevent this when the footsteps of the crisis
are heard. "Economic deficits" have an important place in the background of many crises and chaos
processes that spread around the world, starting from the Western core countries. Economic deficits, called
"twin deficit", "triplet deficit" or "quadruple deficit" in the literature, are one of the most discussed topics
today. Tiirkiye's economy is a developing country. What Ragnar Nurkse described for countries like us is in
a vicious circle. Every 7-8 years, the Turkish economy faces serious economic crises due to imbalances.
Economic deficits are the most fundamental element that feeds crises and causes them to occur. The
economic crisis has four basic flaws. The first is public deficits. The second is the savings gap. The third is
the external deficit or foreign exchange deficit. The fourth is the capital stock deficit. The emergence of these
deficits creates a decrease in national income. Among these four deficits, it is the external deficits that deal
the decisive blow, that is, the deficits in the balance of payments. The volume and prevalence of deficits are
considered a measure of the severity of the economic crisis and the need for financing. Since a deficit in the
income and expenditure of the state budget will lead to a foreign trade deficit, this situation is called "twin
deficit" in the literature. While both domestic economic balances give deficits, the current account balance is
expected to have as much deficit. This is called the "triple gap". It is important to explain the concept of GNP
gap or output gap (gap output), which we call the quadruple gap, in terms of growth analysis. The
production-output gap is a summary of the demand and supply components, which are the relative reflection
of the activity in the economic structure. It is possible to specify it as an indicator. Quadruple Deficit
Hypothesis, depending on whether 4 deficits occur together or not; It is a quadruple deficit system in which
the relations between GNP (output) deficit, savings deficit, budget deficit and current account deficit are
discussed. New discussions have emerged in the economic literature about whether these four deficits trigger
each other or are unrelated. It is an important hypothesis that suggests that the GNP deficit triggers other
deficits or has a causal relationship. The problem of inability to produce and inefficiency in the Turkish
economy is serious. This situation causes GNP deficit (output gap). After all, it is normal for an inefficient
and inefficient mode of production to experience crises and deficits in its economy. The effect of all deficits
on economic growth is negative. In other words, they have the effect of slowing down or reducing economic
growth. While economic contraction is taking place, we are definitely experiencing the signs and processes
of a crisis as a society. Therefore, while growth is taking place, the impact of the crisis is relatively
decreasing. Growth and crisis are opposites in form.

Keywords: Economic Crises, Economic Growth, Economic Deficits, Twin Deficit, Triple Deficit,
Quadruple Deficit, Macro Economic Balance, Conjunctural Process.
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TURISTLERIN DESTINASYON SECIMINDE ETKIiSI OLAN CEKICILIKLERIN
TESPIiTi: EDREMIT KORFEZi ORNEGI

Azra Selin Giiler!, Oguzhan Diilgaroglu?

Ozet

Tiirkiye’deki sosyal ekonomik farkliliklar ve yenilikler turistlerin destinasyon secimlerinde biiyiik rol
oynamaktadir. Edremit Korfezi yerli ve yabanci turistler tarafindan son zamanlarda tercih edilen oldukca
popiiler destinasyonlardan biri olmus durumdadir. Bu ¢alismada Edremit Korfezi’nde Haziran ve Agustos
aylar1 arasinda konaklama yapmis olan turistlerin destinasyon se¢imlerinde etkili olan ¢ekicilikler
incelenmistir. Calismada destinasyonu tercih eden turistlerin yapmis olduklart bu tercihlerinde etkili olan
cekiciliklerin tespit edilmesi amaglanmigtir. Calismada toplanan veriler miilakat yontemi ile toplanmaistir.
Miilakat goriisme formu hazirlanirken Unal (2020) ve Ekici ve Ozcan (2020) calismalarinda kullanilan
arastirma sorularindan yararlanilmistir. Miilakat verileri tesadiifi olarak secilmis 18-35 yas ve iistii
bireylerden olusan 50 kisilik bir topluluktan toplanmistir. Toplanan veriler nitel aragtirma yontemlerinden
biri olan igerik analizi yontemiyle analiz edilmistir. Gergeklestirilen analizler neticesinde destinasyon
seciminde en etkili unsurlarin dogal unsurlar, kiiltiirel unsurlar, konaklama tesisleri, gastronomik yap1 ve
arkeolojik bulgular gibi unsurlar oldugu tespit edilmistir. Son olarak, aragtirmada destinasyondaki turizm
paydaslari i¢in turistlerin destinasyon tercihlerinin Edremit Korfezi’ne yoneltilmesi adina faydali olabilecek
yeni kriterler 6nerilmistir.

Anahtar Kelimeler: Turizm, motivasyon, destinasyon pazarlamasi, Edremit Korfezi.
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DETERMINATION OF ATTRACTIONS AFFECTING TOURISTS’ DESTINATION
CHOICE: THE SAMPLE OF EDREMIT GULF

Azra Selin Giiler!, Oguzhan Diilgaroglu?

Abstract

Social economic differences and innovations in Turkey play a major role in tourists' destination choices.
Edremit Gulf has recently become one of the most popular destinations preferred by local and foreign
tourists. This study examined the attractions that effect in the destination choices of tourists who stayed in
Edremit Bay between June and August. The study aimed to determine the attractions in the preferences of
tourists who preferred the destination. The data collected in the study has been collected by interview
method. The research questions used in the studies of Unal (2020) and Ekici and Ozcan (2020) have been
used while preparing the interview form. The interview data has been collected from a randomly selected
group of 50 individuals aged 18-35 and over. The collected data have been analyzed by content analysis
method, which is one of the qualitative research methods. As a result of the analyzes performed, it has been
determined that the most effective elements such as natural elements, cultural elements, accommodation
facilities, gastronomic structure and archaeological findings in destination selection process. Finally,
suggestions have been suggested in the research that could be useful for tourism stakeholders in the
destination in order to direct tourists' destination preferences to Edremit Gulf.

Keywords: Tourism, tourism motivation, destination marketing, Edremit Gulf.
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BUTIK OTELLERDE DIiJITALLESME UZERINE BiR ORNEK OLAY ARASTIRMASI

Seznur Avan', Gizem Ozgiirel?

Ozet

19. ylizyildan itibaren artan tatil talepleri, konaklama isletmelerinde c¢esitliligin ve konforun giderek
artmasina yol agmistir. Yapilan ¢alismada butik otellere odaklanilarak dijitallesmeye yonelik durum tespiti
yapilmasi amag¢lanmigtir. Daha agik bir ifadeyle arastirma, butik otellerde dijitallesmeye yonelik pratikte var
olan uygulamalarin ve gelecekteki uygulama hedeflerinin ortaya ¢ikarilmasi amaciyla gergeklestirilmistir.
Calismada; “Butik Oteller”, “Butik Otel Girisimciligi” ve “Butik Otellerde Dijital Uygulamalar” bagliklarina
deginilmistir. Nitel arastirma yonteminin benimsendigi ¢alismada Ornekleme yontemi olarak vaka analizi
(6rnek olay) arastirmasi gergeklestirilmistir. Balikesir’in Burhaniye ilgesinde bulunan butik oteller evren
olarak belirlenirken bu kapsamda Burhaniye Marina Boutique Hotel arastirma érneklemini olusturmustur.
Calismada 09.06.2024 tarihinde, Burhaniye Marina Boutique Hotel’in miidiirinden randevu alinarak,
10.06.2024 tarihinde yar1 yapilandirmis soru formu kullanilarak yiiz yiize goriisme gerceklestirilmistir.
Goriismeden elde edilen veriler igerik analizi yapilmistir. 24 kod 6 ana tema altinda toplanmistir. Ana
temalar; “Teknoloji Kullanimi1”, “Dijitallesme Anlayis1”, Dijital Trendler ve Uygulamalar”, “Dijital
Stratejiler ve Uygulamalar”, “Teknoloji ve Operasyonel Altyapilar” ile “Insan Kaynagi ve Egitim” olarak
ortaya ¢ikmustir. Arastirmada dijital alanda otelin; bilgisayar sistemleri, otomasyon, mobil uygulamalar ve
O0deme sistemleriyle online satis yaptigi bunun yam sira dijital trendleri takip ederek operasyonlarini
giiclendirmeye yonelik girisimlerde bulundugu tespit edilmistir. Ek olarak butik otelin miisterileriyle
erisimini ve satiglarimi artirmak adma driin ve hizmetlerini tiikketim satig kanallarinda sunabildigi
omnichannel deneyime ve yapay zeka gibi ileri teknolojilere odaklanmay1 da stratejik hedefleri arasina aldig
ortaya ¢ikarilmistir.

Anahtar Kelimeler: Butik Otel, Girisimcilik, Otel Girisimciligi, Dijitallesme, Vaka Analizi.
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A CASE STUDY ON DIGITALISATION IN BOUTIQUE HOTELS

Seznur Avan!, Gizem Ozgiirel®

Abstract

Since the 19th century, increasing holiday demands have led to an increase in diversity and comfort in
accommodation businesses. In this study, it is aimed to determine the situation regarding digitalisation by
focusing on boutique hotels. More precisely, the research was carried out to reveal the existing practices and
future implementation targets for digitalisation in boutique hotels. In the study; ‘Boutique Hotels’, ‘Boutique
Hotel Entrepreneurship’ and ‘Digital Applications in Boutique Hotels’ were mentioned. In the study where
gualitative research method was adopted, case study research was carried out as a sampling method. While
boutique hotels in Burhaniye district of Balikesir were determined as the universe, Burhaniye Marina
Boutique Hotel constituted the research sample. In the study, an appointment was made with the manager of
Burhaniye Marina Boutique Hotel on 09.06.2024 and a face-to-face interview was conducted on 10.06.2024
using a semi-structured questionnaire. The data obtained from the interview were content analysed. 24 codes
were grouped under 6 main themes. The main themes are; ‘Technology Use’, ‘Digitalisation Approach’,
‘Digital Trends and Practices’, ‘Digital Strategies and Practices’, ‘Technology and Operational
Infrastructures’ and ‘Human Resources and Training’. In the digital field, it was determined in the research
that the hotel makes online sales with computer systems, automation, mobile applications and payment
systems, as well as initiatives to strengthen its operations by following digital trends. In addition, it has been
revealed that the boutique hotel focuses on omnichannel experience and advanced technologies such as
artificial intelligence, where it can offer its products and services through consumption sales channels in
order to increase its access to customers and sales.

Keywords: Boutique Hotel, Entrepreneurship, Hotel Entrepreneurship, Digitalisation, Case Study.
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KULTUREL MIRAS KAPSAMINDA CANAKKALE ILINDEKI GELENEKSEL TURK
HAMAMLARININ INCELENMESI

Lokman GUZEL, Mutlu CAN, Bahattin HAMARAT, Erol DURAN, Fulya GUMUSDAL

Ozet

Insanlarin yiyecek ve igecek ihtiyaglar1 gibi temizlenme ihtiyaci da temel ihtiyag olarak nitelendirilebilir. Bu
durum gegmisten giiniimiize kadar birgok medeniyetin su kiyisina yerlesim kurdugu ve belirli kutsalliklar
atfederek su ile biitiinlesdigi goriilmektedir. Literatiir incelendiginde hamam kiiliiriiniin 6 bin y1l 6ncesine
Stimerlere dayandig1 gozlemlenmektedir. Tarihte topluluklar temizlenmek igin farkli metodlar deneseler de
su ile temizlenme giinimiize kadar ulagmigtir. Mahremiyet ve iklimsel kosullar sebebi ile insanlarin
temizlenmek igin kapali alanlara ihtiya¢ duymasi hamami ortaya ¢ikarmistir. Roma ve Bizans’ m etkisiyle
anadolu topraklarinda varlik gosteren hamamlar Osmanl Hiikiimeti’ nin etkisiyle Tiirklerin gelenekleri ve
sosyo-kiiltiirel yapisiyla harmanlanarak hamamlar 6nemli bir yer edinmistir. Bu durum Tirk turizminde
“Tiirk Hamami1” olarak yerini almistir. insanlarin bu mekanlarda bir araya gelerek sosyal etkilesimlerde
bulundugu ve kiiltiirel akis igerisine girdigi bilinmektedir. Bu duruma ek olarak hamamlar donemin tarihi
dokusunu yansitmaktadir. Somut veya somut olmayan kiiltiirel miras kapsaminda gergeklestirilen bu
calismanin amaci Tiirk tarihinde 6nemli yere sahip olan geleneksel Tiirk hamamlarinin incelenmesi ve
turizme kazandirilarak tekrar yasatilmasidir. Tirk hamam kiiltiiriiniin bir sonra ki nesile aktarilarak
siirdiiriilmesi ve korunma altina alinmasi aragtirmanin alt amacimi olusturmaktadir. Canakkale ilindeki
hamamlar bazi ¢aligmalarda konu olarak ele alinmistir. Fakat bilimsel agidan tanitilmadigi ve tartisilmadigi
gozlemlenmektedir. Canakkale ilindeki tarihi hamamlar ile ilgili alan yazinlari, tarihi dokiimanlar ve edebi
eserler betimsel analiz metodundan yararlanilarak degerlendirilmistir. Arastirma literatiir taramasi olarak
yapilsa da bireysel olarak gézlemler, goriismeler ve goriintiiler ile zenginlestirilmistir.

Anahtar Kelimeler: Somut ve Somut Olmayan Kiiltiirel Miras, Kiiltiirel Miras, Hamam Kiiltiirti, Geleneksel
Tiirk Hamami, Canakkale ili Tarihi Hamamlar.



INVESTIGATION OF TRADITIONAL TURKISH BATHS IN CANAKKALE PROVINCE
WITHIN THE SCOPE OF CULTURAL HERITAGE

Lokman GUZEL, Mutlu CAN, Bahattin HAMARAT, Erol DURAN, Fulya GUMUSDAL

Abstract

The need for cleansing, like people’s food and drink needs, can also be described as a basic need. This
situation is seen that many civilizations have settled on the waterfront and integrated with water by
attributing certain sanctities to it from the past to the present. When the literature is examined, it is observed
that the bath culture dates back to the Sumerians 6 thousand years ago. Although communities have tried
different methods to cleanse themselves throughout history, cleaning with water has survived to the present
day. The need for closed areas to cleanse people due to privacy and climatic conditions has led to the
emergence of the bath. Baths, which existed in Anatolian lands under the influence of Rome and Byzantium,
have gained an important place by blending with the traditions and socio-cultural structure of the Turks
under the influence of the Ottoman Government. This situation has taken its place in Turkish tourism as the
“Turkish Bath”. It is known that people come together in these places, engage in social interactions and enter
into a cultural flow. In addition to this situation, baths reflect the historical texture of the period. The aim of
this study, which is carried out within the scope of tangible or intangible cultural heritage, is to examine
traditional Turkish baths, which have an important place in Turkish history, and to revive them by bringing
them to tourism. The sub-objective of the research is to continue and protect the Turkish bath culture by
transferring it to the next generation. Baths in Canakkale province have been addressed as a subject in some
studies. However, it is observed that they have not been introduced or discussed scientifically. Literature,
historical documents and literary works related to historical baths in Canakkale province have been evaluated
using the descriptive analysis method. Although the research was conducted as a literature review, it has
been enriched with individual observations, interviews and images.

Keywords: Tangible and Intangible Cultural Heritage, Cultural Heritage, Hammam Culture, Traditional
Turkish Bath, Historical Hammams of Canakkale Province.



DUYGUSAL YEME VE DUYGUSAL ISTAH ARASINDAKI ILISKIDE YEME
FARKINDALIGININ ARACI ROLU

Aysu Bayram Saptir?

Ozet

Duygularin yeme davranisini etkileyerek ortaya c¢ikardigi duygusal yeme kavrami son zamanlarda yeme
bozukluklarinin en temel sebeplerinden biri olabilir. Duygusal istah ise duygusal yemenin eyleme gegmeden
onceki yeme istegi ve arzularini ifade etmektedir. Yeme farkindaligi ise bu kavramlarin aksine bilingli
farkindaligin yeme davranisina entegre edilmesiyle ortaya ¢ikmis ve son zamanlarda diinyada oldukca
popiiler bir hale gelmistir. Yemegin en bilingli hali olan ve duygusal yeme ve duygusal istah kavramlari ile
oldukca zit igerikler barindiran bu kavramin bu iki degisken arasindaki iliskideki etkisini goriiniir kilmanin
literatiire 151k tutacagi diisiiniilmektedir. Tiim bunlardan yola cikarak duygusal yeme ile duygusal istah
arasindaki iliskide yeme farkindaliginin araci roliinii ortaya koymak amacglanmistir. Ayrica bu degiskenlerin
cesitli demografik degiskenler (cinsiyet, yas, medeni durum) ile iliskileri incelenmistir. Veriler uygun
ornekleme yontemi kullanilarak online olarak toplanmistir. Arastirmaya Tiirkiye genelinden yaslar1 18 ile 56
arasinda degisen 279°u kadin 201’1 erkek toplamda 480 kisi katilmistir. Arastirmada verileri arastirmacinin
olusturdugu kisisel bilgi formu, Duygusal Yeme Ol¢egi, Duygusal istah Anketi ve Yeme Farkindaligi Olgegi
araciligi ile toplanmistir. Veriler SPSS 24.0 paket programin analiz edilmistir. Verilerin analizinde Bagimsiz
Orneklemler T-testi, Tek Yonlii Varyans Analizi, Pearson Korelasyon Analizi ve Hiyerarsik Regresyon
Analizi yapilmistir. Bulgular incelendiginde duygusal yeme, yeme farkindaligt ve duygusal istah
degiskenlerinin bazi demografik degiskenlere gdre anlamli farklilastigi bulunmustur. Regresyon analizi
sonuclarina gore yeme farkindaliginin duygusal yeme ve duygusal istah1 anlamli ve negatif, ayni sekilde
duygusal istahin duygusal yemeyi anlamli ve pozitif olarak yordadigi goriilmistir. Ek olarak yeme
farkindaliginin duygusal istah ve duygusal yeme arasinda kismi araci rol oynadigi bulunmustur.

Anahtar Kelimeler: Duygusal Yeme, Duygusal Istah, Yeme Farkindalig1.

1Dr. , Diizce Universitesi Egitim Fakiiltesi, Diizce/Tiirkiye, aysubayrams@gmail.com



mailto:aysubayrams@gmail.com

THE MEDIATING ROLE OF MINDFUL EATING IN THE RELATIONSHIP BETWEEN
EMOTIONAL EATING AND EMOTIONAL APPETITE

Aysu Bayram Saptir?

Abstract

The concept of mindful eating, which arises from the influence of emotions on eating behavior, has recently
become one of the primary causes of eating disorders. Emotional appetite, on the other hand, refers to the
desires and cravings related to eating before the act of mindful eating takes place. In contrast to these
concepts, mindful eating involves the integration of mindful awareness into eating behavior, and has become
increasingly popular worldwide in recent years. It is thought that making visible the effect of this concept,
which is the most conscious form of eating and contains very opposite contents to the concepts of emotional
eating and emotional appetite, on the relationship between these two variables will shed light on the
literature. Based on all these, it was aimed to reveal the mediating role of mindful eating in the relationship
between emotional eating and emotional appetite. In addition, the relationships of these variables with
various demographic variables (gender, age, marital status) were examined. Data were collected online using
the convenience sampling method. A total of 480 people, 279 female and 201 male, aged between 18 and 56,
participated in the study from across Turkey. Data were collected using a personal information form created
by the researcher, the Mindful Eating Scale, the Emotional Appetite Questionnaire, and the Emotional Eating
Scale. Data were analyzed using SPSS 24.0 package program. Independent Samples T-test, One-Way
Variance Analysis, Pearson Correlation Analysis and Hierarchical Regression Analysis were used in the
analysis of data. When the findings were examined, it was found that emotional eaitong, mindful eating and
emotional appetite variables differed significantly according to some demographic variables. According to
the regression analysis results, Mindful eating significantly and negatively predicted emotional eating and
emotional appetite, and similarly, emotional appetite significantly and positively predicted emotional eating.
In addition, mindful eating was found to play a partial mediating role between emotional appetite and
emoitonal eating.

Keywords: Emotional Eating, Mindful eating, Emotional Appetite, Mindfulness.
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TURISTIK BOLGELERDE OLUSAN GERi DONUSUM VE ATIKLARIN KULLANIMI
VE DEGERLENDIRILMESIi: BURHANIYE iLCESi UZERINE BiR CALISMA

Hasan Can Korkmaz?, Ali Solunoglu?

Ozet

Turistik bolgelerde olusan geri doniisiim ve atiklarin nasil kontrol edildigi ¢ok énemlidir. Ozellikle gelismis
veya gelismekte olan turistik bolgelerde ¢evresel kirlilige yol acan atik sorunlar1 oldukga fazladir. Bu sebeple
atiklarin  kontrolii ve geri doniis uygulamalari diizenli kullanilmast sonucu gevresel kirliligin en aza
indirilmesi amaglanmigtir. Bu ¢aligmada nitel aragtirma yontemi kullanilmigtir. Burhaniye ilgesi evren olarak
belirlenip restoranlar cafeler barlar oteller ise 6rneklem olarak belirlenmistir. Kartopu 6rnekleme yontemi
kullanilarak birden fazla kisiyle yiiz ylize soru cevap seklinde arastirma yapilmistir. Gergeklestirilen bu
aragtirmada geri doniisiim ve atiklar sorunu turistik bolge i¢in 6nemi ¢ok fazladir. Gerek alt yap sistemleri,
Gerek {ist yapi sistemleriyle de sorunun ¢oziilmesine yardimci olunabilir. Bu arastirmada ise turistik bolgede
geri donilisiim ve atiklar sorunu igin turistik bolgenin hangi sistemleri kullandigi, bu sorunlara ¢oéziim olarak
hangi projelerin gergeklestirildigi ve hangi ¢6ziim Onerilerinin bulundugu ve bu ¢ézlim Onerilerinin
gelistirilmesi amaglanmaistir.

Anahtar Kelimeler: Turizm, Geri doniisiim ve Atik, Turizmde Geri Donlistim, Turizmde Atik.
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RE-USE AND EVALUATION OF RECYCLING AND WASTE IN TOURISTIC AREAS: A
STUDY ABOUT BURHANIYE DISTRICT

Hasan Can Korkmaz?, Ali Solunoglu?

Abstract

The management of recycling and waste in tourist areas is crucial. Especially in developed or developing
tourist regions, waste issues that lead to environmental pollution are quite prevalent. Therefore, regular
implementation of waste control and recycling practices aims to minimize environmental pollution. This
study employed a qualitative research method. Burhaniye district was chosen as the area of interest, with
restaurants, cafes, bars, and hotels selected as the sample. The snowball sampling method was used to
conduct face-to-face interviews with multiple participants. This research highlights the significant
importance of recycling and waste management issues in tourist areas. Solutions can be aided by both
infrastructure and superstructure systems. This study aims to explore the systems used in the tourist region
for recycling and waste management, the projects implemented to address these issues, the proposed
solutions, and the development of these solutions.

Keywords: Tourism, Recycling and Waste, Recycling in Tourism, Waste in Tourism.
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BRICS-T ULKELERINDE DOViZ KURU VE KRiPTO VARLIK VOLATILITESI
Kezban Hitay Sarp!

Ozet

Glintimiizde artan kiiresel ekonomik entegrasyon, finansal piyasalardaki birbirini etkileme oranini 6nemli
Olciide artirmistir. Bu baglamda, yatirimcilarin yalnizca yerel ekonomik kosullart géz 6niinde bulundurarak
portfdy kararlar1 vermeleri, giiniimiiziin karmasik ve birbirine bagli finansal diinyasinda yetersiz kalmaktadir.
Ozellikle, Tiirkiye gibi gelismekte olan ekonomilerin, BRICS iilkeleri basta olmak iizere kiiresel ekonomik
gelismelerden 6nemli Slciide etkilendigi géz oniine alindiginda, yatirimcilarin portféylerinde 6nemli bir yer
tutan doviz ve kripto varliklar arasindaki getiri ve volatilite iligkilerinin incelenmesi biiyiikk 6nem
tagimaktadir.

Bu calismanin temel amaci, Tirkiye ile yakin ekonomik iligkileri bulunan BRICS iilkeleri dahilinde,
yatirimcilarin portfoylerinde 6nemli bir paya sahip olan doviz ve kripto varliklar arasindaki getiri ve
volatilite yayilimlarin1 ampirik olarak belirlemektir. Calisma kapsaminda, s6z konusu piyasalar arasindaki
volatil yapimin tespiti ve bu yapinin altinda yatan nedenlerin analiz edilmesi hedeflenmektedir. Elde edilen
bulgular, hem piyasa yapicilarina hem de bireysel yatirimcilara daha bilingli kararlar verme imkan1 sunarak,
risk yonetimi ve portfoy ¢esitlendirmesi stratejilerinin gelistirilmesine katki saglayacaktir.

Calisma amaci dogrultusunda agik erisim kaynaklarindan toplanan veriler ARCH/GARCH modelleriyle
analiz edilmistir. Analiz neticesinde her bir {ilke agisindan farkli derecelerde etkilesimlerin var oldugu
sonucuna ulasilmigtir.

Anahtar Kelimeler: BRICS-T, Volatilite, D6viz Kuru, Kripto Varlik.
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EXCHANGE RATE AND CRYPTO ASSET VOLATILITY IN BRICS-T COUNTRIES
Kezban Hitay Sarp*

Abstract

The increasing global economic integration in today's world has significantly heightened the degree of
interdependence among financial markets. In this context, making portfolio decisions based solely on local
economic conditions is inadequate in the complex and interconnected financial landscape of our time.
Notably, considering the significant impact of global economic developments, particularly from BRICS
countries, on emerging economies like Turkey, it is crucial to examine the return and volatility relationships
between foreign exchange and crypto assets, which hold a significant place in investors' portfolios.

The primary objective of this study is to empirically determine the return and volatility spillovers between
foreign exchange and crypto assets within the context of BRICS countries, which have close economic ties
with Turkey. The study aims to identify the volatile structure among these markets and analyze the
underlying causes of this structure. The findings will contribute to the development of risk management and
portfolio diversification strategies by providing market makers and individual investors with the tools to
make more informed decisions.

In line with the study's objective, data collected from open-access sources were analyzed using
ARCH/GARCH models. The analysis concluded that varying degrees of interaction exist for each country.

Keywords: BRICS-T, Volatility, Exchange Rate, Crypto Asset.
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FiYAT iSTIKRARSIZLIGI VE DERINLESEN YOKSULLUK

Fehime Giinbegi!

Ozet

Yoksulluk etik ayn1 zamanda ahlaki bir durumu da ifade eden bir kavramdir. Yoksullugun ortadan
kaldirilmasi, tiim insanligin ortak hedefidir. Bu hedefe ulasmak i¢in ulusal, bolgesel ve uluslararasi
diizeylerde kapsamli ve koordineli bir ¢aba gereklidir. Fiyat istikrarsizligi ise genel fiyat seviyesinin
beklenmedik ve hizli bir sekilde yiikselmesi veya diismesi durumudur. Baska bir deyisle, enflasyonun yiiksek
ve degisken olmasini ifade eder. Bu durum, ekonomide belirsizligi artirir, yatirnmlar1 disiiriir ve tiiketici
giivenini sarsar. Sonugta toplumda gelir esitsizligi yani gelir dagiliminin dengesiz oldugu durum ortaya cikar.
Bu baglamda, yoksullarin lehine ve toplumsal cinsiyet esitligine duyarl kalkinma stratejilerine dayali saglam
politika altyapilarinin olusturulmasi kritik 6nem tasimaktadir. Calismamizda ki ama¢ son dénemlerde
yasanan yiiksek enflasyon ve halkin biiylik kisminin gelirlerinde meydana gelen azalmayla beraber
yoksullasma olgusunun derinlesmesi ve bu durumu diizeltebilecek mekanizmalarin ortaya koyulmasina
dikkat c¢ekmektir. Yoksullugun ortadan kaldirilmasi i¢in saglam politika altyapilarinin olusturulmasi
gerekmektedir. Bu altyapilar, seffaf, hesap verebilir ve katilimci olmalidir. Ayrica, yoksullarin ve
dezavantajli gruplarin ihtiyaglarimi1 ve onceliklerini dikkate almalidir. Bu ¢ergevede yoksullukla miicadele
stratejilerinin gelistirilmesi gerekliligi agiktir. Her {ilke, kendi dinamiklerine ve oOnceliklerine uygun
yoksullukla miicadele stratejileri gelistirmelidir. Bu hedefler, ulusal, bolgesel ve uluslararasi diizeyde
kapsamli ve koordineli bir ¢abayla gergeklestirilebilir. Toplumsal cinsiyet esitligi, yoksullugun ortadan
kaldirilmasi igin kritik 6nem tagimaktadir. Kadinlarin ve kizlarin egitim, saglik, istihdam ve siyasi katilima
erisimi saglanmalidir. Caligmamiz 2018-2024 tarihlerini kapsayacaktir. S6z konusu tarihlerde yapilan
caligmalardan elde edilen verilerle durum analizinin yapilmasi saglanacaktir.

Anahtar Kelimeler: Fiyat Istikrarsizligi, Yoksulluk, Yoksullukla Miicadele.
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PRICE INSTABILITY AND DEEPENING POVERTY

Fehime Giinbegi'

Abstract

Poverty is an ethical concept that also expresses a moral situation. Eradicating poverty is the common goal of
all humanity. A comprehensive and coordinated effort at national, regional and international levels is
required to achieve this goal. Price instability is a situation where the general price level rises or falls
unexpectedly and rapidly. In other words, it means that inflation is high and variable. This situation increases
uncertainty in the economy, reduces investments and undermines consumer confidence. As a result, income
inequality occurs in society, that is, a situation in which income distribution is unbalanced. In this context, it
is critical to establish solid policy infrastructures based on development strategies that favor the poor and are
sensitive to gender equality. The aim of our study is to draw attention to the deepening of the phenomenon of
impoverishment with the recent high inflation and the decrease in the incomes of the majority of the people
and to reveal the mechanisms that can correct this situation. In order to eliminate poverty, solid policy
infrastructures need to be established. These infrastructures must be transparent, accountable and
participatory. It should also take into account the needs and priorities of the poor and disadvantaged groups.
In this context, it is clear that strategies to fight against poverty need to be developed. Each country should
develop poverty alleviation strategies appropriate to its own dynamics and priorities. These goals can be
achieved through a comprehensive and coordinated effort at the national, regional and international levels.
Gender equality is critical to eradicating poverty. Women and girls must have access to education, health,
employment and political participation. Our study will cover the periods 2018-2024. Situation analysis will
be made with the data obtained from the studies carried out on the mentioned dates.

Keywords: Price Instability, Poverty, Fight Against Poverty.
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KRIiPTO PARA EKOSISTEMI VE BiTCOIN ILE iLGILi YAPILAN CALISMALARIN
ICERIK ANALIZI

Derya Seyhan Dikici!, Soner Akkoc¢?

Ozet

2009 yilinda ilk defa ortaya ¢ikarilan Bitcoin, blok zincir teknolojisine dayanmaktadir. Elektronik para bir
dijital imza olarak tanimlanmaktadir. ilk kripto para olma &zelligi tasimas1 ve piyasa degerinin en yiiksek
kripto para olmasi Bitcoin’i diger kripto paralardan farklilastirmaktadir. Kripto piyasasinin en biiyiik
hacmine sahip olan Bitcoin’in piyasa hakimiyeti %57 civarindadir. Bu ¢alismada, kripto paralar ve Bitcoin
konusuyla ilgili yapilan ¢alismalarin hangi alana evrildiginin tespiti amaglanmaistir.

Arastirma icin gerekli olan verilerin toplanmasinda belgesel tarama yontemi kullanilmistir. Bu baglamda,
Sciencedirect ve Ulusal literatiirden kripto para ve Bitcoin ile ilgili ¢aligmalar incelenmistir. Literatiir
incelendiginde karbon emisyonu ve enerji tiiketimi, veri madenciligi, merkeziyetsizlik, Bitcoin’in para
sistemi olarak kabul edilebilirligi, iilkelerin Bitcoin’e bakis agisi, alternatif para birimi, ekonomik
gostergelerle olan iliskisi, vergilendirme ve muhasebelestirilmesi, kara para aklama yontemi olup olmadigi
gibi konularda bilimsel ¢aligmalar yapildig: tespit edilmistir. Bu bagliklar disinda agirlikli olarak ¢alisilan
alan kripto paralar ve Bitcoin fiyatinin yonii ve fiyatinin tahmin edilmesi {izerinedir. Bu baglamda, arastirma
bulgulari irdelenmis, fiyat tahmini veya fiyat yonii tespit etme ¢alismalar1 geleneksel ve modern yontemler
kullanilarak yapilmistir. Ongorii calismalarinin modern 6ngérii yontemleri olan yapay sinir aglari, hibrit
yapay zeka modelleri ve genetik algoritmalar {izerine yogunlastigi saptanmaistir.

Anahtar kelimeler: Kripto para, Bitcoin, Yapay sinir aglari, Fiyat tahmini.
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CONTENT ANALYSIS OF STUDIES CONDUCTED ON CRYPTO CURRENCY
ECOSYSTEM AND BITCOIN

Derya Seyhan Dikici!, Soner Akkoc¢?

Abstract

Bitcoin, which was first revealed in 2009, is based on blockchain technology. Electronic money is defined as
a digital signature. Being the first cryptocurrency and having the highest market value differentiates Bitcoin
from other cryptocurrencies. Bitcoin, which has the largest volume in the crypto market, has a market
dominance of around %57. In this study, it is aimed to determine the field in which the studies on
cryptocurrencies and Bitcoin have evolved.

Documentary screening method was used to collect the data necessary for the research. In this context,
studies on cryptocurrency and Bitcoin from Sciencedirect and National literature were examined. When the
literature is examined, issues such as carbon emissions and energy consumption, data mining,
decentralization, the acceptability of Bitcoin as a monetary system, countries' perspective on Bitcoin,
alternative currency, its relationship with economic indicators, taxation and accounting, whether it is a
money laundering method or not, it has been determined that scientific studies have been carried out. Apart
from these topics, the main area of study is on the direction and price prediction of cryptocurrencies and
Bitcoin. In this context, research findings were examined and price prediction or price direction
determination studies were carried out using traditional and modern methods. It has been determined that
prediction studies focus on modern prediction methods such as artificial neural networks, hybrid artificial
intelligence models and genetic algorithms.

Keywords: Cryptocurrency, Bitcoin, Artificial neural networks, price prediction.
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SANAYI FIRMALARDA FINANSAL TABLO DENETIMINDE STOK VE MAMUL
MALIYETLERININ iNCELENMESI UZERINE BiR DEGERLENDIiRME

Ismail Aydemir'

Ozet

Sanayi firmalarinda ekonomik faaliyetlerin bir yillik siirece ait durumlarmi finansal tablo raporlarinda
gorebiliriz. Bu raporlar 6zet seklinde ve detayli bir sekilde diizenlenebilmektedir. Finansal tablolarin basinda
Bilanco ve Gelir tablosu gelir. Bu tablolarda yer alan bilgiler, basta firma sahiplerini, ortaklari, ¢caligsanlari,
yoneticileri, finans kurumlarin1 ve kamuyu etkiler. Finansal tablo verilerine giivenle bakilabilmesi ve dogru
kararlar verilebilmesi i¢in; bu tablolarin denetimi 6nem arz eder. Sanayi firmalarinda belli bir tarihte
firmanin sahip oldugu kaynaklar1 ve bu kaynaklarin yatirildig varliklar gésteren Bilangonun ve firmanin bir
donemine ait toplam donem kar ya da zararimi gosteren Gelir tablosunun denetlenmesi son derece 6nemlidir.

Bilango denetiminde esasli bir yeri olan stok kalemleri, bilangonun varliklar tarafinda yer alir ve firmanin o
tarihte sahip oldugu tiim hammadde, yar1 mamul, mamul ve ticari mallarin tamamin ifade eder. Bu stok
kaleminin dogru tespit edilmesi firmanin ticari ve mamul maliyetlerine ait maliyet bilgilerini dogrudan
etkiler. Diger Yandan Gelir Tablosunun 6nemli kalemi olan mamul maliyetleri ise tiim {iretilen ve satilan
mamullerin maliyetinin hesaplanmasina tesir eder. Bu nedenle Bilango ve Gelir tablosu denetiminde
Stoklarin ve Mamul Maliyetlerinin incelenmesi énemlidir.

Bu calismada Bilango ve Gelir Tablosu denetiminin esasini olusturan Stoklar ve Mamul Maliyetlerinin
incelenmesi lizerine yogunlasilacaktir. Bilango ve Gelir tablosu denetiminde; bu iki kalemin kilit roli
iistlendigi orneklerle aciklanacaktir.

Anahtar Kelimeler: Mali Tablo Denetimi, Stok Kalemleri, Mamul Maliyetleri, Sanayi Firmalari.
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AN EVALUATION ON THE EXAMINATION OF STOCK AND PRODUCT COSTS IN
FINANCIAL STATEMENT AUDITS IN INDUSTRIAL COMPANIES

Ismail Aydemir*

Abstract

We can see the status of economic activities in industrial companies for a year in financial statement reports.
These reports can be prepared in summary form and in detail. The balance sheet and income statement come
first among financial statements. The information in these statements primarily affects company owners,
partners, employees, managers, financial institutions and the public. In order to be able to look at financial
statement data safely and make the right decisions; auditing these statements is important. In industrial
companies, it is extremely important to audit the balance sheet, which shows the resources the company has
on a certain date and the assets in which these resources are invested, and the income statement, which
shows the total profit or loss of the company for a period.

Stock items, which have an essential place in the balance sheet audit, are located on the assets side of the
balance sheet and represent all raw materials, semi-finished products, finished products and commercial
goods that the company has at that date. The correct determination of this stock item directly affects the cost
information of the company's commercial and finished products. On the other hand, the finished products
costs, which are an important item in the Income Statement, affect the calculation of the cost of all
manufactured and sold products. For this reason, it is important to examine the Inventory and Finished
Products Costs in the Balance Sheet and Income Statement audit.

This study will focus on the examination of Inventory and Finished Products Costs, which form the basis of
the Balance Sheet and Income Statement audit. The key roles played by these two items in the Balance Sheet
and Income Statement audit will be explained with examples.

Keywords: Financial Statement Audit, Stock Items, Finished Products Costs, Industrial Companies.
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DUNYA’DA VE TURKIYE’DE YENILENEBILIR ENERJI YATIRIMLARININ
FINANSMAN KAYNAKLARI

Hasan Hiiseyin Yildirim?, Seher Sezer Tiirkmen?

Ozet

Yenilenebilir enerji, diinya genelinde siirdiiriilebilir kalkinma hedeflerine ulagmanin anahtarlarindan biridir.
Bu baglamda, yenilenebilir enerji projelerinin finansmani, hem kiiresel hem de yerel diizeyde énemli bir
konu haline gelmistir. Diinya genelinde, yenilenebilir enerji yatirimlarinin finansmani, ¢esitli kaynaklardan
saglanmaktadir. Bu kaynaklar arasinda 6zel sektor yatirimlari, devlet destekli tesvikler, yesil tahviller ve
uluslararasi finans kurumlar1 bulunmaktadir. Ornegin, Avrupa Birligi ve Diinya Bankas1 gibi kuruluslar,
yenilenebilir enerji projelerine disiik faizli krediler ve hibeler sunarak bu alandaki yatirimlari tesvik
etmektedir. Ayrica, yesil tahviller ve cevresel, sosyal ve yonetisim (ESG) kriterlerine uygun yatirimlar da
popliler finansman araglar1 arasindadir. Tiirkiye'de ise, yenilenebilir enerji sektorii son yillarda hizla
biiylimekte ve finansman kaynaklari ¢esitlenmektedir. Devlet destekli tesvikler, 6zellikle yenilenebilir enerji
kaynaklarindan elektrik iiretimini tesvik etmek amaciyla kullamilan Yenilenebilir Enerji Kaynaklar
Destekleme Mekanizmas1 (YEKDEM) ve yenilenebilir enerji yatirimlarini destekleyen vergi indirimleri, bu
alandaki yatirimlar1 artirmistir. Ayrica, Tiirkiye'de de yesil tahvil piyasasi gelismekte ve 6zel sektor bankalari
ile uluslararast finans kuruluslarinin katkilariyla yenilenebilir enerji projelerine yonelik finansman
saglanmaktadir. Tiirkiye’nin yenilenebilir enerji hedeflerine ulasabilmesi i¢in, bu finansman kaynaklarinin
etkin kullanimi1 ve yatirim ortaminin iyilestirilmesi biiylik 6nem tasimaktadir. Hem diinya genelinde hem de
Tirkiye'de yenilenebilir enerji yatirimlarinin finansmani, ¢esitli kaynaklardan saglanmakta ve siirdiiriilebilir
enerji doniisiimiinii destekleyen dnemli bir rol oynamaktadir. Bu ¢alismada yenilenebilir enerji yatirnmlarinin
finansman kaynaklarinin neler oldugu karsilastirmalar1 ortaya konulacaktir.

Anahtar Kelimeler: Enerji Yatirimlari, Yenilenebilir Enerji, Finansman.
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FINANCING SOURCES OF RENEWABLE ENERGY INVESTMENTS IN THE WORLD
AND TURKIYE

Hasan Hiiseyin Yildirim?, Seher Sezer Tiirkmen?

Abstract

Renewable energy is one of the keys to achieving sustainable development goals worldwide. In this context,
financing of renewable energy projects has become an important issue both globally and locally. Financing
of renewable energy investments worldwide is provided from various sources. These sources include private
sector investments, state-supported incentives, green bonds and international financial institutions. For
example, institutions such as the European Union and the World Bank encourage investments in this field by
offering low-interest loans and grants to renewable energy projects. In addition, green bonds and investments
in line with environmental, social and governance (ESG) criteria are also among the popular financing
instruments. In Turkey, the renewable energy sector has been growing rapidly in recent years and financing
sources are diversifying. State-supported incentives, especially the Renewable Energy Resources Support
Mechanism (YEKDEM) used to encourage electricity production from renewable energy sources and tax
reductions supporting renewable energy investments, have increased investments in this area. In addition, the
green bond market is developing in Turkey and financing is provided for renewable energy projects with the
contributions of private sector banks and international financial institutions. In order for Turkey to achieve
its renewable energy targets, the effective use of these financing sources and the improvement of the
investment environment are of great importance. Both in Turkey and around the world, financing of
renewable energy investments is provided from various sources and plays an important role in supporting the
sustainable energy transformation. In this study, comparisons of financing sources for renewable energy
investments will be presented.

Keywords: Energy Investments, Renewable Energy, Financing.
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ENFLASYON VE TURIZM SEKTORU ARASINDAKI ILISKI

Cevriye Yiiksel Yildirim?

Ozet

Enflasyon iilkelerin ekonomik istikrarini olumsuz yonde etkileyen 6nemli bir faktordiir. Enflasyonun etkileri
ise sektorler tizerinde farkl sekillerde olmaktadir. Bu sektorlerden birini de turizm sektorii olusturmaktadir.
Enflasyonun, turizm sektorii iizerinde etkileri ise maliyetler ve talep hususunda olabilmektedir. Yiiksek
enflasyon oranlari, fiyatlar genel seviyelerinde artislara neden olarak turizm maliyetlerini artirabilmektedir.
Artan fiyatlar genel seviyesi sonucunda otelcilik, restoran, ulasim gibi sektorlerin maliyetlerinde artiglara
neden olmaktadir. Ayrica fiyatlar genel seviyesinde artislar nedeniyle bireylerin turizm taleplerinde de
olumsuz etki yaratabilmektedir. Zira turizm sektoriinde maliyetlerde olusan artislar, genellikle tiiketici
fiyatlarina yansitilmaktadir. Bu durum ise diisiik ve orta gelirli biit¢elere sahip turistlerin tatil biitcelerini
daraltabilir ve turizm taleplerini diislirebilir. Ayn1 zamanda yiliksek enflasyonun oldugu donemlerde doviz
kurlarinda da dalgalanmalar olabilmektedir. Déviz kurundaki dalgalanmalar ise yerel para biriminde deger
kayiplarina neden olabilmektedir. Bu durum yabanci turistler agisindan iilke turizminin cazip hale getirirken,
yerel turistlerin turizm talebinde diisiise neden olabilmektedir. Bu ¢aligmada, Tiirkiye ve secili {ilkeler i¢in
enflasyon ve turizm sektorii arasindaki iliski ele alinmigtir. Calismanin uygulama kisminda yillik bazda elde
edilen turizm verileri ile enflasyon arasindaki iliskiyi ortaya koymak icin kisa ve uzun donemli es-
biitiinlesme analizleri yapilmistir.

Anahtar Kelimeler: Enflasyon, Turizm Sektérii, Es-biitiinlesme Analizi.
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THE RELATIONSHIP BETWEEN INFLATION AND TOURISM SECTOR

Cevriye Yiiksel Yildirim?

Abstract

Inflation is an important factor that negatively affects the economic stability of countries. The effects of
inflation occur in different ways across sectors. One of these sectors is the tourism sector. The effects of
inflation on the tourism sector may be related to costs and demand. High inflation rates can increase tourism
costs by causing increases in general price levels. As a result of the increasing general level of prices, it
causes increases in the costs of sectors such as hotel management, restaurants and transportation. In addition,
due to increases in the general level of prices, it may also have a negative impact on individuals' tourism
demands. Because increases in costs in the tourism sector are generally reflected in consumer prices. This
situation may narrow the holiday budgets of tourists with low- and middle-income budgets and reduce their
tourism demands. At the same time, there may be fluctuations in exchange rates during periods of high
inflation. Fluctuations in foreign exchange rates may cause depreciation in the local currency. While this
situation makes the country's tourism attractive for foreign tourists, it may cause a decrease in tourism
demand of local tourists. In this study, the relationship between inflation and tourism sector for Turkey and
selected countries is discussed. In the application part of the study, short- and long-term co-integration
analyses were conducted to reveal the relationship between tourism data obtained on an annual basis and
inflation.

Keywords: Inflation, Tourism Sector, Co-integration Analyses.
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JEOPOLITIK RiSKiN FIRMA KARLILIGINA ETKIiSi: TURIiZM iSLETMELERI
UZERINE BIiR UYGULAMA

Mehmet Oguzhan ilban!, Fatih Colakoglu?, Mehmet Tahsin Liceli®

Ozet

Jeopolitik riskler hem kiiresel hem de bolgesel 6lgekte firmalar igin 6nemli belirsizlik kaynaklar1 arasinda
yer almaktadir. Firmalarin faaliyet gosterdigi cografik bolgelerde meydana gelen jeopolitik risk kaynaklart
satiglarin azalmasi, iiretim maliyetlerinin artmasi, pazar erisiminin kisitlanmasi gibi bir¢ok olumsuz sonug
ortaya cikarabilir. Ortaya ¢ikan bu olumsuzluklar firmalarin hem verimliligini he de stratejik kararlarimi
etkileyebilir ve bu durumda firmanin karliligimi dogrudan ya da dolayli olarak etkileyebilir. Buradan
hareketle ¢aligmanin temel amaci jeopolitik riskin firma karlilig1 {izerine etkisini incelemektir. Karlilik dl¢iitii
olarak ol¢iitii olarak aktif karlilik oran1 (ROA) ve 6zkaynak karlilik oran1 (ROE) bagimli degisken olarak
kullanilacaktir. Jeopolitik risk bagimsiz degisken; firma yasi ve firma biiylikligi degiskenleri de kontrol
degiskeni olarak galismaya dahil edilecektir. Veri setinde yer alan karlilik 6lgiitleri ve kontrol degiskenleri
BIST turizm isletmelerinin bilango ve gelir tablolarindan, bagimsiz degisken ise jeopolitik risk endeksinden
elde edilecektir. Calismada jeopolitik risklerin firma karliligina etkisi incelenerek, bu risklerin yonetimine
yonelik stratejik oneriler sunulacaktir.

Anahtar Kelimeler: Firma Karlilig1, Jeopolitik Risk, Turizm Isletmeleri.
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THE IMPACT OF GEOPOLITICAL RISK ON COMPANY PROFITABILITY: AN
APPLICATION ON TOURISM BUSINESSES

Mehmet Oguzhan ilban!, Fatih Colakoglu?, Mehmet Tahsin Liceli®

Abstract

Geopolitical risks are among the important sources of uncertainty for companies both globally and
regionally. Geopolitical risk sources occurring in the geographical regions where companies operate can lead
to many negative outcomes such as decreased sales, increased production costs, and restricted market access.
These emerging negativities can affect both the productivity and strategic decisions of companies, and in this
case, they can directly or indirectly affect the profitability of the company. Based on this, the main purpose
of the study is to examine the effect of geopolitical risk on company profitability. As profitability criteria,
return on assets (ROA) and return on equity (ROE) will be used as dependent variables. Geopolitical risk is
the independent variable; firm age and firm size variables will also be included in the study as control
variables. Profitability criteria and control variables in the data set will be obtained from the balance sheets
and income statements of BIST tourism enterprises, and the independent variable will be obtained from the
geopolitical risk index. In the study, the effect of geopolitical risks on company profitability will be
examined, and strategic suggestions for the management of these risks will be presented.

Keywords: Company Profitability, Geopolitical Risk, Tourism Enterprises.
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ALTERNATIF OLARAK EGIiTiM TURiZMi: SABANCI UNIiVERSITESI AYVALIK
KUCUKKOY ORNEGI

Levent Kahraman?!, Meziyet Narin?

Ozet

Insanlarin kendilerini belli bir alanda gelistirmek, farkli seyler 6grenmek ve kariyer yapmak vb. nedenlerle
bir bolgeye veya iilkeye gidis nedeni olarak kabul edilen egitim turizminin son yillarda alternatif turizm
cesitleri arasinda 6nemli bir yeri bulunmaktadir. Bu uygulama alanlarindan biri olarak Ayvalik Kiigiikkdy’de
Sabanci Universitesi'nin 2019 yilindan beri faaliyet gosteren “Kiigiikkdy Yaratict Teknolojiler Atdlyesi”,
tiim paydaslarina etkilesim i¢inde oncii ve siirdiiriilebilir ¢alismalar ile fayda iireterek, bilimden, teknolojiden
ve egitimden, Oncelikle 7-17 yas grubundaki ¢ocuklarin, genclerin ve kadinlarin yararlanmasi amacindadir.
Kampiis ortaminda yil boyu diizenlenen egitimlere katilmak icin gelen &grenciler ve ebeveynleri
Kiiciikkoy’de konaklama, yeme-igcme, lojistik ihtiyaglarini kargilamakta bu sayede gelismekte olan kiiltiir
turizmini egitim turizmiyle de destekleyerek Kiiclikkoy’ii yoredeki egitim aktivitelerinin de merkezi haline
getirmektedir. Y1l boyunca basta Ayvalik ve g¢evresinde yasayanlar olmak iizere yurtigi ve yurtdisindan
bir¢ok ¢ocuk ve gence c¢esitli basliklarda hazirlanan programlar, egitimler ve atdlyeler yaninda, konser,
tiyatro, senlik ve festivaller de diizenlenmektedir. Bu calismada Ayvalik Kii¢iikkdy iin 6nemli bir cografyada
bulunmasina ragmen deniz kum giinese endeksli kisa turizm sezonunun uzatilmasinda Sabanci Universitesi
“Kiiclikkdy Yaratict Teknolojiler Atolyesi” egitim faaliyetlerinin ydre turizmine olan etkilerinin ortaya
konulmasi oOngoriilmektedir. Bu amagla yorede faaliyet gosteren isletmelere nitel arastirma yontemi
kapsaminda yar1 yapilandirilmis form teknigine gore hazirlanmis sorular yoneltilmesi ile elde edilen bilgiler
turizm sezonunun uzamasi ile ekonomik olarak daha istikrarli bir isletmecilik basarisi gosterebildikleri
sonucuna ulasilmigtir.

Anahtar Kelimeler: Alternatif Turizm, Egitim turizmi, Ayvalik Kiigiikkdy.
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EDUCATIONAL TOURISM AN ALTARNATIVE: THE CASE OF SABANCI
UNIVERSITY AYVALIK KUCUKKOY

Levent Kahraman?!, Meziyet Narin?

Abstract

Educational tourism, which is defined as the reason for individuals to travel to a region or country to develop
themselves in a particular field, learn new things, or advance their careers, has gained significant importance
among alternative types of tourism in recent years. One such example is the "Kii¢iikkdy Creative
Technologies Workshop," operated by Sabanci University since 2019 in Ayvalik Kiigiikkdy. This workshop
aims to benefit all its stakeholders through pioneering and sustainable projects, focusing on providing access
to science, technology, and education primarily for children, young people, and women aged 7-17. Students
and their parents who participate in the year-round educational programs held in the campus environment
meet their accommodation, dining, and logistical needs in Kii¢likkdy, thereby supporting the development of
cultural tourism alongside educational tourism and turning Kii¢iikkdy into a hub for educational activities in
the region. Throughout the year, various programs, trainings, and workshops are organized for students,
particularly those from Ayvalik and its surroundings, as well as children and young people from across the
country and abroad. Additionally, concerts, theater performances, festivals, and other events are held. This
study aims to examine the impact of Sabanci University's "Kiiclikkdy Creative Technologies Workshop"
educational activities on local tourism, especially in extending the short tourism season that traditionally
relies on sun-sea-sand tourism, despite Ayvalik KiiglikkGy’s significant geographical location. For this
purpose, semi-structured interviews were conducted with local businesses using qualitative research
methods, and the findings indicate that the extension of the tourism season has led to more stable economic
success for these enterprises.

Keywords: Alternative Tourism, Educational Tourism, Ayvalik Kii¢iikkoy.
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DUYGUSAL YEME VE KIiSILIK OZELLIKLERI ARASINDAKI ILISKININ CESITLI
DEGISKENLER ACISINDAN iNCELENMESI

Aysu Bayram Saptirl, Tugba Seda Colak Turan?

Ozet

Kisilik ve kisilik 6zellikleri insan davramiglarinin 6nemli belirleyicileri arasindadir. Kisilik 6zelliklerinin
insanin yeme davranigi lizerine olan etkisi ¢esitli arastirmalara konu olmaktadir. Bunun yanin da yeme
davraniglart yalmzca kisilik o6zelliklerinden degil aym1 zamanda kisinin duygu ve diisiincelerinden de
etkilenerek son zamanlarda oldukc¢a popiiler olan duygusal yeme kavramimi giindeme getirmektedir.
Duygusal yeme oldukga yeni bir alan ve hangi kisilik 6zelliklerinin duygusal yeme iizerinde nasil bir etkisi
oldugunun literatiire 151k tutacagi diisiiniilmektedir. Tiim bunlardan yola ¢ikarak duygusal yeme ve kisilik
ozellikleri arasindaki iligki cesitli degiskenler agisindan incelenmistir. Arastirmaya 323’i kadin 256°s1 erkek
toplamda 579 kisi katilmistir. Arastirmada verileri arastirmacilarin olusturdugu kisisel bilgi formu, Duygusal
Yeme Olgegi ve Biiyiik Besli-Kisa Versiyon Olgegi araciligi ile toplanmustir. Arastirma verileri SPSS 24.0
paket programinda analiz edilmistir. Verilerin analizinde Pearson Korelasyon Analizi, Bagimsiz Orneklem
T-Testi ve Tek Yonlii Varyans Analizi (ANOVA) kullanilmistir. Duygusal yeme ile Biiyiikk Besli-Kisa
Versiyon 6lgeginin alt boyutlarindan olan disadoniikliik, sorumluluk, duygusal denge ve deneyime agiklik
arasinda pozitif yonde anlaml iliski oldugu goriilmiistiir. Cinsiyet degiskeni acgisindan farklilasmaya
bakildiginda ise duygusal yeme ve disadoniikliik alt boyutunda kadinlarin aleyhine sonuglar bulunmustur.
Medeni durum degiskeni incelendiginde ise duygusal yeme ve biiylik besli- kisa versiyonunun dort alt
boyutunda (sorumluluk, uyumluluk, duygusal denge ve deneyime aciklik) anlamli farklilasma oldugu
bulunmustur. Son olarak katilimeilarin kiigiikken yiyecekle odiillendirilme degiskeni incelendiginde ise
duygusal yeme ve biliylik besli- kisa versiyonunun ii¢ alt boyutunda (uyumluluk, duygusal denge ve
deneyime agiklik) anlamli farklilagma oldugu goriilm{istiir.
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EXAMINING THE RELATIONSHIP BETWEEN MINDFUL EATING AND
PERSONALITY TRAITS IN TERMS OF VARIOUS VARIABLES

Aysu Bayram Saptirl, Tugba Seda Colak Turan’

Abstract

Personality and personality traits are among the important determinants of human behavior. The effect of
personality traits on human eating behavior is the subject of various studies. In addition, eating behaviors are
affected not only by personality traits but also by the person's feelings and thoughts, bringing the concept of
emotional eating, which has become quite popular recently, to the agenda. Emotional eating is a relatively
new field and it is thought that which personality traits have what effect on emotional eating will shed light
on the literature. Based on all these, the relationship between emotional eating and personality traits has been
examined in terms of various variables. A total of 579 people, 323 women and 256 men, participated in the
study. Data were collected using a personal information form developed by the researchers, the Emotional
Eating Scale, and the Big Five-Short Version Scale. The research data were analyzed using the SPSS 24.0
package program. Pearson Correlation Analysis, Independent Sample T-Test and One-Way Analysis of
Variance (ANOVA) were used in the analysis of the data. A positive and significant relationship was found
between emoitonal eating and the sub-dimensions of the Big Five-Short Version scale, which are
extraversion, conscientiousness, emotional balance and openness to experience. When the differences in
terms of gender variable are examined, results were found to be against women in the emotional eating and
extraversion sub-dimensions. When the marital status variable is examined, it is found that there is a
significant difference in emotional eating and four sub-dimensions of the big five-short version
(conscientiousness, agreeableness, emotional balance and openness to experience). Finally, when the
variable of participants being rewarded with food when they were young is examined, it is seen that there is a
significant difference in emotional eating and three sub-dimensions of the big five-short version
(agreeableness, emotional balance and openness to experience).
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ENDUSTRIYEL KENEVIRDEN SOSYO-EKONOMIK VE KULTUREL KALKINMA
KAPSAMINDA GASTRONOMIK URUN GELISTIRME VE CESITLENDIRME

Ihsan Kazkondu?, Erol Kesgin?, Mustafa Gékyar®, Emine Yilmaz Can*

Ozet

Uyusturucu madde 6zelligi bulunan tibbi kenevir ile karigtirilan ve 6n yargili yaklasilan endiistriyel kenevir,
politik, stratejik, bircok sektdre faydali olabilecek katma degeri yiiksek olan bir bitkidir. Tekstil, ingaat,
otomotiv sanayi, saglik gibi bircok alanda kullanim alani bulunan endiistriyel kenevirin en énemli kullanim
alanlarindan biri de gida sektoriidiir. Tohumu, yag1, unu ve kalbi gida sektoriinde kullanilabilen endiistriyel
kenevir, yliksek kalite protein ve esansiyel yag asidi degerlerine sahip olmasi, bilesiminde gluten
bulunmadigi i¢in ¢olyak hastalarinin tiiketimine ve vegan tiikketime uygun olmasi, yapilan bilimsel
caligmalarda kanser hastaligi vb. ciddi rahatsizliklara karsi olumlu etkileri bulunmasi gibi 6zelliklerinden
dolay1 fonksiyonel gidalar arasinda sayilabilir. Bir¢ok efektif ozelliklerine karsin Tiirkiye’de endiistriyel
kenevirin ekimime 1937 kisitlama getirilmis ve gereken degeri bulamamistir. Endiistriyel kenevirin 2016
yilinda Gida, Tarim ve Hayvancilik Bakanlig: tarafindan yiiriirliige konulan yonetmelik ile 19 ilde ekim
ekimine izin verilmis olup ekimi ve yetistirilmesine izin verilen illerden biri de Zonguldak ili olmustur. Bu
calismada ekim izni bulunan Zonguldak’ta endiistriyel kenevirin yagi, unu, kalbi ve tohumu kullanilarak
sosyo-ekonomik ve kiiltiirel gelismeye katki saglayacak gastronomik triinler gelistirmek ve gesitlendirmek
amaglanmigtir. Arastirma kapsaminda endiistriyel kenevirden farkli tiiketim alanlari igin 10 g¢esit
gastronomik {iriin gelistirilmistir. Gelistirilen gastronomik {iriinlerin begeni diizeylerini ortaya koymak i¢in
deneysel analiz yontemine bagvurularak egitim almis olan 40 kisilik panelist grup tarafindan Zonguldak
Biilent Ecevit Universitesi Farabi kampiisii akademik personel yemekhanesinde duyusal analizler
gerceklestirilmistir. Elde edilen duyusal veriler SPSS 22.0 programinda analiz edilerek gelistirilen
gastronomik iiriinlerin begeni diizeyi ortalamalar1 ve begeni yiizde frekanslar1 saptanmistir. Sonug olarak
panelistler tarafindan en ¢ok begenilen ilk {i¢ gastronomik iiriin sirasiyla; kenevir vinaigrette soslu domatesli
kenevir bruschetta, kenevir kalpli firinlanmis helva ve kenevir kalpli ¢ikolata olmustur.
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GASTRONOMIC PRODUCT DEVELEOPMENT AND DIVERSIFICATION FROM
INDUSTRIAL HEMPWITHIN THE SCOPE OF SOCIO-ECONOMIC AND CULTURAL
DEVELOPMENT

Ihsan Kazkondu?, Erol Kesgin?, Mustafa Gékyar®, Emine Yilmaz Can*

Abstract

Industrial hemp, which is confused with medical hemp, which has narcotic properties, and is approached
with prejudice, is a plant with high added value that can be beneficial to many sectors, politically,
strategically. Industrial hemp, which has many areas of use such as textile, construction, automotive industry,
and health, is one of the most important areas of use in the food sector. Industrial hemp, whose seed, oil,
flour and heart can be used in the food sector, can be counted among functional foods due to its features such
as having high quality protein and essential fatty acid values, being suitable for consumption by celiac
patients and vegan consumption since it does not contain gluten in its composition, and having positive
effects against serious diseases such as cancer in scientific studies. Despite its many effective properties,
industrial hemp, which has been banned from cultivation in Turkey since 1937, was allowed to be planted in
19 provinces with the regulation put into effect by the Ministry of Food, Agriculture and Livestock in 2016,
and one of the provinces where its cultivation and cultivation is permitted is Zonguldak. In this study, it was
aimed to develop and diversify gastronomic products that will contribute to socio-economic and cultural
development by using industrial hemp oil, flour, heart and seed in Zonguldak, where planting permits are
available. Within the scope of the research, 10 types of gastronomic products were developed from industrial
hemp for different consumption areas. In order to reveal the appreciation levels of the developed
gastronomic products, sensory analyses were carried out by a group of 40 panelists who were trained by
applying the experimental analysis method in the academic staff cafeteria of Zonguldak Biilent Ecevit
University Farabi campus. The sensory data obtained were analyzed in the SPSS 22.0 program and the
appreciation level averages and appreciation percentage frequencies of the developed gastronomic products
were determined. As a result, the first three gastronomic products that were liked the most by the panelists
were; tomato bruschetta with hemp vinaigrette sauce, baked halva with hemp hearts and chocolate with
hemp hearts.

Keywords: Industrial hemp, gastronomic product, product development, rural development.
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YIYECEK iCECEK ISLETMELERINDE CALISANLARIN YENGEC SEPETI
SENDROMU HAKKINDA GORUSLERI

Serap Ok, Cafer Topaloglu?

Ozet

Yiyecek icecek isletmeleri rekabet ortaminda hayatta kalabilmek i¢in biitiin kaynaklarini verimli ve etkili bir
sekilde kullanmak durumundadir. Bu kaynaklar i¢inde insan kaynaginin tartisilmaz 6nemli bir yeri vardir. Bu
nedenle isletmelerde ¢alisan davraniglari, bu davraniglarin sebepleri ve sonuglart ile ilgili giin gegtikce daha
derinlemesine arastirmalar ve incelemeler yapilmaktadir. Insanlarin kendilerinden daha basarili olanlari
gormek istemedikleri ve onlarin yiikkselmesini engellemeye calistiklart bir durumu ifade eden yengeg sepeti
sendromu, caligsanlar arasinda siklikla karsilagilan bir durum olup isletmelerin verimliligini ve rekabet
edilebilirligini olumsuz yonde etkileyen onemli bir konudur. Bu calisma, yiyecek icecek isletmelerinde
calisanlarin yengec sepeti sendromu hakkindaki goriiglerini belirlemek, sendromun sebepleri ve sonug¢larini
anlamak ve bu siireci ¢oziimlemeleri i¢in tavsiye ve oneriler gelistirmek amaciyla yapilmigtir. Nitel aragtirma
deseninin kullanildig1 bu arastirmada, arastirmaya katilmay1 kabul eden Datca’da faaliyet gosteren yiyecek
icecek isletmelerinde calisan 15 kisi ile yari yapilandirilmig goériisme formu araciligiyla derinlemesine
goriigmeler gerceklestirilmistir. Yiyecek igecek isletmelerinde calisanlarin goriislerine gore, kiskanglik,
dedikodu, saygisizlik, kotii niyet, agik arama gibi sorunlar basta olmak iizere yengec sepeti sendromunun
yaygin oldugunu ve bu nedenle ¢alisanlarin is ortaminda gerginlik, moral bozuklugu, motivasyon diigiikligii,
is birligi ve dayamisma eksikligi yaratma, yeni fikirlerin ortaya ¢ikmasini engelleme, gelisim firsatlarinin
kaybolmasi, is akisinda aksamalar, giiven eksikligi ve verimliligin diigmesi gibi sonuglar dogurdugunu
belirtmislerdir. Yengec¢ sepeti sendromu cercevesinde bu davranislarin azaltilmasi i¢in yiyecek icecek
isletmelerinin calismalar yapmasi Onerilebilir. Ayrica bu sektorde calisanlarin is tatmini diizeyinin
artirtlmasi, onlarin is baglhliklarini ve orgiitsel adalet uygulamalariyla orgiitsel bagliliklarini artirarak bireysel
ve Orgiitsel performanslarini iyilestirmelerine olanak saglanmalidir.

Anahtar Kelimeler: Yengec Sepeti Sendromu, Yiyecek igecek Isletmeleri, Datca.
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THE VIEWS OF EMPLOYEES IN FOOD AND BEVERAGE BUSINESSES ON THE CRAB
BUCKET SYNDROME

Serap Ok, Cafer Topaloglu?

Abstract

Food and beverage businesses must use all their resources efficiently and effectively to survive in a
competitive environment. Among these resources, human resources hold an irreplaceable place. Therefore,
in-depth research and analysis are increasingly being conducted on employee behaviors, the reasons behind
these behaviors, and their outcomes in businesses. The crab bucket syndrome, where individuals express that
they do not want to see others more successful than themselves and try to prevent their advancement, is a
situation frequently encountered among employees and significantly negatively affects the productivity and
competitiveness of organizations. This study was conducted to determine the opinions of employees in food
and beverage businesses regarding the crab bucket syndrome, understand the reasons and outcomes of the
syndrome, and provide recommendations to address this issue. In this qualitative research, using the pattern
model, semi-structured interviews were conducted with 15 employees working in food and beverage
businesses in Datga who agreed to participate in the study. According to the opinions of employees in food
and beverage businesses, factors such as jealousy, resentment, bad intentions, and an overt hostile attitude
are among the main reasons behind the crab bucket syndrome. They indicated that this syndrome is common
and, as a result, it causes issues such as tension in the workplace, moral decay, decreased motivation, a lack
of teamwork and cooperation, hindering the emergence of new ideas, loss of growth opportunities,
disruptions in workflow, a lack of trust, and reduced efficiency and productivity. To reduce these behaviors
associated with the crab bucket syndrome, it is recommended that food and beverage businesses take
measures to address these issues. Additionally, by increasing the satisfaction levels of employees in this
sector and enhancing their organizational commitment through organizational justice practices, opportunities
should be created to improve both individual and organizational performance.

Keywords: Crab Bucket Syndrome, Food and Beverage Businesses, Datca.
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SANLIURFA’NIN GASTROGELISIM POTANSIYELI: SWOT ANALIZi iLE
DEGERLENDIRILMESI

Gizem Corman’, Bedriye Cilem Soylu®

Ozet

Yemek kiiltiirli, turizmden tarima, egitimden sosyal biitiinlesmeye kadar cesitli alanlarda stirdiiriilebilir
kalkinma hedeflerine ulasmada 6nemli bir rol oynamaktadir. Son zamanlarda, yemek kiiltlirii ve kentsel
gelisim siirecleri arasindaki artan iligkiyi tanimlamak igin “gastrogelisim” terimi ortaya atilmistir.
Gastrogelisim kavrami ile yemek kiiltiirlinlin ekonomik kalkinma i¢in bir kaynak ve strateji olarak
kullanilmasi ifade edilmektedir. Bu kapsamda gastrogelisim, gastronomik degerlerin ve uygulamalarin,
kentlerin ekonomik, sosyal ve kiiltiirel gelisimine katkida bulunacak sekilde entegre edilmesini
amaglamaktadir. Tarihi, kiiltiirel ve gastronomik degerleriyle Sanlurfa, Tiirkiye’nin gastronomi haritasinda
0zel bir yere sahiptir. Bu aragtirmada Sanliurfa’nin zengin mutfak kiiltiirii ile gastronomi kenti olabilirligine
iliskin kentin gastrogelisim potansiyelinin SWOT (FUTZ) analizi ile degerlendirilmesi amaglanmaktadir.
Arastirmada nitel aragtirma yontemlerinden olan goriisme tekniginden faydalanilmistir. Aragtirmaya goniillii
katilim saglayan Harran Universitesi turizm akademisyenleri aragtirmanin drneklemini olusturmustur. Bu
dogrultuda elde edilen veriler ile Sanlmrfa’nin gastronomi turizmindeki giiclii ve zayif yonleri ile firsat ve
tehditleri analiz edilerek, kentin gastronomi gelisimine yonelik 6nerilerine yer verilecektir.
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GASTRODEVELOPMENT POTENTIAL OF SANLIURFA: EVALUATION WITH SWOT
ANALYSIS

Gizem Corman’, Bedriye Cilem Soylu®

Abstract

Food culture plays an important role in achieving sustainable development goals in various fields, from
tourism to agriculture, from education to social integration. Recently, the term “gastrodevelopment” has been
coined to describe the increasing relationship between food culture and urban development processes. The
concept of gastrodevelopment refers to the use of food culture as a resource and strategy for economic
development. In this context, gastrodevelopment aims to integrate gastronomic values and practices in a way
that contributes to the economic, social and cultural development of cities. Sanliurfa has a special place on
the gastronomy map of Tiirkiye with its historical, cultural and gastronomic values. In this research, it is
aimed to evaluate the gastronomy potential of Sanliurfa with its rich culinary culture and its feasibility as a
gastronomy city, with SWOT (FUTZ) analysis. The interview technique, one of the qualitative research
methods, was used in the research. Harran University tourism academicians, who voluntarily participated in
the research, formed the sample of the research. In this regard, with the data obtained, Sanlurfa’s strengths,
weaknesses, opportunities and threats in gastronomy tourism will be analyzed and suggestions for the city’s
gastronomy development will be included.

Keywords: Gastrodevelopment, Sanliurfa, SWOT.
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OSMANLI SARAY MUTFAGI KAVRAMININ KELIiME iLiSKIiLENDIRME TESTi iLE
DEGERLENDIRILMESI

Ozkan Demir!, Hayriye Duman?

Ozet

Bu arastirma otel ve restoranlarda galisan gastronomi ve mutfak sanatlari boliim 6grencilerinin Osmanlt
Saray Mutfag1 kavramina yonelik algilarini incelemek amaciyla gerceklestirilmistir. Arastirma verileri
kelime iligkilendirme testi yontemiyle 35’1 kadin, 25’1 ise erkek olmak iizere toplam 60 katilimcidan
toplanmis olup, katilimcilar Osmanli Saray Mutfagi kavramini ifade eden 64 farkli kelime sunmus ve
toplamda bu kelimeleri 260 kez tekrar etmistir. Aragtirmada her bir katilimcidan Osmanli Saray Mutfagi
kavramiyla iliskilendirdikleri 5 farkli kelime istenmis fakat katilimcilarin tamami ilk 3 kelimeyi yazmis olsa
da 13’1 4. kelimeyi, 27’si ise 5. kelimeyi belirlenen siire igerisinde yazamamistir. Arastirma sonucunda,
Ogrencilerin Osmanli Saray Mutfag1 kavramini en ¢ok gastronomik unsurlar ve tarihi/kiiltiirel unsurlar ile
iligkilendirdikleri, estetik unsurlar ve mutfak ekipmanlariyla daha siirli bir baglanti kurduklar
belirlenmistir. Arastirmada 6grenciler Osmanli Saray Mutfagi kavramini en sik serbet (21 tekrar), zenginlik
(11 tekrar), hiinkar begendi (10 tekrar), helva (9 tekrar), cesitlilik (8 tekrar), ihtisam (8 tekrar), kuru meyve
(8 tekrar), mutancana (8 tekrar), cesmi nigar corbasi (7), baklava (6 tekrar), dolma (6 tekrar), ayran (6
tekrar), lokum (6 tekrar), pilav (6 tekrar) ve Topkapi Saray1 (6 tekrar) ile iliskilendirdikleri belirlenmistir.
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EVALUATION OF THE CONCEPT OF OTTOMAN PALACE CUISINE USING WORD
ASSOCIATION TEST

Ozkan Demir!, Hayriye Duman?

Abstract

This research was carried out to examine the perceptions of gastronomy and culinary arts department
students working in hotels and restaurants towards the concept of Ottoman Palace Cuisine. Research data
were collected from a total of 60 participants, 35 of whom were women and 25 of whom were men, using the
word association test method, and the participants presented 64 different words expressing the concept of
Ottoman Palace Cuisine and repeated these words 260 times in total. In the research, each participant was
asked to choose 5 different words that they associated with the concept of Ottoman Palace Cuisine, but
although all of the participants wrote the first 3 words, 13 of them could not write the 4th word and 27 of
them could not write the 5th word within the specified time. As a result of the research, it was determined
that the students mostly associated the concept of Ottoman Palace Cuisine with gastronomic elements and
historical/cultural elements, and had a more limited connection with aesthetic elements and kitchen
equipment. In the research, the students most frequently used the concept of Ottoman Palace Cuisine as
sherbet (21 repetitions), richness (11 repetitions), sultan liked it (10 repetitions), halva (9 repetitions),
diversity (8 repetitions), magnificence (8 repetitions), dried fruit (8 repetitions). ), mutancana (8 reps), ¢esmi
nigar soup (7 reps), baklava (6 reps), dolma (6 reps), ayran (6 reps), Turkish delight (6 reps), pilaf (6 reps)
and Topkap1 Palace (6 reps). It was determined that they were associated with ).

Keywords: Ottoman Palace Cuisine, Gastronomy and Culinary Arts, Word association test.
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CAYKARA YAYLALARININ AROMATIK BiTKiSi ZAGODANIN GASTRO-TURIZM
POTANSIYELI: SICAKOBA YAYLASI GELENEKSEL ZAGODA YEMEKLERI

Bilgin Giiner!, Cagla Ozer?, Emine Yilmaz®

Ozet

Genellikle yaylaciligin ekonomik temeli hayvancilik faaliyetlerine dayanir. Yaylalardaki hayvanciligin daha
cok kendiliginden yetisen bitkilerle siirdiiriildiigli sdylenebilir. Yaylalarda yetisen bitkilerin bir kismi tibbi ve
aromatik bitki olarak insanlar tarafindan da uzun zamandan bu yana kullanilmaktadir. Caykara ¢evresindeki
yaylalarda kendiliginden yetisen tibbi ve aromatik bitkilerin tiir ve miktar1 fazladir. Sicakoba yaylasi,
Trabzon’un Caykara ilgesine bagli bes mahallenin ii¢ asirdan fazla bir siiredir kullandig1 bir yayladir ve
burada tibbi ve aromatik bitkilerin yayilma alan1 genistir. Dogaya yonelik turizm tiirlerinin kiiresel olarak
gelismesine paralel olarak Caykara ¢evresinde de yaylalara yonelik turizm faaliyetlerinde son yillarda 6nemli
bir artis kaydedilmistir. Sicakoba yaylasinin ¢evresindeki yerlesim yerlerinin bir kisminda turizm faaliyetleri
gelisme gostermektedir. Yapilan aragtirmalar yenilebilir yabani bitkilerin yirmi birinci yiizyilin ilk yillarinda
beslenme agisindan tiiketiminin azaldigin1 gostermistir. Ancak covid-19 pandemisiyle birlikte yabani
bitkilerin saglik ve beslenme acisindan tiiketimi kiiresel olarak artmistir. Ekonomik olarak bu kiiresel
trendden yaylalardaki yenilebilir bitkileri igeren gelencksel yemeklere dayali gastro-turizm faaliyetleriyle
yararlanilabilir. Bu ¢aligmanin amaci, Caykara ilgesi yaylalarinda gelisen turizm faaliyetlerini, bdlgede
yetisen tibbi ve aromatik bitkileri igeren geleneksel yemeklere dayali gastro-turizm faaliyetleriyle
destekleyecek bir menii Onerisi hazirlamaktir. Bu ¢alismada Sicakoba yaylasinda kendiliginden yetisen 34
bitki tespit edilmistir. Bu bitkilerden ge¢misten bu yana kiiltiire alinmis tek bitki olan “zagoda nin
kullanildig1 geleneksel yemekler ortaya cikarilmistir. Zagoda benzeri (frenk sogani/chives) bitkilerin
Avrupa’da mutfaklarinda yaygin sekilde kullanildig1 bilinmektedir. Bu yemeklerin yoredeki gastro-turizm
faaliyetleri icerisinde turizmin hizmetine sunulmasi i¢in bir menii hazirlanmistir. S6z konusu yemeklerden
hareketle gastro-turizm faaliyetlerinin gelistirilmesi igin Oneriler sunulmustur. Bu ¢alismada saha arastirmast,
gozlem, goriisme ve literatiir taramasi tekniklerinden faydalanilmstir.
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GASTRO-TOURISM POTENTIAL OF ZAGODA, THE AROMATIC HERB OF
CAYKARA HIGHLANDS: TRADITIONAL ZAGODA FOODS OF SICAKOBA
HIGHLANDS

Bilgin Giiner!, Cagla Ozer?, Emine Yilmaz®

Abstract

The economic basis of highland farming is generally based on animal husbandry activities. It can be said that
animal husbandry in the highlands is mostly carried out with plants that grow naturally. Some of the plants
growing in the highlands have been used by people as medicinal and aromatic plants for a long time. There
are many types and amounts of medicinal and aromatic plants growing naturally in the highlands around
Caykara. Sicakoba highland is a highland that has been used by five neighborhoods of Caykara district of
Trabzon for more than three centuries, and the area where medicinal and aromatic plants spread is wide. In
parallel with the global development of nature-oriented tourism types, there has been a significant increase in
tourism activities in the highlands around Caykara in recent years. Tourism activities are developing in some
of the settlements around Sicakoba highland. Studies have shown that the consumption of edible wild plants
in terms of nutrition has decreased in the early years of the twenty-first century. However, with the covid-19
pandemic, the consumption of wild plants in terms of health and nutrition has increased globally. This global
trend can be economically benefited from with gastro-tourism activities based on traditional dishes
containing edible plants in the highlands. The aim of this study is to prepare a menu proposal that will
support the tourism activities developing in the plateaus of Caykara district with gastro-tourism activities
based on traditional dishes containing medicinal and aromatic plants grown in the region. In this study, 34
plants growing naturally in Sicakoba Plateau were identified. Traditional dishes using the only plant
cultivated since the past, “zagoda”, were created from these plants. It is known that zagoda-like (chives)
plants are widely used in European cuisines. A menu was prepared to present these dishes to tourism within
the gastro-tourism activities in the region. Based on the dishes in question, suggestions for the development
of gastro-tourism activities were presented. Field research, observation, interview and literature review
techniques were used in the study.
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ADRAMYTTEION ANTIK KENTI’NIiN KULTUR TURIZMi KAPSAMINDA SWOT
ANALIZI

Seznur Avan!, Oguzhan Diilgaroglu?

Ozet

Antik kentler kiiltiir turizmine konu olan 6énemli turistik {iriinlerdir. Balikesir’in Burhaniye il¢esinde yer alan
Adramytteion Antik Kenti de bu turistik {iriinlerden biridir. Bu ¢alismada Adramytteion Antik Kenti kiiltiir
turizmi ger¢evesinde incelenmis ve analiz edilmistir. Bu calismada, Adramytteion Antik Kenti'ne
yogunlasilarak kentin kiiltiir turizmine saglayabilecegi stratejik avantajlar, antik kentin su an ve ilerideki
etkilerini aragtirmay1 hedeflenmektedir. Arastirmada “kiiltiir turizmi”, “turizm ve destinasyon” ve “arastirma
alani: adramytteion antik kenti” gibi konulara deginilmistir. Calismada, nitel aragtirma yontemlerinden biri
olan gozlem tekniginden yararlanilmigtir. Balikesir’in Burhaniye ilgesinde Oren Mahallesi’nde yer alan
Adramytteion Antik Kenti'nin turizm potansiyeli bu teknik kullanilarak degerlendirilmis ve durum analizi
yapilmigtir. Analiz sirasinda antik kentteki tabelalar ve literatlir taramasindan alman bilgiler de goz oniinde
bulundurulmustur. Arastrmadan elde edilen bulgularda Burhaniye’nin Oren Mahalle’sinde yer alan
Adramytteion Antik Kenti’nde ve g¢evresinde bulunan alanda incelemeler yapilmis ve analiz edilmistir.
Yapilan analizlerde 6ne c¢ikan bulgularda, antik kentin bdlgenin turizm potansiyeline katki saglamasi
acisindan “gevre diizenlemesinin daha 6zenli ve dikkat ¢ekici olmasi gerektigi ve antik kenti 6ne gikaracak
tabela sayisinin artirilmasi gerektigi tespit edilmistir. Bu ¢alismada ele alinan Adramytteion Antik Kenti,
17.07.2024 ile 21.07.2024 tarihleri arasinda yazarlar tarafindan cekilen fotograflarla gii¢lendirilmistir.
Caligmada antik kent ¢evresi incelendiginde birden fazla arkeolojik bulgular ile antik yerlesim kalintilar1 yer
almaktadir. Aragtirmada bolgeye taniim ve pazarlama agisindan yatirimlar yapmasi ve antik kente giden
yolun ¢evresinin diizenlenmesi i¢in turizm paydaslari i¢in birgok Oneri gelistirilmistir.
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SWOT ANALYSIS OF ADRAMYTTEION ANCIENT CITY WITHIN THE SCOPE OF
CULTURAL TOURISM

Seznur Avan!, Oguzhan Diilgaroglu?

Abstract

Ancient cities are important touristic products that are subject to cultural tourism. Adramytteion Ancient City
located in Burhaniye district of Balikesir is one of these touristic products. In this study, Adramytteion
Ancient City has been examined and analyzed within the framework of cultural tourism. In this study, it is
aimed to investigate the strategic advantages that the city could provide to cultural tourism and the current
and future effects of the ancient city by focusing on Adramytteion Ancient City. The research touched on
topics such as “cultural tourism”, “tourism and destination” and “research area: Adramytteion ancient city”.
In the study, observation technique, one of the qualitative research methods, has been used. The tourism
potential of Adramytteion Ancient City located in Oren Neighborhood in Burhaniye district of Balikesir has
been evaluated using this technique and a situation analysis was conducted. During the analysis, the signs in
the ancient city and the information obtained from the literature review have been also taken into
consideration. In the findings obtained from the research, examinations have been carried out and analyzed
in the area located in the Adramytteion Ancient City and its surroundings in the Oren Neighborhood of
Burhaniye. In the findings that stood out in the analyses, it has been determined that in order for the ancient
city to contribute to the tourism potential of the region, “the landscaping should be more meticulous and eye-
catching and the number of signs that will highlight the ancient city should be increased. The Adramytteion
Ancient City discussed in this study has been reinforced with photographs taken by the authors between
17.07.2024 and 21.07.2024. There have been multiple archaeological findings and ancient settlement ruins
when the ancient city surroundings have been examined in the study, In the research, many suggestions have
been developed for tourism stakeholders to make investments in the region in terms of promotion and
marketing and to organize the surroundings of the road leading to the ancient city.
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KONAKLAMA SEKTORUNDE KARLILIGI ETKILEYEN FAKTORLERIN
BELIRLENMESI: BIST ORNEGI

Aysegiil Yildirim Kutbay!

Ozet

Caligmanin amaci, Tirkiye’de faaliyet gdsteren ve borsaya kote olmus turizm sektoriindeki sirketlerin
performansim karlilik gdstergelerine gore incelemek ve aralarindaki olasi iligkiyi vurgulamaktir. Calismada
2012-2022 yillar1 arasinda Borsa Istanbul’da Turizm endeksinde faaliyet gosteren sekiz konaklama sektorii
firmasimin yillik bilancolarindan elde edilen veriler kullanilmigtir. Calismanin bagimli degiskenleri
Ozsermaye Karlihig ve Aktif Karlihigi iken bagimsiz degiskenler Finansal Kaldirag Oranlari ve Likidite
Oranlar1 kullanilmistir. Ayrica kontrol degiskeni olarak Duran Varlik/ Toplam Aktif ve Kisa Vadeli Yabanci
Kaynak/ Toplam Aktif kullanilmistir. Arastirmada dengeli panel veri kullanilmigtir. Duraganlik i¢in birim
kok testleri yapilmis ve tim degiskenlerin ayni diizeyde duragan olduklar1 bulgulanmistir. Duraganlik
saglandiktan sonra regresyon modelli belirleme testleri yapilmis ve gelistirilen alti modelden besinin sabit
etkiler modeline gore bir modelinde tesadiifi etkiler modeline gore tahminlenmesi gerektigi tespit edilmistir.
Bu dogrultuda regresyon modelleri ¢alistirilmis ve arkasindan varsayimlardan sapma testleri yapilmistir.
Sabit etkiler regresyon modeli ile tahminlenen modellerde heterokedasite ve otokorelasyon sorunlar
bulgulanirken yatay kesit bagimliligina rastlanmamistir. Tesadiifi regresyon modeli ile tahminlenen
modellerde heterokedasite ve yatay kesit bagimliligina rastlanmaz iken otokorelasyon sorunlari
bulgulanmigtir. Sabit ekiler modelindeki sorunlari kaldirmak ig¢in Driscoll-Kraay direngli tahmincisi
kullanilmig, tesadiifi etkiler modelindeki sorunlar1 kaldirmak Huber, Eicker ve White tahmincisi
kullanilmigtir. Bulgulara gore; ROA iizerinde Uzun Vadeli Yabanci Kaynak/6z sermaye negatif etkisine
rastlanirken Likidite Oranlarindan nakit oranin bir etkisinin olmadig1 goriilmiistiir. ROE degiskeni iizerinde
de Uzun Vadeli Yabanci Kaynak/6z sermaye negatif etkisine rastlanirken Likidite Oranlarimin bir etkisinin
olmadig1 goriilmiistiir.
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DETERMINING FACTORS AFFECTING PROFITABILITY IN THE
ACCOMMODATION INDUSTRY: SAMPLE OF BIST

Aysegiil Yildirim Kutbay!

Abstract

The aim of the study is to evaluate the exporters in the tourism sector, which are listed on the stock exchange
and operating in Turkey, according to their profitability planning and to emphasize the probable ones
between them. The study used data obtained from the annual reports of the series of eight accommodation
sectors operating in the Tourism calendar on Borsa Istanbul between the years 2012-2022. The independent
variables of the study were Return on Equity and Return on Assets, while the independent variables
Financial Leverage Ratios and Liquidity Ratios were used. In addition, Fixed Assets/Total Assets and Short-
Term Foreign Resources/Total Assets were used as control variables. The panel used in the study was
verified. Unit root tests were performed for stationarity and it was found that all variables were stationary at
the same level. After stationarity was achieved, regression modeled determination tests were determined
appropriately according to the effects model of five of the six fixed and detailed models, according to the
random effects model in a model. In this direction, regression models were run and deviation tests were
performed from distances along. While heteroskedasticity and autocorrelation problems were detected in the
models estimated with the fixed effects regression model, no extreme cross-sectional fit was found. While
heteroskedasticity and extreme cross-section deletion were not found in the models estimated with the
random regression model, autocorrelation problems were detected. In order to overcome the problems in the
fixed effects model, the Driscoll-Kraay robust estimator was used, and in order to eliminate the problems in
the random effects model, the Huber, Eicker and White estimator was used. According to the findings; While
a negative effect of Long-Term Foreign Resource/Equity on ROA was found, no effect was seen from the
Liquidity Ratios of cash ratio. While a negative effect of Long-Term Foreign Resource/Equity was found, no
effect of Liquidity Ratios on the ROE variable was seen.

Keywords: Return on Equity, Return on Assets, Firm Performance, Tourism.

! Doktor, Balikesir University, Burhaniye Applied Sciences Faculty, Department of Finance and Banking, Tiirkiye, aysequlyildirim@balikesir.edu.tr,



mailto:aysegulyildirim@balikesir.edu.tr

TURISTIK ESYA SEKTORUNDE CALISAN KADINLARIN CALISAN KADINLARIN
KARSILASTIKLARI SOSYO-PSIKOLOJIK ZORLUKLAR VE BAS ETME
STRATEJILERI

Hasan Can Korkmaz?, Gizem Ozgiirel?

Ozet

Turistik hediyelik esya sektoriinde ¢alisan kadinlar, is yerlerinde ¢esitli sosyo-psikolojik zorluklarla
karsilasmaktadir. Bu zorluklar genellikle diisiik iicretler, uzun calisma saatleri ve sosyal destek eksikligi gibi
faktorlerden kaynaklanabilmektedir. Kadinlar, miisteri memnuniyetini saglama baskis1 ve is giivencesizligi
nedeniyle yiiksek stres seviyelerine ulasabilmektedirler. Yapilan ¢aligma, turistik esya sektoriinde kadinlarin
karsilastiklar1 zorluklar1 ve bag etme stratejilerini derinlemesine inceleyerek, is ortamlarinin iyilestirilmesine
yonelik 6neriler sunmay1 amaglamaktadir. Bu ¢calismada nitel aragtirma yonetimi benimsenmistir.. Arastirma
evrenini Balikesir ili Burhaniye ilgesi ve Izmir ili Cesme ilgesi hatira-hediyelik esya sektdriindeki kadin
girisimciler olugturmaktadir. Arastirma verileri kartopu 6rnekleme yonteminden yararlanilarak toplanmistir.
Burhaniye ve Cesme ilgelerinden 16 katilimc ile yar1 yapilandirilmis soru formu kullanilarak yiiz yiize
goriigmeler gergeklestirilmistir. Arastirma bulgularinin dogrudan okuyucuya aktarildigi calismada dikkat
¢ekici bulgulardan bazirlart sunlardir: Cinsiyet ayrimciligi, miisteri tacizi, is-yasam dengesi ve diisiik {icret
ve is giivencesizligi olarak 6ne ¢ikmaktadir.
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SOCIO-PSYCHOLOGICALCHALLANGES FACED BY WOMEN WORKING IN THE
SOUVENIR INDUSTRY AND COPING STRATEGIES

Hasan Can Korkmaz?, Gizem Ozgiirel?

Ozet

Women working in the tourism souvenir sector face various socio-psychological challenges in their
workplaces. These challenges are often attributed to factors such as low wages, long working hours, and lack
of social support. Due to the pressure to ensure customer satisfaction and job insecurity, women can
experience high levels of stress. This study aims to investigate the difficulties faced by women in the tourism
souvenir sector and their coping strategies in depth, and to offer suggestions for improving work
environments. A qualitative research approach has been adopted in this study. The research population
consists of female entrepreneurs in the souvenir sector in Burhaniye, Balikesir, and Cesme, Izmir. Data for
the research were collected using the snowball sampling method. Face-to-face interviews were conducted
with sixteen participants from Burhaniye and Cesme using a semi-structured questionnaire. The study
presents findings directly to the reader, with notable results including gender discrimination, customer
harassment, work-life balance, and low wages and job insecurity.
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TURIZMIN SOSYO KULTUREL ETKILERINE YONELIK KAVRAMSAL BiR CALISMA

Sevcan Solunoglu?, Ali Solunoglu?

Ozet

Giliniimiizde turizm, kiiresel ¢apta giderek artan bir hareketliligi yansitan ve sadece ekonomik bir olgu
olmanin Otesine gecerek yerel ve kiiresel sosyal dokulari derinden etkileyen 6nemli bir fenomen haline
gelmistir. Turizm, seyahat edenlerin sadece cografi bolgeleri kesfetmekle kalmayip aym zamanda farkli
kiiltiirlerle etkilesimde bulunmalarina olanak tanirken, ziyaret ettikleri yerlerdeki yerel toplumlar {izerinde
cesitli sosyo-kiiltiirel degisikliklere de yol agmaktadir. Bu nedenle turizmin, turistlerin seyahat
deneyimlerinin Otesine gegerek, yerel toplumlarin, kiiltiirel degerlerinden toplumsal dinamiklerine kadar
genis bir yelpazede etkiledigi sosyo-kiiltiirel etkileri ayrintili bir sekilde incelenmesi gerekmektedir.
Turizmin bu etkileri hem olumlu katkilar hem de potansiyel zorluklar icermektedir, bu nedenle turizmin
sosyo-kiiltiirel boyutunu anlamak, siirdiiriilebilir turizm politikalar1 ve yerel toplumlarin refahini artirmak
icin kritik bir 6neme sahiptir. Bu calismada Covid-19 pandemisi sonrasi turizmin sosyo kiiltiirel etkilerini
ortaya koymak amaciyla 2021-2024 yillar1 arasinda TRDizin’de taranan dergilerde yer alan ¢aligmalar
taranmis ve kavramsal ¢er¢eve olusturulmustur.
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A CONCEPTUAL STUDY OF THE SOCIO-CULTURAL EFFECTS OF TOURISM

Sevcan Solunoglul, Ali Solunoglu?

Abstract

Today, tourism has become an important phenomenon that reflects an increasing mobility on a global scale
and goes beyond being just an economic phenomenon and deeply affects local and global social fabrics.
While tourism allows travelers to not only explore geographical regions but also interact with different
cultures, it also leads to various socio-cultural changes on the local societies in the places they visit.
Therefore, it is necessary to examine in detail the socio-cultural effects of tourism that go beyond the travel
experiences of tourists and affect local societies in a wide range from cultural values to social dynamics.
These effects of tourism include both positive contributions and potential challenges, therefore,
understanding the socio-cultural dimension of tourism is of critical importance for sustainable tourism
policies and increasing the well-being of local societies. In this study, in order to reveal the socio-cultural
effects of tourism after the Covid-19 pandemic, the studies in the journals scanned in TRDizin between
2021-2024 were scanned and a conceptual framework was created.

Keywords: Tourism, Socio Cultural Impact, Culture.
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TURKIYE'DE BELEDIYELER AKILLI TURIZM KONUSUNDA YETERLI CALISMA
YAPIYOR MU?

Onur Kemal Yilmaz!

Ozet

Akilli turizm uygulamalari, diinya genelinde {ilkelerin turizm sektoriindeki paylarini artirmak igin
yoneldikleri bir alandir. Akilli sehir vizyonundan kaynaklanan akilli turizm yaklasimi, turizm sektoriinde
biiyilk paya sahip iilkelerin gelecekte daha fazla odaklanacagi bir konudur. Tiirkiye'de de akilli turizm
uygulamalar1 dikkat ¢gekmektedir. Son yillarda bu alandaki uygulamalar dikkat ¢ekici olmustur. Tiirkiye’de
belediyeler bu alanda ¢alisma yapma yetkisi, biit¢esi ve personeli olan kurumlardir. Sehrin gelisimi ve turizm
yapisinin iyilestirilmesi, dogrudan belediyelerin yetki ve sorumlulugundadir. Tiim bu teorik gerceve goz
onilinde bulundurularak, bu ¢alismanin amaci Tiirkiye'deki belediyelerin akilli turizm konusunda yeterince
aktif olup olmadigin1 belirlemektir. Bu amagla, Tiirkiye'de turizmin en yogun oldugu bdlgelerden biri olan
Ege Bolgesi'ndeki kent belediyeleri incelenmistir. Bu amagla, belediyelerin stratejik planlar belgesel tarama
yontemiyle incelenmistir. Arastirmada, belediyelerin akilli turizm konusunda heniiz sistematik bir ¢alisma
yapmadiklari ve bu alandaki farkindaliklarinin diisiik oldugu belirlenmistir.
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ARE MUNICIPALITIES IN TURKEY DOING ENOUGH WORK ON SMART TOURISM?

Onur Kemal Yilmaz!

Abstract

Smart tourism applications are an area that countries around the world are turning to in order to increase their
share in the tourism sector. The smart tourism approach, which stems from the smart city vision, is an issue
that countries with a large share in the tourism sector will focus on more in the future. Smart tourism
applications are also drawing attention in Turkey. In recent years, applications in this area have been striking.
Regarding this issue, municipalities in Turkey are institutions that have the authority, budget and personnel
to work in this field. The development of the city and the improvement of its tourism structure are the direct
authority and responsibility of the municipalities. Considering all this theoretical framework, the aim of this
study is to determine whether municipalities in Turkey are sufficiently active in smart tourism. For this
purpose, the urban municipalities of the Aegean region, one of the regions where tourism is most intense in
Turkey, were examined. For this purpose, the strategic plans of the municipalities were examined by
documentary scanning method. In the research, it was determined that the municipalities had not yet
conducted a systematic study on smart tourism and that their awareness in this area is low.

Keywords: Smart tourism, smart city, tourism, municipality.
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YENILENEBILIiR ENERJI URETIMININ DOVIZ KURU VE DIS TICARET UZERINE
ETKISI

Hasan Hiiseyin Yildiim', Batuhan Kiirsad AKGUL 2

Ozet

Yenilenebilir enerji tiretiminin doviz kuru ve dig ticaret lizerindeki etkileri, ekonomik ve ¢evresel acidan
onemli sonuglar dogurmaktadir. Yenilenebilir enerji kaynaklari, 6zellikle giines ve riizgar enerjisi, fosil
yakitlara bagimlilign azaltarak enerji giivenligini artirir ve siirdiiriilebilir kalkinmay1 destekler. Ancak, bu
gecis silirecinin doviz kurlar1 ve dig ticaret dengesi iizerindeki etkileri karmasik bir yapiya sahiptir.
Yenilenebilir enerji yatirimlari, genellikle yiiksek baglangic maliyetleri ve teknolojiye olan bagimlilik
nedeniyle doviz kuru lizerinde dogrudan bir etki yapabilir. Enerji teknolojilerinin biiylik bir kismi
yurtdisindan ithal edildiginden, déviz kuru dalgalanmalari, yenilenebilir enerji projelerinin maliyetlerini
etkileyebilir. Ozellikle déviz kuru diisiisleri, ithalat maliyetlerini artirarak proje biitcelerini zorlarken, doviz
kuru artiglar1 ise maliyetleri azaltabilir. Dig ticaret agisindan, yenilenebilir enerji iiretiminin artisi, enerji
ithalatin1 azaltarak ticaret acigini daraltabilir. Enerji ithalatinin azalmasi, tilkenin dis ticaret dengesi {lizerinde
olumlu bir etki yaparak ekonomik istikrar1 destekleyebilir. Ayrica, yenilenebilir enerji teknolojileri ihracati,
iilkenin uluslararas1 ticarette rekabet avantaji elde etmesini saglayabilir. Ozellikle yenilenebilir enerji
ekipmanlarinin ihracati, doviz girdilerini artirarak ekonomik biiyiimeye katkida bulunabilir. Sonug olarak,
yenilenebilir enerji {iretiminin doviz kuru ve dis ticaret iizerindeki etkileri, hem kisa vadeli maliyet
degisiklikleri hem de uzun vadeli ekonomik faydalar acgisindan dikkate alinmalidir. Bu etkiler, enerji
politikalarinin ve ekonomik stratejilerin sekillendirilmesinde 6nemli bir rol oynamaktadir. Bu c¢aligmada
Tiirkiye 2014 yilindan 2024 yilina kadarki yenilenebilir enerjiden sagladig1 aylik bazdaki enerji iiretimi ile
dis ticaret ve doviz kuru arasindaki iliski incelenecektir. Calismanin uygulama kisminda ise zaman serisi
analizlerinden regresyon analizi ve korelasyon analizleri yapilacaktir.

Anahtar Kelimeler: Bank Yenilenebilir Enerji, D6éviz kuru, Dig Ticaret, Zaman Serisi Analizi.
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THE IMPACT OF RENEWABLE ENERGY PRODUCTION ON EXCHANGE RATES
AND FOREIGN TRADE

Hasan Hiiseyin Yildiim', Batuhan Kiirsad AKGUL 2

Abstract

The effects of renewable energy production on exchange rate and foreign trade have important economic and
environmental consequences. Renewable energy sources, especially solar and wind energy, reduce
dependence on fossil fuels, increase energy security and support sustainable development. However, the
effects of this transition process on exchange rates and foreign trade balance are complex. Renewable energy
investments can have a direct effect on the exchange rate due to their generally high initial costs and
dependence on technology. Since a large part of energy technologies are imported from abroad, exchange
rate fluctuations can affect the costs of renewable energy projects. While decreases in exchange rates, in
particular, increase import costs and strain project budgets, exchange rate increases can reduce costs. In
terms of foreign trade, the increase in renewable energy production can narrow the trade deficit by reducing
energy imports. The decrease in energy imports can have a positive effect on the country's foreign trade
balance and support economic stability. In addition, exports of renewable energy technologies can provide a
country with a competitive advantage in international trade. Exports of renewable energy equipment in
particular can contribute to economic growth by increasing foreign exchange inflows. As a result, the effects
of renewable energy production on foreign exchange and foreign trade should be taken into account in terms
of both short-term cost changes and long-term economic benefits. These effects play an important role in
shaping energy policies and economic strategies. In this study, the relationship between Turkey's monthly
renewable energy production from 2014 to 2024, foreign trade and foreign exchange rates will be examined.
In the application part of the study, regression analysis and correlation analyses from time series analyses
will be conducted.

Keywords: Bank Renewable Energy, Foreign Exchange, Foreign Trade, Time Series Analysis.
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EKONOMIK OZGURLUK VE FINANSAL DERINLESME ARASINDAKI ILISKI

Cevriye Yiiksel Yildirim!

Ozet

Ekonomik &zgiirliik ve finansal derinlesme arasindaki iligki, tilkelerin ekonomik biiylimesi ve kalkinmasi
bakimindan 6nemli bir konudur. Finansal derinlesme kavrami iilkelerin finansal sisteminin genislemesi ve
derinlesmesi anlamima gelmektedir. S6z konusu bu kavram kredi ve sermaye piyasalarinin erisilebilirliginin
artirilmasi, finansal araglarin ¢esitlenmesi ve finansal hizmetlerin yayginlasmasimi igermektedir. Ekonomik
Ozgiirlik kavrami ise kisilerin ekonomik faaliyetlerde bulunma 6zgiirliigiinii, miilkiyet haklarinin
giivenligini, ticaret 6zglirliigiinii ve devlet miidahalesinin derecesini dlgen bir gostergeyi ifade etmektedir. Bu
baglamda iki kavram arasindaki iligki, ekonomik kalkinma ve istikrar i¢in 0nem arz etmektedir. Zira;
finansal derinlesme, ekonomik Ozgiirliiglin bir yansimasi olarak degerlendirilebilir ¢iinkii daha derin ve
gelismis finansal sistemler, ekonomik faaliyetlerin daha etkin ve verimli bir sekilde yiiriitiilmesine olanak
saglamaktadir. Bu agidan finansal derinlesme, bireylerin girisimcilik firsatlarina erisimini kolaylastirarak ve
yatirim yapma olanaklarini artirarak ekonomik 6zgiirligii giiclendirebilmektedir. Aym1 zamanda, daha iyi
isleyen bir finansal sistem, piyasalarin seffafligin1 ve rekabetciligini artirarak ekonomik 6zgiirliigii olumlu
yonde etkileyebilir. Ekonomik 6zgiirliik endeksi yiiksek olan iilkelerde, finansal sistemlerin daha derin ve
erigilebilir olmas1 daha olasidir. Bu ¢alismada Tiirkiye ve segili tilkelerin finansal derinlesme ile ekonomik
ozgirliik endeksi degiskenlerinin 1995-2024 yillar1 arasindaki olusturulan yillik veri setiyle korelasyon, es
biitiinlesme iligkisi ve nedensellik analizleri yapilacaktir.

Anahtar Kelimeler: Finansal Derinlesme, Ekonomik Ozgiirliik Endeksi, Es Biitiinlesme, Nedensellik
Analizleri, Korelasyon
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THE RELATIONSHIP BETWEEN ECONOMIC FREEDOM AND FINANCIAL
DEEPENING

Cevriye Yiiksel Yildirim!

Abstract

The relationship between economic freedom and financial deepening is an important issue for the economic
growth and development of countries. The concept of financial deepening means the expansion and
deepening of the financial system of countries. This concept includes increasing the accessibility of credit
and capital markets, diversifying financial instruments and expanding financial services. The concept of
economic freedom refers to an indicator that measures the freedom of individuals to engage in economic
activities, the security of property rights, freedom of trade and the degree of state intervention. In this
context, the relationship between the two concepts is important for economic development and stability. For
Financial deepening can be considered a reflection of economic freedom because deeper and more developed
financial systems allow economic activities to be carried out more effectively and efficiently. In this respect,
financial deepening can strengthen economic freedom by facilitating individuals' access to entrepreneurial
opportunities and increasing investment opportunities. At the same time, a better functioning financial
system can positively impact economic freedom by increasing the transparency and competitiveness of
markets. In countries with a high index of economic freedom, financial systems are more likely to be deeper
and more accessible. In this study, correlation, cointegration relationship and causality analyzes will be
conducted on the financial deepening and economic freedom index variables of Turkey and selected
countries with the annual data set created between 1995-2024.

Keywords: Financial Deepening, Economic Freedom Index, Co-Integration, Causality Analyses, Correlation
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GENIS TANIMLI iSSIZLiK, GUCENMIS iISGUCU: TURKIYE EMEK PIYASASINDAN
YATAY KESIT KANITLAR

Sabriye Celik Uguz',Ferhat Topbas?

Ozet

Ulkelerin makroekonomik performans: agisindan en énemli gdstergelerden birinin issizlik oranlar1 oldugu
tartisilamaz bir gercektir. Tiirkiye Istatistik Kurumu (TUIK), issizligin 6l¢iimiinde Uluslararasi Calisma
Orgiitii (ILO) tanimim referans almaktadir. Buna gére issiz; “Referans haftasinda istihdamda olmayan, son
dort hafta icerisinde aktif olarak is arayan, is buldugu takdirde 2 hafta icinde isbasi yapabilecek durumda
olan kisi” olarak tanimlanmaktadir. Ancak son donemde ilgili alanyazinda bu tanimlamanin yetersiz oldugu
konusunda tartismalar mevcuttur. Ciinkii ILO taniminda oldugu gibi TUIK taniminda da bir siire is aramus,
igsizlik tanimina girmis kisiler, is aramay1 biraktiklar1 zaman igsiz sayilmamakta ve issizlik orania dahil
edilmemektedir. TUIK tarafindan gergeklestirilen Hanehalk: Isgiicii Anketi soru kagidi incelendiginde,
kiginin is aramama nedenine iligkin soru “Caligmak istemenize ragmen, belirtilen donemde (is
aramamanizin/ i arama kanallarini1 kullanmamanizin) esas nedeni nedir?” bigimindedir ve cevaplar arasinda,
“Daha Once cok is aramasina ragmen bulamamasi”, “Kendi vasiflarina uygun bir is bulamayacagini
diisiinmesi” ve “Yasadigi bolgede is bulamayacagini diisiinmesi” gibi cevaplar yer almaktadir. Literatiirde
gilicenmis isgiicii olarak tanimlanan ve kisinin aslinda ¢aligmak istek ve iradesinde olmasi ancak daha 6nce
cok ig aradig1 ve bulamadigi i¢in artik is aramay1 birakmast durumunu tanimlamaktadir. Dolayisiyla son dort
hafta icerisinde is aramadig1 icin issiz olarak sayilmamaktadir. Ozellikle ekonomik daralma dénemlerinde
daha baskin sekilde kendini gosteren giicenmis isgiicii etkisi, issizligin ger¢ek boyutlari ile ortaya
konulamamasina neden olmaktadir. Calismada ekonomik daralmanin yogun sekilde yasandigi dolayisiyla
giicenmis isgiicii etkisinin arttig1 2018-2021 dénemi hanehalki iggiicii anketi verileri kullanilarak, ge¢miste
Avrupa Toplulugunda Ekonomik Faaliyetlerin Istatistiki Smiflamas1 (NACE Rev. 2)’ye gore “Toptan ve
perakende ticaret, ulagtirma ve depolama, konaklama ve yiyecek hizmeti” isinde ¢alismis fakat cari donemde
istthdamda olmayan kisilerin is arama/aramama kararin1 (glicenmislik) belirleyen degiskenlerin tespit
edilmesi amaglanmistir. Bahsi gegcen 4 yila ait toplamda 32503 bireye ait veriler kullanilarak yapilan “Binary
Lolistik Regresyon” tahminlerinden yola gikilarak, cinsiyet, yas, egitim seviyesi, medeni durum, issizlik
siiresi gibi unsurlarin kisilerin i arama karar tizerindeki etkisi ortaya koyulmustur. Ayrica, giincel issizlik
taniminin, issizligin gercek boyutlarini ortaya koymaktaki yetersizligi lizerine yapilan tartigmalardan yola
cikarak, s6z konusu meslek grubu isin genis tanimli igsizlik hesaplamalari da yapilarak, ilgili meslekte 2018-
2021 déneminde yasanilan issizligin gergek etkileri ortaya konulmaya calisilacaktir.

Anahtar Kelimeler: Issizlik Oran1, Genis Tamml Issizlik, Giicenmis Isgiicii, Lojistik Regresyon Analizi.
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BROAD-DEFINED UNEMPLOYMENT, DISCOURAGED WORK-FORCE: CROSS-
SECTION EVIDENCE FROM THE TURKISH LABOR MARKET

Sabriye Celik Uguz',Ferhat Topbas?

Abstract

It is an indisputable fact that one of the most important indicators in terms of the macroeconomic
performance of countries is unemployment rates. Turkish Statistical Institute (TUIK) uses the International
Labor Organization (ILO) definition as reference in measuring unemployment. Accordingly, unemployed; It
is defined as "a person who is not employed during the reference week, is actively looking for a job in the
last four weeks, and is able to start work within 2 weeks if he finds a job." However, there have been recent
discussions in the relevant literature about the inadequacy of this definition. Because, as in the ILO
definition, in the TUIK definition, people who have looked for a job for a while and are included in the
definition of unemployment are not considered unemployed when they stop looking for a job and are not
included in the unemployment rate. When the Household Labor Force Survey questionnaire conducted by
TUIK is examined, the question regarding the reason for not looking for a job is "Although you want to
work, what is the main reason for not looking for a job / not using job search channels) in the specified
period?" It is in the form of answers such as "He has been looking for a job for a long time but could not find
one", "He thinks he cannot find a job suitable for his qualifications" and "He thinks he cannot find a job in
the region he lives in". It is defined as resentful workforce in the literature and describes the situation where
the person actually has the desire and will to work, but has stopped looking for a job because he/she has
searched for a job a lot before and could not find it. Therefore, is not counted as unemployed because has not
looked for a job in the last four weeks. The resentful workforce effect, which manifests itself more
dominantly especially during periods of economic contraction, causes unemployment to be unable to be
revealed in its true dimensions. In the study, using household labor force survey data for the 2018-2021
period, when the economic contraction was intense and the effect of resentful labor increased, according to
the Statistical Classification of Economic Activities in the European Community (NACE Rev. 2) in the past,
"Wholesale and retail trade, transportation and storage, accommodation and food It was aimed to determine
the variables that determine the decision (resentment) of looking for a job or not looking for a job of people
who worked in "service" jobs but were not employed in the current period. Based on the "Binary Logistic
Regression" estimates made using data from a total of 32503 individuals for the mentioned 4 years, the effect
of factors such as gender, age, education level, marital status, unemployment period on people's job search
decision was revealed. In addition, based on the discussions on the inadequacy of the current definition of
unemployment in revealing the real dimensions of unemployment, the broad definition unemployment
calculations of the profession in question will be made and the real effects of unemployment experienced in
the relevant profession in the 2018-2021 period will be tried to be revealed.

Keywords: Unemployment Rate, Broad-Defined of Unemployment, Discouraged Work-force, Logistics
Regression Analysis.
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IKiZ DONUSUM: BIBLIYOMETRIK ANALIZ

Ayse Nur Buyruk Akbaba®

Ozet

Ikiz déniisiim, dijital ve yesil doniisiim siireglerinin entegrasyonudur. Isletmelerde, dijital ve siirdiiriilebilirlik
hedeflerinin es zamanli olarak gergeklestirilme boyutunu gosterir. Giinlimiizde yasanan teknolojik gelismeler
ve cevresel sorunlara yonelik daha fazla duyarlilik ile ikiz doniisiimle ilgili calismalarda artis yasanmaya
baglanmistir. Sektorel agidan bir¢ok alanda ikiz doniisiime iliskin ¢alismalar yapilmis, isletmeler dénemsel
olarak hedefledikleri stratejileri ger¢eklestirmek adina projeler hayata gegirmislerdir. Yasanan tiim gelisimler
esas alinarak bu ¢alismada, isletmeler agisindan ikiz doniisiim kavraminin ne oldugu, gelisim siireci ve bu
konudaki literatiirde yapilan ¢aligmalar incelenmistir. Scopus’ta yayimlanmis bilimsel nitelikteki calismalara
yonelik bir arastirma gerceklestirilmistir. Arastirmada, dokiiman incelemesi yoluyla elde edilen verilerle nitel
arastirma yoOntemlerinden bibliyometrik analiz yontemi kullanilmigtir. Arastirma verilerinin analizinde
MAXQDA programi kullanilmistir. Yapilan arastirmaya gore ikiz doniisiime yonelik isletme, finans,
muhasebe alaninda ¢ok fazla ¢alisma yapilmadigi, dijital doniisiim ve yesil donilisiim konularina yonelik daha
fazla calisma yapildig1 goriilmiistiir. Calismalarin ¢ogunlukla ingilizce dilinde oldugu, diger dillere ait
caligmalarin sayica az oldugu belirlenmistir. Son donemlere yonelik yapilan ¢aligmalarin daha fazla oldugu
gozlemlenmistir. Analize dahil edilen caligsmalara yonelik detayli degerlendirmelere calismada yer
verilmistir. Bu ¢aligma ile ikiz doniisiim konusuna yonelik isletmelerin yaptigi ¢aligmalar ve yayimlanan
bilimsel nitelikteki calismalar hakkinda bilgiler sunularak, bilimsel agidan bilgi kullanicilarina destek
saglanmasi1 amaglanmig ve yol gosterici olmasi adina 6neriler sunulmustur.
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TWIN TRANSFORMATION: BIBLIOMETRIC ANALYSIS

Ayse Nur Buyruk Akbaba®

Abstract

Twin transformation is the integration of digital and green transformation processes. It shows the
simultaneous realization of digital and sustainability goals in businesses. With the increasing technological
developments and sensitivity towards environmental issues today, there has been an increase in studies on
twin transformation. Studies on twin transformation have been conducted in many areas from a sectoral
perspective. Businesses have implemented projects periodically to realize their targeted strategies. In the
study have examined the concept of twin transformation in businesses, its development process and the
studies conducted in the literature on this subject. A research has been conducted on the scientific studies
published in Scopus. This research has conducted a document review. The data has used with bibliometric
analysis method. In the analysis of research data has used in MAXQDA program. According to the research,
there are not many studies on twin transformation in the fields of business, finance and accounting and more
studies have conducted on digital transformation and green transformation. It has determined that most of the
studies are in English. Studies in other languages are less. There are more studies done in recent times. It is
included in detailed information about the studies. This study provides information on the work done by
businesses and published scientific studies on the subject of twin transformation. It is aimed to provide
support to information users from a scientific perspective and suggestions are presented to guide.

Keywords: Transformation, Twin Transformation, Bibliometric.
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BALIKESIR ILININ TURKIYE E-TICARET, iIHRACAT VE E-IHRACATINDAKI PAYI

Sevgi Sezer?, Tezcan Abasiz?

Ozet

Bu ¢alisma, Balikesir ilinin Tirkiye’nin e-ticareti, ihracati ve e-ihracati {izerindeki etkisini incelemekte ve
tilke ekonomisindeki artan Onemini vurgulamaktadir. Balikesir’i e-ticarette 6nemli bir katilimci haline
getiren cografi dinamikleri anlamak i¢in bes yillik bir zaman araligindaki verileri kullanarak
gergeklestirilecek nicel analiz, tarim {irlinleri, tekstil ve yenilenebilir enerji bilesenleri agirlikli olmak {izere
Balikesir’in e-ticaret ve ihracat agisindan onde gelen sektorlerini belirleyecektir. Altyapt ve devlet
tesviklerinin Balikesir’in dijital satig ve uluslararasi ticaret yeteneklerini nasil gelistirdigi incelenecektir.

Balikesir’in avantajli konumu ve etkin lojistik aglari, e-ihracatin biiyiime oranlarimin komsu illere kiyasla
daha yiiksek olmasini saglamistir. Balikesir’deki yerel KOBI’ler, pazar erisim alanlarini genisletmek icin
dijital platformlar1 benimseyerek, Tiirkiye’nin e-ihracat istatistiklerine onemli katki vermistir. Caligmada
ayrica bu isletmelerin karsilagtig1 dijital okuryazarlik ve pazar rekabeti gibi sorunlar da tartisilacaktir.

Arastirma ¢alismasi sonucunda, Balikesir’in dijital cagdaki ekonomik potansiyelini vurgulayarak, e-ticaret
ve ihracat sektorlerini gelistirmeye yonelik sorunlarin ¢oziimii igin politika Onerilerinde bulunulacaktir.
Boylece calisma, internet ticaretindeki bolgesel farkliliklarin daha iyi anlasilmasina katki saglamayacaktir
ancak politika yapicilara Tirkiye genelinde dengeli ekonomik biiylimeyi tesvik etmeye yonelik fikirler
sunacaktir.

Anahtar Kelimeler: Balikesir, e-ticaret, ihracat ve e-ihracat, dijital doniigiim.
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THE CONTRIBUTION OF BALIKESIR PROVINCE TO TURKEY’S E-COMMERCE,
EXPORTS AND E-EXPORTS

Sevgi Sezer?, Tezcan Abasiz?

Abstract

This study analyzes the influence of Balikesir Province on Turkey’s e-commerce, exports, and e-exports,
emphasizing its rising importance in the national economy. A five-year quantitative investigation will
identify the regional factors that have made Balikesir a prominent e-commerce player. This investigation will
highlight key industries in Balikesir’s e-commerce and exports, including agricultural products, textiles, and
renewable energy components. The research will look into how infrastructure and government incentives
improved Balikesir’s digital sales and international trade capacities.

Balikesir’s excellent location and strong logistical networks have led to higher growth rates in e-exports than
adjacent provinces. Local SMEs in Balikesir have made major contributions to Turkey’s e-export statistics
by using digital platforms to increase their market reach. The research will also address difficulties that small
firms confront, such as digital literacy and market rivalry.

The research will highlight Balikesir’s economic potential in the digital era and offer policy ideas to tackle
issues in e-commerce and exports. Thus, the study will not help to a better understanding of regional
discrepancies in online commerce, but it will give policymakers with insights into how to encourage
balanced economic growth throughout Turkey.

Keywords: Balikesir, e-commerce, exports, e-exports, digital transformation.
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YONETIM KURULU UYELERININ EGIiTiM DUZEYLERININ FIRMA
PERFORMANSINA ETKISI: BIST TURIZM ISLETMELERI UZERINE BiR UYGULAMA

Mehmet Oguzhan ilban!, Mehmet Tahsin Liceli?, Cagla Topcuoglu®

Ozet

Yonetim kurullari, igletmelerin stratejik kararlarinin alindig1 ve isletme performansini dogrudan etkileyen
onemli bir organdir. Yonetim kurulu iiyelerinin sahip oldugu egitim diizeyleri, bilgi birikimleri ve sahip
oldugu bu bilgileri karar alma siirecinde kullanabilmesi de, isletmenin hem rekabet giiciinii hem de firma
performansimi artirabilir. Bu dogrultuda caligmanin temel amaci yonetim kurulu iyelerinin egitim
diizeylerinin firma performansina etkisini incelemektir. Bu kapsamda firma performansi 6l¢iitii olarak aktif
karlilik oran1 (ROA) ve 6zkaynak karlilik orani (ROE) bagimli degisken olarak kullanilacaktir. Yonetim
kurlu {iiyelerinin lisansiistii egitimi alip almamasi, yurtdist egitimi alip almamasi, turizm egitimi alip
almamasi, turizm disinda alinan egitim alanlar1 degiskenleri bagimsiz degisken olarak kullanilacaktir. Veri
seti BIST turizm igletmelerinin faaliyet raporlarindan toplanacaktir. Calisma sonucunda yonetim kurullarinin
olusturulmasinda egitim diizeyinin dikkate alinmasinin gerekliligine dair 6nemli bilgiler sunulacaktir.

Anahtar Kelimeler: Firma Performansi, Turizm Isletmeleri, Y&netim Kurullar1.
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THE IMPACT OF EDUCATION LEVELS OF BOARD MEMBERS ON COMPANY
PERFORMANCE: AN APPLICATION ON BIST TOURISM ENTERPRISES

Mehmet Oguzhan ilban!, Mehmet Tahsin Liceli?, Cagla Topcuoglu®

Abstract

Boards of directors are an important body where strategic decisions of businesses are made and directly
affect the performance of the business. The education levels, knowledge accumulations of the board
members and their ability to use this information in the decision-making process can increase both the
competitive power of the business and the performance of the company. In this context, the main purpose of
the study is to determine the effect of the education levels of the board members on the performance of the
company. In this context, the return on assets ratio (ROA) and return on equity ratio (ROE) will be used as
dependent variables as firm performance measures. The variables such as whether the board members have a
postgraduate education, whether they have received education abroad, whether they have received tourism
education, and the fields of education received outside of tourism will be used as independent variables. The
data set will be collected from the activity reports of BIST tourism businesses. As a result of the study,
important information will be presented regarding the necessity of considering the level of education in the
formation of boards of directors.
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KONAKLAMA iISLETMELERINDE KAMU VE OZEL SEKTOR ISLETMELERINE
YONELIK MUSTERI SIKAYETLERININ DEGERLENDIRILMESi: EDREMIT
KORFEZi ORNEGI

Nur Yildiz!, Fatih Colakoglu?

Ozet

Turizm sektoriinlin en 6nemli unsurlarindan biri, hi¢ siiphesiz konaklama isletmeleridir. Bu isletmeler,
sektoriin tagima kapasitesini olugturmalari ve turizme 6dnemli finansal katkilar saglamalari agisindan 6zellikle
incelenmesi gereken yapi taglaridir. Konaklama isletmeleri farkli kriterlere gore siniflandirilabilir; bunlar
arasinda, kamu sektorii tarafindan desteklenen egitim ve uygulama tesisleri ile 6zel sektor isletmeleri de yer
almaktadir. Her iki igletme tiirii bircok agidan benzerlik gdsterse de, yonetim, pazarlama ve miisteri iligkileri
gibi alanlarda birbirinden ayrilabilir. Ozellikle miisteri sikayetlerinin degerlendirilmesi ve bu geri
bildirimlerle isletmenin yasam donglisiinii uzatma cabalari, bu farkliliklarin belirginlestigi noktalardan
biridir. Bu ¢aligmanin amaci, kamu ve 6zel sektér konaklama isletmelerinde miisteri sikayetlerinin hangi
alanlarda yogunlastigini tespit etmek ve bu iki isletme tiirii arasindaki benzerlikleri ve farkliliklar ortaya
koymaktir. Arastirma kapsaminda, oda sayisi ve hizmet standartlar1 bakimindan birbirine benzer iki kamu
egitim ve uygulama tesisi ile iki 6zel konaklama isletmesi se¢ilmistir. Miisteri sikayetlerini belirlemek
amaciyla nitel arastirma yontemlerinden icerik analizi kullanilmistir. Arastirmada kullanilan veriler, dort
isletme i¢in de Google yorumlarindan elde edilmistir. Dort isletme icin de 2021, 2022, 2023 yillarindaki
yorumlar degerlendirmeye alinmistir. Bu yorumlar degerlendirilerek, ana ve alt temalar olusturulmustur.
Sonug olarak, her isletmede benzer miisteri sikayetleri bulunmakla birlikte, temizlik, yiyecek-icecek kalitesi
ve personel tutumu gibi ana temalarda farklilagmalar gézlemlenmistir. Arastirmada akademisyenler ve sektor
paydaslari i¢in de Oneriler gelistirilmistir.
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THE EVALUATION OF CUSTOMER COMPLAINTSIN PUBLIC AND PRIVATE
SECTOR ACCOMMODATION ESTABLISHMENTS: AN EXAMPLE OF EDREMIT
GULF

Nur Yildiz!, Fatih Colakoglu?

Abstract

One of the most important elements of the tourism sector is undoubtedly accommodation establishments.
These establishments are essential components that should be closely examined due to their role in shaping
the sector's carrying capacity and their significant financial contributions to tourism. Accommodation
establishments can be classified according to various criteria, including those supported by the public sector,
such as training and practice facilities, as well as those operated by the private sector. Although both types of
establishments share many similarities, they can differ in areas such as management, marketing, and
customer relations. The evaluation of customer complaints and efforts to extend the life cycle of the business
through customer feedback are among the aspects where these differences become apparent. The purpose of
this study is to identify the areas in which customer complaints are concentrated in public and private sector
accommodation establishments and to reveal the similarities and differences between these two types of
businesses. For this research, two public training and practice facilities and two private accommodation
establishments with similar room numbers and service standards were selected. Content analysis, one of the
gualitative research methods, was used to determine customer complaints. The data used in the research was
obtained from Google reviews for all four establishments. Comments for the years 2021, 2022 and 2023
were taken into consideration for all four businesses. These reviews were evaluated, and main and sub-
themes were established. As a result, while there are similar customer complaints across all establishments,
differences were observed in the main themes of cleanliness, food and beverage quality, and staff attitude. In
the research, recommendations were also developed for academics and industry stakeholders.

Keywords: Accommodation Establishments, Customer Complaint, Public Sector Establishments, Private
Sector Establishments.
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ASKERI OLMAYAN TAKTIKLER CERCEVESINDE NATO’NUN GUVENLIK
STRATEJILERI

Giilsah Ozdemir!, Elgin Miirseloglu?

Ozet

NATO'nun askeri olmayan stratejileri, dogrudan askeri miidahale olmaksizin giivenlik sorunlarini ele almay1
amaclayan ¢ok ¢esitli yaklasimlar1 kapsar. Bu stratejiler, tarafsiz devletlerle isbirligini giiglendirmeyi ve
onlar1 gilivenlik tiliketicilerinden giivenlik saglayicilarina doniistiirmeyi ve bdylece bolgesel istikrari
giiclendirmeyi hedeflemektedir. Hibrit tehditlere kars1 askeri ve askeri olmayan giiclerin entegrasyonu da
onemli bir bilesendir ve politik, ekonomik ve sosyal boyutlari iceren kapsamli bir yaklagima duyulan ihtiyaci
vurgulamaktadir.

Bu kapsamda, NATO tarafindan tanitilan 2010 ve 2022 Stratejik Konsepti, terérizm, siber tehditler ve enerji
giivenligi gibi sorunlarla miicadele icin bir dizi askeri olmayan yaklasimi ortaya koymustur. Bu stratejik
degisim, geleneksel askeri metodolojilerin 6tesine uzanan daha kapsamli bir stratejinin gerekliliginin altini
cizmekte ve ittifakin ¢ergevesinde askeri olmayan taktiklerin giiniimiiz giivenlik endiselerini ele almak igin
artan 6nemini kabul etmektedir.

NATO'mun dinamik ve gelisen stratejisi, modern giivenlik tehditlerini etkili bir sekilde ele almak i¢in
yonetisim, siyasi uyum ve teknolojik ilerlemelere oncelik veren cesitli askeri olmayan taktikleri entegre
etmektedir. Yalnizca yukaridan asagiya yonergelere giivenmek yerine, asagidan yukariya stratejiler yoluyla
mesru karar verme siireclerinde taban diizeyini iceren yaklasimlara vurgu yapilmaktadir. Bu kapsayici
metodoloji, NATO'nun ¢atismalari azaltmak ve siirdiiriilebilir yonetim gergeveleri olusturmak igin askeri
olmayan 6nlemleri kapsayan stratejik yaklagimlarinda oldukga belirgindir. Geleneksel askeri kisitlamalarin
otesine gecerek NATO, bolgesel istikrar ve gilivenlik, siber savunma ve enerji giivenligi ile ilgili tehditleri
biitiinsel olarak ele almayr amaglayan diplomatik, yasal, ekonomik ve taban girisimleri aktif olarak
desteklemektedir.
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NATO’S SECURITY STRATEGIES WITHIN THE FRAMEWORK OF NON-MILITARY
TACTICS

Giilsah Ozdemir!, Elgin Miirseloglu?

Abstract

NATO's non-military strategies encompass various approaches to address security challenges without direct
military intervention. These comprehensive strategies aim to strengthen cooperation with neutral states and
transform them from security consumers to providers, thereby strengthening regional stability. The
integration of military and non-military forces against hybrid threats is also an important component,
emphasizing the need for a comprehensive approach that includes political, economic and social dimensions.
This comprehensive approach instills confidence in NATO's ability to address a wide range of security
challenges.

In this context, NATQO's 2010 and 2022 Strategic Concepts introduced a range of non-military approaches to
combating challenges such as terrorism, cyber threats, and energy security. This shift underscores the need
for a more comprehensive strategy beyond traditional military methodologies. It recognizes the increasing
importance of non-military tactics within the alliance's framework to address contemporary security
concerns.

NATO's dynamic and evolving strategy integrates a variety of non-military tactics that prioritize governance,
political cohesion and technological advances to address modern security threats effectively. Instead of
relying solely on top-down directives, there is an emphasis on approaches that involve the grassroots level in
legitimate decision-making processes through bottom-up strategies. This inclusive methodology is evident in
NATO's strategic approaches, including non-military measures to reduce conflicts and create sustainable
governance frameworks. Beyond traditional military constraints, NATO actively supports diplomatic, legal,
economic, and grassroots initiatives that aim to holistically address threats to regional stability and security,
cyber defense, and energy security.

Keywords: International Security, NATO, Strategic Concept, Regional Stability
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SURDURULEBILIRLIK KAPSAMINDA GASTRONOMIi OGRENCILERININ SIFIR
ATIK KONUSUNDAKI BiLGILERi VE TUTUMLARI

Merve Olcay1, Sefik Okan Mercan2

Ozet

Bu aragtirmada siirdiirtilebilirlik kapsaminda, gastronomi 6grencilerinin, “sifir atik” kavram istiine bilgi ve
tutumlarinin incelenmesi amaglanmaktadir. Cagimizin major sorunlarindan biri haline gelen yetersiz
beslenme ve agligin, gida israfindan kaynaklandigi savindan yola c¢ikan birgok c¢alisma {izerinde
odaklanilmasi sonucunda, israf minimizasyonu; bu sorunun oniine gegilmesi agisindan 6nemli bir girdi
olarak degerlendirilebilir. Bu nedenle gida israfi ve gidanin siirdiiriilebilirligine iligkin c¢alismalar 6nem
kazanmaktadir. Gida israfinin olumsuz etkileri sadece insan yasamini degil, ayn1 zamanda canli yasamin
tiimiinii tehdit etmektedir. Gida atiklarinin, atik yonetiminin bir pargasi olarak ele alinmadan dogrudan ¢op
kutusuna atilmasi, sera gazi emisyonunu arttirmakta dolayisiyla kiiresel 1sinmaya katkida bulunmaktadir. Bu
artis ve gida atiklarina yonelik gerekli tedbirlerin alinmamasi, insan hayati basta olmak iizere, tiim canlilik
icin biiyiik bir risk teskil etmektedir. Bu nedenle gida israfinin 6nlenmesi ve etkili gida atik yonetimi bir
zorunluluktur. Hem global hem de iilkeler acisindan gida israfinin 6nlenmesi ve gida atiklarin g¢evresel
problemlerine yonelik olarak gerekli 6nlemlerin alinmasi dnemli bir unsur olarak ifade edilmektedir. Etkili
bir atik yoOnetim sisteminin olusturulmast kapsaminda iilkelerin birlikte hareket etmeleri
beklenmektedir. Ulkelerin sahip olduklar1 kaynaklar cergevesinde gida israfin1 onlemeye yonelik olarak
yaratmis olduklar1 faktorler, gida atiklarimin 6nlenmesinde dnemlidir. insanlarin gida israfinin boyutunun
farkinda olmamasi ve 6zellikle gida sirketlerinin etkili atik yonetimine agina olmamasi gida israfina katkida
bulunmaktadirlar. Bu ¢alismada gastronomi 6grencileri ile goriigmeler yapilip, sifir atik konusundaki bilgi ve
tutumlar degerlendirilerek, bu baglamda gida israfi konusunda farkindalik yaratmasi, tiiketici davraniglari
tizerinde olumlu etki yaratmast ve siirdiiriilebilir gastronomiye Onemli Olgiide katki saglamasi
beklenmektedir. Arastirmada 10 gastronomi &grencisi ile gorligme yapilarak elde edilen bulgular
degerlendirilecektir. Goriigme formu arastirmaci tarafindan hazirlanmigtir,
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GASTRONOMY STUDENTS’ KNOWLEDGE AND ATTITUDES TOWARDS ZERO
WASTE WITHIN THE SCOPE OF SUSTAINABILITY

Merve Olcay1, Sefik Okan Mercan2

Abstract

This study aims to examine the knowledge and attitudes of gastronomy students on the concept of “zero
waste” within the scope of sustainability. As a result of focusing on many studies based on the argument that
malnutrition and hunger, which have become one of the major problems of our age, are caused by food
waste, waste minimization can be considered as an important input in terms of preventing this problem. For
this reason, studies on food waste and food sustainability are gaining importance. The negative effects of
food waste threaten not only human life but also all living things. Throwing food waste directly into the trash
without considering it as a part of waste management increases greenhouse gas emissions and thus
contributes to global warming. This increase and the failure to take the necessary precautions for food waste
pose a great risk to all living things, especially human life. Therefore, preventing food waste and effective
food waste management is a necessity. Preventing food waste and taking necessary precautions against
environmental problems of food waste are expressed as an important element both globally and in terms of
countries. It is expected that countries will act together within the scope of creating an effective waste
management system. The factors that countries create to prevent food waste within the framework of their
resources are important in preventing food waste. People's unawareness of the extent of food waste and
especially the unfamiliarity of food companies with effective waste management contribute to food waste. In
this study, interviews were conducted with gastronomy students and their knowledge and attitudes on zero
waste were evaluated. In this context, it is expected to raise awareness on food waste, create a positive effect
on consumer behavior and contribute significantly to sustainable gastronomy. The findings obtained by
interviewing 10 gastronomy students in the study will be evaluated. The interview form was prepared by the
researcher.
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MUTFAK SEFLERININ STAJYER SECIiM KRiTERLERI

Ozkan Demir*

Ozet

Tirkiye’de orgiin bir sekilde ortadgretim, on lisans ve lisans diizeyinde ascilik egitiminin verildigi
kurumlarin bircogunda staj zorunlulugu oldugu gibi yaygin as¢ilik egitiminin verildigi bazi1 kurumlarda da
zorunlu staj uygulamasi bulunmaktadir. S6z konusu kurumlardaki ascilik egitimi alan dgrenciler Istanbul,
Ankara ve Izmir gibi biiyiiksehirlerde staj yapabildikleri gibi ayn1 zamanda turizm sezonunun yogun gectigi
Antalya ve Bodrum gibi sahil kentlerinde de staj yapabilmektedirler. Otel ve restoran mutfak seflerinin
stajyer se¢im kriterlerinin belirlenmesi amaciyla yapilan bu arastirmada nitel arastirma desenlerinden durum
calismasi deseninden faydalanilmistir. Arastirma katilimcilart yaz aylarinda yogun olan dolayisiyla yaz
aylarinda daha ¢ok stajyer alimi yapan Antalya ve Bodrum’da yer alan otel ve restoran sefleri arasindan ol¢iit
ornekleme yontemiyle se¢ilmistir. Arastirma 6rnekleminde aranan dlgiit ise goriigiillen mutfak sefinin stajyer
aliminda s6z sahibi olmasi1 oOlgiitiidiir. Arastirmada yart yapilandirilmig goriisme formu kullanilarak,
hazirlanan sorularla ilgili uzman goriisii alinmis ve katilimcilarla yiiz yiize veya cevrim ici bir sekilde
gorlisiilerek goriismeler kayit altina alinmistir.  Aragtirma katilimcilarinin 7’si erkek, 2’si kadin olup, 6’s1
restoranda, 3’ii ise otelde mutfak sefligi yapmaktadir. Igerik analizi yéntemiyle analiz edilen veriler
sonucunda staj tarihleri, stajyer Ozellikleri ve calisma deneyimleri seklinde 3 tema ortaya c¢ikmistir. Staj
tarihleri temasi, staj siireleri, staj baglama tarihi ve staj bitis tarihi kodlarindan olusurken, stajyer 6zellikleri
temasi ise egitimli, sabirli, isini seven, seflere saygili, hizli ve terminolojiyi bilen kodlarindan olusmustur.
Arastirmada c¢alisma deneyimleri temasi olumlu ve olumsuz kategorilerinden olusuyor olup, olumlu
kategorisi disiplinli, teorik bilgi diizeyi, iletisim becerisi iyi, terminolojiyi bilen kodlarindan olusurken,
olumsuz kategorisi ise staj siireleri, sabirsizlik, staji yarida birakmak ve yiiksek beklenti kodlarindan
olusmustur.
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KITCHEN CHEFS' TRAINEE SELECTION CRITERIA

Ozkan Demir*

Abstract

In Tirkiye, most institutions that offer formal cookery education at the secondary, associate, and
undergraduate levels require students to complete an internship. Additionally, internships are mandatory in
some institutions providing non-formal cookery education. Students from these institutions can undertake
their internships in major cities like Istanbul, Ankara, and Izmir, as well as in popular coastal destinations
such as Antalya and Bodrum, which experience a peak tourism season. This research aims to identify the
criteria used by hotel and restaurant kitchen chefs for selecting interns. A case study design was employed,
utilizing qualitative research methods. The participants in this research were selected through criterion
sampling from among the hotel and restaurant chefs in Antalya and Bodrum, known for their high intern
recruitment during the summer months. The criterion for inclusion was that the kitchen chef must have a role
in the intern recruitment process. In this research, data was collected using a semi-structured interview form,
with questions reviewed by experts. The interviews were recorded either face-to-face or online. Of the nine
participants, seven were male, and two were female. Six participants worked as kitchen chefs in restaurants,
while the other three worked in hotels. Analysis of the data using content analysis revealed three main
themes: internship dates, intern characteristics, and working experiences. The theme of internship dates
included the duration of the internship, start date, and end date. Intern characteristics were described through
codes such as education level, patience, passion for the job, respect for chefs, speed, and knowledge of
culinary terminology. The theme of working experiences was categorized into positive and negative aspects.
Positive aspects included discipline, theoretical knowledge, good communication skills, and knowledge of
culinary terminology. Negative aspects included issues with internship duration, impatience, incomplete
internships, and high expectations.

Keywords: Kitchen Chefs, Cookery, Intern.
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ATLANTIS ANIMASYON FILMLERINDEKI ORYANTALIST GOSTERGELER

Sercan Kulet

Ozet

Her icat zaman i¢inde kotiiyli kullanimini beraberinde getirmektedir. Bu durumu insanin dogasina
baglamakla birlikte, bagli basina insandir demek yanlis olacaktir. Giicii elinde bulunduranin olaylara yon
vermesi On plana c¢ikmaktadir. Gazete, radyo ve fotograftaki dis miidahalenin etkisi sinemada da
goriilmektedir. Bati’'nin Dogu hakkinda hakimiyet arayisinda oryantalizm aracilik etmektedir. Bu ugurda
konumlandirma, bigimlendirme ve silip bastan yapma seklindeki davranislari kendinde hak gérmektedir.

Oryantalizmin animasyon sinemasiyla olan etkilesimini odagmna alan bu c¢alismada, sinema ve Ozellikle
animasyon sinemasinin nasil oryantalizm aracina donistiiriildigi incelenmektedir. Oryantalizm ve
araglarinin belirlenip sinemayla olan baglantisi ortaya koyulmaktadir. Bu yolla animasyon sinemasinda ve
calisma 6zelinde incelenen filmlerde ¢ikarimlar yapilmaktadir. Atlantis ¢izgi film serisinin (2001 ve 2003)
karsilagtirmali sekilde gostergebilim temelinde ¢oziimlenmesi yoluyla oryantalist sdylemlerin filmlerdeki
konumlandirmalari ortaya koyulmaktadir.
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ORIENTALIST SIGNS IN ATLANTIS ANIMATION MOVIES

Sercan Kulet

Abstract

Every invention brings with its bad use over time. Although it would be wrong to attribute this situation to
the nature of human, it would be wrong to say that they are human in their own right. It comes to the fore
that the one who has the power directs the events. The effect of foreign intervention in newspapers, radio and
photography is also seen in cinema. Orientalism mediates the West's quest for dominance over the East. To
this end, it feels entitled to position, shape, delete and redo.

Focusing on the interaction of orientalism with animation cinema, this study examines how cinema, and
especially animation cinema, has been transformed into a tool of orientalism. Orientalism and its tools are
determined and its connection with cinema is revealed. In this way, inferences are made in animation cinema
and in the films examined specifically for the study. By comparatively analyzing the Atlantis animation
series (2001 and 2003) on the basis of semiotics, the positioning of orientalist discourses in the films is
revealed.

Keywords: Orientalism, Orientalism and cinema, Semiotics, Animation.
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INOVASYON YONETIMININ ONEMi

Emin Ergun Sel¢uk®

Ozet

Inovasyon yonetimi kaliteyi artirmakta, maliyeti azaltmakta, esneklik diizeyini ve hiz1 artirmaktadir. Ayrica
siirekli iyilestirmeyi saglar, tam katilimi artirir, amaglara ulasmamizi saglar, pazar payimizi ve satiglart
artirir, Karlihi@imizi artirir. Bununla birlikte misteri memnuniyetini artar. Cesitlilik artar. Verimlilik artar ve
rekabet {istlinligii yaratir. Sosyal sorumluluk bilincinin gelisimini saglar. Kurumsallasma ve markalagsmay1
saglar. Odemeler dengesizliginin giderilmesini saglar. Sadik miisteri bilinci olusturur. Arastirma ve
gelistirmeye yoneltir. Ayrica inovasyon yonetiminin igletme performansi icin isletmemizde kisa, orta ve
uzun vadeli yenilik¢i planlarin belirlenmesini saglar. Yoneticilerin yeniligi etkinlestirici liderlik anlayisiyla
hareket etmesini saglar. Yenilik siiresince calisanlarin yaratici diisiincelerini yansitabilecekleri bir orgiit
kiiltiiriine sahip olmalarini saglar. Yenilik siiresince fikirlerin paylasiminda bdliimler arasinda etkili
iletisimin saglanmas1 miimkiin olur. Gergeklesen yeniliklerle ilgili calisanlarin kendini gelistirebilmesi i¢in
caliganlara egitimler verilmesi gergeklesir. Miisterinin degisen gorlis ve ihtiyaglarina cevap verecek
yeniliklerin gerceklestirilmesi saglanir. Yenilik fikrinde bulunanlarin 6diillendirilmesi gergeklesir.
Inovasyon icin ¢alisanlari ise alirken yaraticilik kabiliyetlerini goz oniinde bulundurmaliyiz. Isletmemiz
rakip isletmelerden farkli olarak bir de@isim gostermesi gerekir. Isletmemizde yenilik igin bir bulus
gerceklestirilmelidir ayrica yenilik icin bir icat gerceklestirilmelidir. Isletmemizde diinyada olmayan bir
teknolojiyi kullanmaliy1z. Isletmemizde galisanlar diisiincelerini dile getirmek ve &neri getirmek konusunda
girisimci olmas1 gerekir. Isletmemizde bir Ar-Ge departmanimiz bulunmalidir. isletmemizde Ar-Ge
calismalar1 gerceklestirilmelidir. Isletmemizde her gegen giin Ar-Ge harcamalarimiz artmalidir.

Anahtar Kelimeler: Inovasyon, Inovasyon Yo6netimi, Yenilik, Degisim.
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THE IMPORTANCE OF INNOVATION MANAGEMENT

Emin Ergun Sel¢uk®

Abstract

Innovation management increases quality, reduces costs, increases the level of flexibility and speed. It also
ensures continuous improvement, increases full participation, enables us to achieve our goals, increases our
market share and sales, and increases our profitability. However, customer satisfaction increases. Diversity
increases. Productivity increases and creates competitive advantage. It ensures the development of social
responsibility awareness. It provides institutionalization and branding. It ensures that the imbalance of
payments is eliminated. Creates loyal customer awareness. It directs research and development. In addition,
innovation management enables the determination of short, medium and long-term innovative plans in our
business for business performance. It enables managers to act with a leadership approach that enables
innovation. It ensures that employees have an organizational culture where they can reflect their creative
thoughts during innovation. It is possible to ensure effective communication between departments in sharing
ideas during innovation. Training is provided to employees so that they can improve themselves regarding
the innovations. Innovations are made to meet the changing views and needs of the customer. Those who
come up with innovation ideas are rewarded. When hiring employees for innovation, we should consider
their creativity abilities. Our business must change differently than competing businesses. In our business, an
invention must be made for innovation, and an invention must be made for innovation. We must use a
technology that does not exist in the world in our business. Employees in our business must be enterprising
in expressing their opinions and making suggestions. We must have an R&D department in our business.
R&D studies should be carried out in our business. Our R&D expenditures in our business should increase
day by day.

Keywords: Innovation, Innovation Management, Innovation, Change.
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KURESEL SICAKLIK

Emin Ergun Selguk!

Ozet

Bilim adamlar1 kiiresel sicakligin gelecegimiz agisindan ne denli biiyilk bir tehdit olduguna dikkat
cekmektedir. Kiiresel sicaklik, bugiin neredeyse biitiin gelismis ve gelismekte olan {ilkelerin hiikiimetleri
tarafindan tartisilmakta, diinyadaki birgok iklim bilimcinin, ortak ¢aligma konusunu olusturmaktadir. Kiiresel
sicakligin sebep, sonu¢ ve ¢oOziimleri i¢in diinya capinda hiikiimetler arasi konferanslar organize
edilmektedir. Ayrica diinyamiz zaten kiiresel iklim degisimlerinin muhtemel sonuglarimi yasamakta, ¢ok
biiyiik can ve mal kaybina neden olan sellerle, kasirgalarla, kurakliklarla bogusmakta, buzullar her gegen giin
erimekte, canlilarin yasam alanlar1 degigsmekte, degisen iklim kosullari biyolojik ¢esitlilik, tarimi ve
insanlarin sosyal ekonomik hayatin1 olumsuz yonde etkilemektedir. Kiiresel sicaklik ve iklim degisikligi
yer yiizeyindeki yasami tehdit eden en biiylik tehlikelerdendir. Bu nedenle de, siiphesiz son
zamanlarin en popiiler giindem maddelerinden birisidir. Bu tehlikeye karsi insanoglunun duyarsiz
kalmasi1 beklenemez.
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GLOBAL TEMPERATURE

Emin Ergun Selguk!

Abstract

Scientists point out how big a threat global temperature is to our future. Today, global temperature is
discussed by the governments of almost all developed and developing countries and is the subject of
common study of many climate scientists around the world. Intergovernmental conferences are organized
around the world to discuss the causes, consequences and solutions of global temperature. In addition, our
world is already experiencing the possible consequences of global climate changes, it is struggling with
floods, hurricanes and droughts that cause great loss of life and property, glaciers are melting day by day,
living spaces are changing, changing climate conditions negatively affect biodiversity, agriculture and
people's social and economic life. It affects. Global temperature and climate change are among the biggest
threats to life on earth. For this reason, it is undoubtedly one of the most popular agenda items of recent
times. Human beings cannot be expected to remain insensitive to this danger.

Keywords: Global, Temperature, Danger, Consequence.
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STRATEJIK iNSAN KAYNAKLARININ YONETIMININ ETKIiLERI

Emin Ergun Selguk!

Ozet

Hayatta kalmak, rekabet ustiinliigii saglamak, siirdiiriilebilir avantajlar1 devam ettirmek, uzun vadeli
diisiinmek i¢in gerekli unsurlardan biri stratejik insan kaynaklar1 yonetimidir. Burada éncelikle vizyon ve
misyonumuzu belirlemek, sonra bunu uygulamak gerekir. Uygulamamiz bizi bekledigimiz sonuclara gotiirdii
mil bunu kontrol etmemiz gerekir. Tiim yoneticiler bu isin i¢inde yer alarak onlarinda yonetilmesiyle ilgili
caligmalarin yapilmasiyla biitiinciil makro bakis acisinin ortaya konmasi gerekir. Stratejik insan kaynaklart
yonetimi, esneklik ve c¢evikligi on plana ¢ikaracak kurum kiiltiiriinii gelistirmek ve kurumsal performansi
olumlu diizeye ¢ikartmak i¢in 6nemlidir. Stratejik insan kaynaklar1 uygulamalarinda dikey boyut yani digsal
uyum ve yatay boyut yani i¢sel uyum ile firmanin rekabet stratejini saglayip ayrica siirdiirerek yonetimin
katilimryla gevresel degisimlere uyum saglayarak stratejik planlar1 eyleme doniistiirmek ¢ok énemlidir. Insan
kaynaklarinin doniisiimii sonucu ortaya ¢ikan "stratejik insan kaynaklar1 yonetimi" diislincesi, insan
kaynaklarinin ne denli etkin bir faktdr oldugunu gdstermektedir. Buna gore stratejik insan kaynaklari
yonetimi, bilindik ve alisilagelmis olan insan kaynaklari sisteminin daha gelismis ve daha genis yetkilerle
donatilmig halini temsil etmektedir.

Anahtar Kelimeler: Stratejik, insan, Yonetim, Eylem.
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EFFECTS OF STRATEGIC HUMAN RESOURCES MANAGEMENT

Emin Ergun Selguk!

Abstract

Strategic human resources management is one of the necessary elements to survive, achieve competitive
advantage, maintain sustainable advantages and think long term. Here, it is necessary to first determine our
vision and mission, and then implement it. We need to check whether our application has led us to the results
we expected. All managers should be involved in this business and a holistic macro perspective should be
put forward by working on their management. Strategic human resources management is important to
develop a corporate culture that will highlight flexibility and agility and to increase corporate performance to
a positive level. In strategic human resources practices, it is very important to turn strategic plans into action
by ensuring and maintaining the company's competitive strategy with the vertical dimension, that is, external
harmony and the horizontal dimension, that is, internal harmony, and by adapting to environmental changes
with the participation of management. The idea of "strategic human resources management", which emerged
as a result of the transformation of human resources, shows how effective a factor human resources are.
Accordingly, strategic human resources management represents a more developed and equipped with
broader powers of the familiar and customary human resources system.

Keywords: Strategic, Human, Management, Action.
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TURKIYE EKONOMISININ BUYUME KOMPOZiSYONU
Ipek Kurt!, Yusuf Yal¢inkaya?

Ozet

Ekonomik biiyiime bir {ilke ekonomisinin iktisadi gelisimine yonelik 6nemli bir bilgi kaynagidir. Gayrisafi
yurti¢i hasilanin biiylime orani uygulanan politikalar hakkinda 6zet bir bilgi sunmakla birlikte biiylime
kompozisyonu izlenecek olan politikalar i¢in detayl bilgiler igermektedir. Siirekli ve istikrarli bir bilyiime
icin, bilylimeyi olusturan kompozisyondan elde edilecek bilgi, gelecekte uygulanabilecek makroihtiyadi
politikalarin yapisal temelini olusturmaktadir. Iktisat literatiiriinde gayrisafi yurtici hasila hesaplamalari iig
farkli yontemle gergeklestirilir. Bunlar; harcama yontemi, iiretim yontemi ve gelir yontemidir. Bu ¢aligmada
harcama yontemi dikkate alinarak mevcut durum analiz edilecek ve siirdiiriilebilir istikrarli bilylime i¢in nasil
bir makroihtiyadi politika sepeti uygulanmalidir sorusu cevaplanmaya calisilacaktir. Bu amagcla harcamalar
yontemiyle gayrisafi yurtigi hasila hesaplamasinda kullanilan, hane halki tiiketimi, hane halkina hizmet eden
kar amaci olmayan kuruluslarin tiiketimi, devletin nihai tiiketim harcamalari, gayrisafi sabit sermaye
olusumu, mal ve hizmet ihracati ve mal ve hizmet ithalati degiskenleriyle 2004 -2024 donemi i¢in Tiirkiye
ekonomisi biiyiime kompozisyonu Tiirkiye Istatistik Kurumu’ndan derlenen ceyreklik frekansta verilerle
analiz edilecektir. Analiz donemi, kiiresel ve yerel, reel ve finansal krizleri i¢erdiginden elde edilecek
bulgular donemsel karsilagtirmalara imkan sunacaktir.

Anahtar kelimeler: Ekonomik biiyiime, Tiiketim harcamalari, ihracat, ithalat.
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THE GROWTH COMPOSITION OF TURKISH ECONOMY
Ipek Kurt!, Yusuf Yal¢inkaya?

Abstract

Economic growth is an important source of information regarding the economic development of a country's
economy. While the growth rate of gross domestic product provides summary information about the
implemented policies, the growth composition contains detailed information about the policies to be
followed. For continuous and stable growth, the information obtained from the composition that creates
growth forms the structural basis of the macroprudential policies that can be implemented in the future. In
economic literature, gross domestic product calculations are carried out with three different methods. These
are; the expenditure method, production method, and income method. In this study, the current situation will
be analyzed by considering the expenditure method and the question of what kind of macroprudential policy
basket should be implemented for sustainable stable growth will be tried to be answered. For this purpose,
the growth composition of the Turkish economy for the period of 2004 - 2024 with the variables of
household consumption expenditure, consumption expenditure of non-profit organizations serving
households, government consumption expenditure, gross fixed capital formation, exports of goods and
services, and imports of goods and services used in the calculation of gross domestic product with the
expenditure method will be analyzed with quarterly data compiled from the Turkish Statistical Institute.
Since the analysis period includes global and local, real, and financial crises, the findings to be obtained will
allow for periodic comparisons.
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SURDURULEBILIR TURIZMIN KOSE TASLARI OLAN REKREASYON TURIZMi VE
EKO TURIZMIN YASANABILIR TOPLUM ANLAYISIYLA IRDELENMESI

Serap Inceoz’

Ozet

Rekreasyon ve eko turizm aktiviteleri bireysel hareketlilikten toplu faaliyetlere doniistiiriicii etki yaratan en
onemli iki turizm ¢esididir. Bunun yani sira doga egitimi, spor turizmi ve sportif etkinlikler, ilgi turizmi gibi
yer zaman kisitlar1 diisiinmeksizin gergeklestirilen her tiirlii aktivitelerle beslenirler. Siirdiiriilebilir turizm
kapsaminda gelir getirici Ozelliklerinin olmasi turizm c¢ekicilikleri bakimindan da 6nemli olmaktadir.
Ozellikle Tiirkiye nin is yiikii potansiyeli géz 6niine alindiginda biiyiik sehirlerin giiriiltiilii yasamu, is stresi,
ulasim ve ekonomik ger¢eklere dayali olusabilen bir¢ok tiiketim krizi insanlar1 dogaya ve dogalliga kagma
istegini ve ihtiyacin1 zorunlu kilmaktadir. Hizla gelisen teknoloji ve sanayi sektorii alim giiciinii de
kolaylastirdigindan egitim destekli seyahatlerle insanlar1 farkli tercihlere yonlendirmektedir. Dolayisiyla
calismanin amacini, 6zellikle biiyiik sehirlerde yasayanlarin istek ve ihtiyaglarinin sonucu olarak rekreasyon
ve doga temelli eko turizm ile spora yonelik faaliyetleri kapsayan seyahatler olusturmaktadir. Calisma
kavramsal derleme yoOntemi ile hazirlanacaktir. Literatlirdeki rekreasyon turizmi ve eko turizm
karsilagtirmalarina yer verilerek, tartisma ve sonug boliimiinde daha iyilestirilebilir rekreasyonl faaliyetler ile
eko turizmde toplumsal anlayisa 6zendirici 6nerilerde bulunulacaktir.

Anahtar Kelimeler: Siirdiirtilebilirlik, Eko Turizm, Rekreasyon, Spor Turizmi.
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EXAMINING RECREATIONAL TOURISM AND ECO-TOURISM, WHICH ARE THE
CORNERSTONES OF SUSTAINABLE TOURISM, WITH THE UNDERSTANDING OF
LIVABLE SOCIETY

Serap Inceéz!

Abstract

Recreation and ecotourism activities are the two most important types of tourism that create a transformative
effect from individual mobility to collective activities. In addition, they are nourished by all kinds of
activities carried out without considering space and time constraints, such as nature education, sports tourism
and sports activities, interest tourism. Having income-generating features within the scope of sustainable
tourism is also important in terms of tourism attractions. Especially considering Turkey's workload potential,
the noisy life of big cities, work stress, transportation and many consumption crises that may occur based on
economic realities necessitate people's desire and need to escape to nature and naturalness. Rapidly
developing technology and the industrial sector facilitate purchasing power, thus directing people to different
preferences through education-supported travel. Therefore, the purpose of the study is travels that include
recreation, nature-based eco-tourism and sports-oriented activities, especially as a result of the wishes and
needs of those living in big cities. The study will be prepared by conceptual compilation method.
Comparisons between recreational tourism and ecotourism in the literature will be included, and in the
discussion and conclusion section, suggestions will be made to encourage social understanding in ecotourism
with more improvable recreational activities. The study will be prepared using the comprehensive
combination method. In the discussion and conclusion section, comparisons of recreation tourism and
ecotourism in the literature will be included, and suggestions will be made to encourage better recreational
activities and social understanding in ecotourism.

Keywords: Sustainability, Eco-tourism, Recreation, Sport Tourism.
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REKREASYON TURIiZMi VE EGLENCE iLiSKiSi

Serap Inceoz*

Ozet

Oziinde her ne kadar insan davramislari, tercihleri, talep ve beklentileri olsa da toplumun deger yargilari,
yasam bicimi, eglence anlayisi gibi bir¢ok kavram turizmin temel konulari olmustur. Dolayisiyla turizm
kavrami her tiirlii dogal, iklimsel ve cografi sartlardan beslenebiliyorken igerisine insan zihni, hayal giicli ve
yetenegiyle gelisimini de almasi turizmde rekreasyon ve bos zaman kavramlarinin eglenceyle iligkilerini de
diislindiiriir olmustur. Rekreasyon turizmi salt eglence anlayisi olmamakla birlikte, birey, grup topluluk
aktivitelerini aciklamaya calisan ¢ok boyutlu bir hareketlilik ve enerji tasarimidir denilebilir. Dolayisiyla
calismanin ana konusu rekreasyon turizmi kavram ve oOzellikleri, rekreasyon turizmi tiirleri, rekreasyon
turizminin iliskili oldugu sektorler, bos zaman ve 6zgiir zaman kavramlarn ile rekreasyon eglence iliskisi
anlatilacaktir. Amaci, bilinen anlamindan nispeten biraz daha ileride olmak ve literatiir incelemesiyle
rekreasyon konusuyla ilgilenen rekreasyon turizm sevdalilarina yol gosterici ve agiklayict olmaktir.
Caligmada kavramsal literatiir incelemesi diisiiniilmiistiir. Merak ve ilgi ile yola ¢ikan her insan bir degerdir.
Rekreasyon turizmi ise insan meraki ve ilgisiyle dogmus biiyiik bir zenginlik ve duygudur.

Anahtar kelimeler: Rekreasyon, turizm, eglence, turizm tiirleri.

1 Ogr. Gor. Dr. Sivas Cumhuriyet Universitesi, Cumhuriyet Sosyal Bilimler Meslek Yiiksekokulu, Turizm ve Otelcilik, sinceoz@cumhuriyet.edu.tr



mailto:sinceoz@cumhuriyet.edu.tr

RELATIONSHIP BETWEEN RECREATION TOURISM AND ENTERTAINMENT

Serap Inceéz!

Abstract

Although human behaviours, preferences, demands and expectations are at its core, many concepts such as
society's value judgments, lifestyle, entertainment understanding have been the main subjects of tourism.
Therefore, while the concept of tourism can be fed by all kinds of natural, climatic and geographical
conditions, the fact that it includes the development of the human mind, imagination and talent has also made
us think about the relationship between the concepts of recreation and leisure time in tourism and
entertainment. It can be said that recreation tourism is not only an understanding of entertainment, but also a
multidimensional mobility and energy design that tries to explain individual, group and community
activities. Therefore, the main subject of the study is the concept and characteristics of recreation tourism,
types of recreation tourism, the sectors related to recreation tourism, the concepts of leisure and free time and
the relationship between recreation and entertainment will be explained. Its aim is to be a little further than
its known meaning and to be guiding and explanatory to recreation tourism lovers who are interested in
recreation through literature review. Conceptual literature review has been applied in our study. Every
person who sets out with curiosity and interest is an asset. Recreational tourism is a great wealth and feeling
born with human curiosity and interest.
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